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Stories of the Week 
Gags of the Week 

Read and Weep 

Rugged Individualism 
Notes from Abroad 
What's Happened to the 


Hoover Report? 


ies of the Week 

e8 a fellow in our industry 
who is such a grand guy that he 
keeps friends despite the fact that 
he's @ practical joker. (Sample trick: 
on a hunting trip he waited until his 
pals were asleep, poured an inch of 
water in their boots, stuck same in 
the home freezer with which the 
cabin was equipped, and put them 
back where he'd found ‘em after they 
were icicle-stiff. ) 


To the delight of everyone who's 
heard about it, his latest trick came 
a-cropper. While hunting ducks with 
friends he secreted a Fourth of July 
fireworks item known as a “Roman 
eandle.”” This fiendish device shoots 
six rockets into the air in rapid suc- 
cession. It was his plan to set it off 
just as the ducks were flushed 

He didn't get out of the way fast 
enough, however, and four of the 
rockets fired into the seat of his 
pants 

Pals who'd been the butt of his 
jokes previously were gleeful about 
the manner in which this one back- 


fired. 


Although this happened several 
years ago we didn't hear about it 
until Thursday last. It's the true 
story of how an astute owner foiled 
a sit-down strike in his small plant 

In his office he had three cases of 
bourbon. These he carried to his strik- 
ing employes, after enlisting the help 
of their spokesman 

‘Might as well enjoy yourselves, 
fellas,” he beamed. “You see, I'm a 
good guy at heart, even if I can’t 
meet your demands.” 

A few moments later he phoned a 
taxi-dance hall, and offered to pay 20 
girls $20 apiece if they'd come over 
to dance with the strikers 

It was a good party until Mr. Bosso 
methodically phoned the wife of each 
employe, and told her about the go- 
ings-on. Within an hour indignant 
mamas emptied the factory 


Gags of the Week 


In Los Angeles a girl married the 
cop who arrested her for speeding. 

There's no reckoning how far a 
woman will go to get even with a 
fellow 


“If a gal wants to be popular to- 
day, she must be able to half-dress 
well.”"P. K. Sideliner. 


“A little flattery now and then 
makes husbands out of single men.” 
Automotive Dealer News. 


“A gentleman is a wolf with the 
lights on.”.—Pipe Dreams, Universal 
Concrete Pipe Co. 


“Although most new cars come 
equipped with automatic transmis- 
sions, one-armed drivers still use the 
conventional clutch.”-Mutual Bene- 
fit Health & Accident Association. 


“People who have an hour to spare 
usually spend it with someone who 
hasn’t.”—Dubuque Cue. 

Children are a comfort in one’s 
old age. They make you older faster, 
too. 


Some people are always “fiddlin’ 


around,” others are more likely to 
“toot their own horns.” Some go 
around “drumming up” business. 


Others are more inclined to “soft 
pedal” their activities. Actresses 
“pull out all stops” and also play in 
a “muted” style. Some people use 
“lots of brass” while others are more 
comfortable in “low keys.” In home 
life we find both “harmony” and ““dis- 
cord.” Maybe that is because so many 
people are always “harping” on 
things.-Music Journal. 

“In wine and man the noblest 
social flavors come with years. It is 
pure waste to ask to dinner any man 
under 40."—-S. WEIR MITCHELL. 


(Concluded on Page 10, Column 3) 
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Protection Plan 


Covers Some Labor 


MINNEAPOLIS—The United 
States Air Conditioning Corp. has 
announced that its 5-year protection 
plan, which has been offered on its 
packaged air conditioners for the 
past three years, has been aug- 
mented by more liberal labor allow- 
ances on repair work and payment 
of freight charges for replacement 
parts 

The plan applies to the firm's % 
and %-ton window-type room air 
conditioners and 2, 3, 5, 7% and 
10-ton upright store-type condition- 
ers. 

During the first year of the 5- 
year policy, UsAirco guarantees the 
entire unit to be free from defect 
in material and workmanship. Should 


(Concluded on Back Page, Column 5) 


Nara To Meet In 
Chicago, June 22-24 


CHICAGO -The annual mid-year 
meeting of the National Appliance 
and Radio-TV Dealers Association 
will be held June 22 to 24 at the 
Sherman hotel, here, it was an- 
nounced recently by A. W. Bernsohn, 
managing director of the Association. 

A reception for delegates and 
guests will be held on Sunday eve- 
ning. During the next two days, a 
series of talks by leading industry 
figures, discussion groups, and mer- 
chandising symposiums are sched- 
uled. The sessions will be climaxed 
with a banquet and entertainment 
Tuesday night. 

A feature of the mid-year meeting 
will be a NARDA dealer competition 
for effective newspaper advertise- 
ments they've used. Three categories 

full page, half and quarter page, 
and campaign using less-than-quar- 
ter page space have been set up for 
separate consideration in making 
awards for the winning entries. 

An impartial jury of industry and 
advertising leaders will judge the 
presentations. The winning ads will 
be mounted and displayed in a “Mer- 
chandising Gallery” at the hotel dur- 
ing the convention. 


Have 2-6 Weeks 
Steel On Hand 


DETROIT.--It's too early to assay 
the possible effects of the steel- 
workers’ strike, most steel-using 
manufacturers stated in their first 
analysis of the situation 

Most producers of consumer dur- 
able goods who were queried on the 
subject reported that they had 
enough steel supplies on hand to run 
them for periods varying from two 
to six weeks. 

However, if the strike lasts any 
length of time, then the effect may 
be felt rather seriously later in the 
year. 

As one steel man pointed out “the 
flow of steel isn't like a water spigot 
you can turn off completely, it runs 
out rather slowly. But when it stops, 
it takes quite awhile to get started 


again.” 
As steel supplies in industry's 
“pipelines” gradually become ex- 


hausted, they will have to be filled 
up when production resumes, and 
this will cause a lag in getting the 
steel into end use products. 

The National Production Authority 
(Concluded on Page 4, Column 3) 


New TV Stations 
Mean More 
Air Conditioning 


SYRACUSE, N. Y.—Lifting of the 
three-year FCC freeze on new televi- 
sion stations will open up another 
broad new field where air condition- 
ing is a virtual must, Lawrence K. 
Macrow, director of application engi- 
neering for Carrier Corp., reported 
recently. 

The ban’'s end is expected to raise 
the number of TV outlets in the na- 
tion from 170 to approximately 2,000, 
extending video coverage from 63 
cities to 1,200 communities across the 
country. 

Macrow compared the new market 
to the textile and tobacco industries 


(Concluded on Page 4, Column 5) 


Appliance ik. 


G-E Shows Faith In Industry with Huge 
New Construction Project at Louisville 


By C. Dale Mericle 


LOUISVILLE, Ky.--Appliance Park 

-the multi- million-dollar project 
that will consolidate the Major Ap- 
pliance Division of General Electric 
Co, here-—represents many things to 
many people. 

To the city of Louisville it will 
mean nearly 50,000 new residents, 
9,000 new homes, 3,000 more stores, 
a total of $250,000,000 in additional 
taxable property, according to one 
survey. 

To G-E dealers it can mean getting 
all their major appliances from a 
single warehouse and mixed carload 
shipments with reduced costs of dis- 
tribution. 

To appliance designers and produc- 
tion planners it means an unparal- 
leled opportunity to start from 
scratch, to use new designs and tools. 

To some G-E executives right now 
it means such inconveniences as 
weekly commuting between Louis- 
ville, Erie, and Bridgeport. 

But perhaps most important, the 
conception and execution of this 
tremendous program on such a stag- 
(Concluded on Page 12, Column 1) 


What About Sales? 


Besides being obviously inter- 
ested in improving their produc- 
tion picture by means of Appli- 
ance Park, executives of G-E’s 
Major Appliance Div. are also 
concerned with reviving the al- 
most lost art of specialty selling. 


“Appliance dealers have been 
bailed out three times since the 
war already,” declares veteran 
“Mike” Sweeney. 


But G-E is thoroughly con- 
vinced that the future is most 
promising. Here's the way Clar- 
ence Linder, general manager of 
the division, puts it: 

“Obviously, great opportunity 
for new and increased business 
lies in appliance lines where 
saturation is low and consumer 
demand is on the upswing.” 


2 Refrigerator, 
3 Freezer Prices 


DAYTON-- Prices have been lower- 
ed on two Frigidaire household elec- 
tric refrigerator models and three 
home freezer models, these price ad- 
justments being made to put Frigid- 
aire prices in line with current com- 
petitive prices, officials of the Frigid- 
aire Division have announced. 

The 7.6-cu. ft. “Master” series re- 
frigerator model has been reduced 
$20, making the new price $259.75. 
The “Master” 8.6-cu. ft. model was 
reduced $20 also, making the new 
price $289.75. 

In the home freezer line the 9-cu. 
ft. model was lowered in price $35, 
making the new price $359.75. 

The 12-cu. ft. Frigidaire home 
freezer has been reduced $59.75, the 
new price being $419.75. A reduction 
of $20 in the price of the 18-cu. ft. 
model makes the new price $579.75. 


Scotsman Line Adds 4 
Flaked Ice Makers 


ALBERT LEA, Minn.—Four new 
automatic flaked ice machines have 
recently been added to the “Scots- 
man” line of automatic ice makers 
manufactured by American Gas Ma- 
chine Co. here. 

Marketed under the trade name 
“Scotsman Super-Flaker,” the new 
machines are available in two capaci- 
ties—350 to 430 Ibs. daily of “Super 
Flaked Ice” or 750 to 900 Ibs. of 
Super Flaked Ice daily. Each size is 
available in either the completely 
automatic storage-type unit or the 
continuous-flow type. 

The storage-type unit operates 
automatically. Once the switch is 
turned on, the heavily-insulated stain- 
less steel storage bin is kept full. 
(Concluded on Page 4, Column 1) 


° 
FRB May Still Ease 
Consumer Credit Controls 

WASHINGTON, D. C.--The denial 
by the Federal Reserve Board last 
week that it hadn't acted to ease 
consumer credit controls-—-as a “hot” 
rumor indicated that it might-—be- 
cause of fear of repercussions from 
Congress, has been interpreted by 
some Capital observers as indicative 
of the fact that it has some plans 
to do it. 

FRB members are said to worry 
over the possibility that Congress 
might cut the board’s powers again 
or even fail to extend them in a 
consideration of the Defense Produc- 
tion Act, which terminates June 30. 
So some feel that the board may 
ease the Regulation W consumer 
(Concluded on Page 4, Column 4) 


2 New Frozen Food 
Cases Lead Frigidaire 
Commercial Line for ’52 


DETROIT—Attending one of the 
series of sales meetings being held 
throughout the country to sparkplug 
the 1952 season, Frigidaire commer- 
cial dealers in Michigan obtained 
their first look at two new open 
frozen food cases claimed to provide 
a maximum of mass display at con- 
venient shopping level while main- 
taining temperatures of 0° F. or be- 
low even on the top row of pack- 


ages. 
At the meeting held at the Detroit 
(Concluded on Back Page, Column 2) 


Freezer-Food 
Plans Spread; 
OPS May Act 


Crosley Offers 2 Plans; 
Time Magazine 
Covers Phenomenon 


DETROIT Freezer-food promo- 
tions rolled on in high gear around 
the country last week with these 
major developments: 

1. After an intensive study of cur- 
rent plans, Crosley came up with two 
basic programs for its distributors 
One suggests locker plants as a food 
source, while the other involves co- 
operation with supermarkets 

2. Aiming to take the “misleading 
gimmicks” out of advertising copy, 
the Dallas Better Business Bureau 
drew up six suggested rules govern- 
ing the advertising of freezer-food 
plans 

The bureau recommended that local 
newspapers, radio and TV stations, 
agencies, and advertisers adopt the 
rules immediately “in order to safe- 
guard the best interest of the public 
and legitimate business in Dallas.” 

3. The Office of Price Stabilization 
indicated it was about ready to issue 
a ruling on freezer-food plans. 

This interpretation may or may 
not modify Amendment 3 to CPR 25 
which prohibits sales of carcasses, 
sides, and quarters except by those 
retailers who have made such sales 
in the six months prior to April 30, 
1951. But OPS spokesmen said the 
agency won't change its ruling which 
bans adding financing charges to 
food or meat sales if the total selling 
price is over ceilings. Some freezer- 
food plan operators have protested 
these restrictions. 

4. The plan had become so wide- 
spread that Time magazine reviewed 
the story of this “tremendous new 
U. S. merchandising phenomenon.” 
(Concluded on Page 35, Column 1) 


Permit Proposal On 
Milwaukee Systems 
Hit at Hearings 


MILWAUKEE — A proposed new 
chapter of Milwaukee's building code 
that would require a permit for in- 
stallation or alteration of commercial 
refrigeration equipment has been 
sent to the common council's build- 
ings and grounds committee for 
“further consideration and instruc- 
tion” following a hearing on the pro- 
posal before the city’s building code 
committee. 

Representatives of breweries, dair- 
ies and other users of refrigeration 
equipment appeared before the build- 
ing code committee and expressed 
vigorous opposition to the suggested 
ordinance change. Only supporter of 
the proposal that made himself known 
as such was Elmer P. Mayer, repre- 
senting Local 601 of the Steam Fit- 
ters union. 

Following the discussions the code 
committee decided not to recommend 
adoption of the code and Gustav 
Janzer, committee secretary, said that 
the chapter would be sent to the 

(Concluded on Page 4, Column 5) 
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JUST ASK US! 


Turn to “What's New" Page for 
useful information on new products. 
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Supermarket Chain’s Plan 
Offers Free Food Certificate 


CLEVELAND The Pick-N-Pay 
supermarket chain here recently an- 
nounced its own home freezer plan 
under which purchasers get a 13-cu 
ft. home freezer, $200 worth of food 
with which to stock it, and $50 worth 


of free food certificates for a down 
payment of $7598 with 18 months 
to pay 

The company which operates 


Cleveland's foremost supermarkets,” 
» Offers “packers cute” of meats 
at “lower than OPS ceiling prices.” 

According to the chain, the free 
food certificates can be spent “any- 


time at your Pick-N-Pay store 
The plan was announced in a full- 
page newspaper ad. Here's how the 


plan works 

Ask the 
forma 

Fill out and sign these forma in 
the privacy of your own home 
Place all forma, except starter order 
form, in pre-addreased envelope and 
mail All information required will 
be treated with the utmost confi- 
dence. Financing (if required) will 
be handled through the National City 
Bank of Cleveland 

“When your Deepfreeze home 
freezer account has been established, 
you will be notified to present your 
down payment and home freezer 
order to our store manager 

“The manager will present you 
with your free bonus food certificate 

Your Deepfreeze home freeze will 
be delivered to your home at your 
convenience 

After the Deepfreeze has been 
delivered to your home, you may ar- 
range to pick up your starter order 
of the foods to stock it with.” 


as explained in the ad 
manager for necessary 


i Bee at 


Freezer Owners Use Insured 
Coupons Under This Plan 


NEW YORK CITY.Coupons, in- 
sured by Lioyds of London to protect 
consumers in case its freezer-food 
plan folds, are being used by the 
National Food Clubs here, an organi- 
zation selling Orley, Victor, and Jor- 
dom freezers in connection with 
wholesale purchases of frozen foods 

Freezer owners are furnished with 
$1,000 worth of coupons originally 
and with additional batches when 
these are used up, according to Sol 
Berger, vice president of the organi- 
zation 

When foods are delivered to their 
home, they pay the wholesale price 
for the foods in cash and furnish 
coupons for the difference between 
the wholesale price and the going re- 
tail price 

In addition, the frozen food dis- 
tributor makes a delivery charge of 
5% of the wholesale price 


Sears ‘Economy Food Plan’ 
May Offer Quantity Buying 


LOS ANGELES. The 13 Sears, 
Roebuck & Co. stores in this area re- 
portedly were planning to announce 
that purchasers of “Coldspot” freez- 
ers will be able to buy food in large 
quantities on time through the Bank 
of America 

The credit offer was seen 
move to make Sears’ 
Plan” more 
freezer-food 
ducted here. 

Under the expanded plan, it is 
understood, Sears will recommend a 
local food supply house to the freez- 
er purchaser 


as a 
“Economy Food 
competitive with other 
programs being con- 


SENSATIONAL NEW MODELS 


cooled to 


tortly 


water 


entire 
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beverages 


Few choice territories still open. 


proper 


holds a full 10-g 


IDEAL 


With this IDEAL combination feature, no matter 
how warm the beer ts in the barrel upon delivery 
your customer can draw cold beer immediately 
while the entire contents of the barrel is being 
temperature. It is 
far superior to ordinary direct draw coolers where 
due to delivery warm-up, hours of waiting are | 
necessary before beer can be dispensed satisfac- 


serving 


Here ts the new IDEAL for the establishment re- 
quiring a capacity beverage cooler plus drinking | 
The water station is built on at the end, 
al. tank of cold water permitting 
draw of 15 gal. properly chilled drinking water. 
This water station feature is applicable to the 
beverage cooler line and only 
takes away 3 cases from their giant capacities. 
Without water station 
remote, 


8-ft. 
i2 cases; 8-ft. 


remote, 


IDE AL—best to sell because it’s your customers’ best buy. 
Engineered to avoid service problems. 


56 cases; 
self-contained, 45 
cases; 6-ft. self-contained, 31 cases; 12-0z. bottled 
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Newspoper od 
plon to meet big 


Yes, the regular price of this Big 1! Cu. Ft. 
in a Home Freezer is 


wprceetrese! 0 a re 


0 ROME SRD 
ers are sold. For those who want the best in home freezers, 


429 


on added cost 
A Beet, sod toch 


Galion Appliance Co., Galion, Ohio, 
city competition. 


it works as a complete 


packaged deal with no continuing food-buying service. 


Small Town Dealer Sells Dozen Freezers with His Own 


GALION, Ohio—Maybe it isn’t a 
“freezer-food” plan in the “big city” 
sense of the term, but R. E. Cook of 
Galion Appliance Co. here moved a 
nice quantity of ll-cu. ft. freezers in 
April with a plan of his own involv- 
ing a supply of Grade “A” beef deliv- 
ered with the freezer. 

Cook had read about the “freezer- 
food" plans being promoted in metro- 
politan areas and his distributor had 
offered him a plan involving a tie-up 
for a continuing supply of foods to 
the purchaser of a home freezer. 

This type of plan was one that 


| didn’t appeal to Cook personally and 


he didn’t think that it would go over 
too well with prospective purchasers 
of home freezers in Galion, which has 
a population of 10,000 to 15,000. 
However, he realizes that the buy- 
ing public is looking for “deals” 
today, and that they are also con- 
scious of terrific food costs. So he 
set up his own deal, in the form of 
the following offer: 
110 Ibs. hind quarter Grade A beef 
11 cu. ft. home freezer 
12-in. stainless steel 
skillet 
All three for $439.95. 
Big splash advertisements in the 
local newspaper called attention to 
the fact that “the regular price of 


Revere Ware 


| this big 1l-cu. ft. home freezer is 


$429.95, but during April only, we 
will deliver at only an added cost of 
$10 above price of freezer, a 110-Ib. 


| hind quarter Grade A beef and 12-in. 


Revere Ware skillet.” 

The ad also said that “we reserve 
the right to withdraw this offer when 
present stock of freezers are sold.” 

The first couple of buyers of 
freezers under this plan “practically 
got me out of bed after they first saw 
the ad when the newspaper hit the 
streets,” Cook says, and he has sold 
nearly a dozen freezers under the 
plan, and he believes that most of 
the sales “wouldn't have been made, 
at this time anyway, if such an offer 
hadn't been made.” 

A local locker plant is supplying 
the beef to Galion Appliance Co. at 
63 cents a Ib. By exhibiting confi- 
dence in the plan and buying a quan- 


tity of freezers in the expectancy of | 


selling them under the plan, Cook is 
coming out with about his normal 
profit per freezer. 

“There's a couple of big advan- 
tages to this kind of plan, to my way 
of thinking,”” Cook says. “One is that 
it doesn’t involve any continuing ob- 
ligation on the part of the dealer on 
the matter of a continuing food 
supply. 


“Another advantage is that the | 


outlay in cash is smaller all around 
than in the ‘freezer-food’ plans. 


 Deal—11-Cu. Ft. Freezer, 110 Lbs. of Beef, Skillet 


We're requiring $69.95 down and 
$5.90 per week. Now that $5.90 per 
week is generally less than the aver- 
age family meat bill per week, so 
this means that as long as the 110 
Ibs. of beef hold out the buyer is 
practically making his payments out 
of the savings on his meat bill, thus 
getting him off to a good start on 
his payments. 

“And finally, you're building up 
goodwill by having the customer feel 
that he’s really getting something 
extra—which he is with the beef and 
the skillet—and he knows that it is 
extra because the price of the freezer 
model has been nationally advertised. 
It's a deal that has good effects both 
immediately and long range for the 
dealer.” 


Detroit Big Bear Markets, 
G-E Dealers Join Forces 


DETROIT — Big Bear Markets 
joined with General Electric Supply 
Corp. and G-E dealers in inaugurat- 
ing a freezer-food plan in order to 
combat unethical competition, accord- 
ing to Sol Shaye, president of the 
supermarket chain. 

Shaye was quoted by Ted Shamie 
of The Grocers’ Spotlight, food in- 
dustry newspaper, as declaring that 
this competition threatened to take 
a good portion of frozen food sales 
away from legitimate retail channels. 

This plan was also seen, Shamie re- 
ported, as an additional process of 
securing extra volume in Big Bear's 
frozen food departments. 

Regarding advertising of the plan, 
Shaye stressed that unlike some 
freezer-food programs announced lo- 
cally and in other regions, the word 
“wholesale” is not used and that the 
plan can be fully substantiated. He 
told Shamie: 

“Our copy was written and double- 
checked. Nobody under any circum- 
stance could misinterpret our deal to 
believe that they could buy meats 
and frozen foods at wholesale.” 


t es 


AIR 
CONDITIONERS 


3 to 50 Ton Units complete 
with evaporative condensers 
BAL-AIR MANUFACTURERS 


P. 0. BOX 576 
COLUMBIA, &. C. 
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NEW 18 cu. ft. FREEZER | 


P= ADDED TO 
THE MOST 
SALE-ABLE 
LINE IN 
WILSON 
HISTORY 


The Right Size.... 
The Right Design.... 
The Right Price.... 


for Greatest 


we 7 


Model F-180. Self-contained 


Capacity: 18.14 cu. ft. / 
i cig Popular Demand: 
Wilson has always been one of the ‘“‘hottest”’ lines in the freezer business with everything see-able, reach-able ... just the way consumers want it. 


.. With more sizes, more designs, more chances to make more sales Now look at the other sell-able features. Fast freezing on any shelf. 
and more profits. Inner locker doors. All steel construction. Non-freezing hardware. High- 
Now with the new F-180, Wilson is “hotter” than ever. For the density insulation. Automatic warning light. Five-year warranty. And 
F-180 has everything ...every feature you ever dreamed of for fast, at a price that’s completely right . 
profitable sales ...every feature the consumer ever dreamed of for competition. 


convenience. F-180 is just one example of the full Wilson Freezer line. If it sounds 
It’s big .. . the popular size . . . 18 cubic feet. Yet it uses /ess than 9 like the line you’d like to sell... write; wire, or phone concerning 


square feet of floor space! And it’s the popular design ...the upright... franchise availabilities. A few valuable distributor territories still open. 


.. with everybody except your 


-OTHER FREEZERS IN THE WILSON LINE 
Self-Contained Upright Remote Compressor-Unit Self-Contained Chest Freezers 
om aj - > we 
nae ui 7 oy Ld a, 
om FD-301 FD-302 FD-601 FC-82 FC-152 FC-240 
FH-30 (30 cu. ft.) Capacities to 90 cu. ft. (8 cu. ft.) (15 ev. ft.) (24 ev. ft.) 


Wt LS (0) INI Refrigeration, Juc. SMYRNA, DELAWARE 


HOME FREEZERS + FARM MILK COOLERS + COMMERCIAL REFRIGERATION 
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SCOTIMAN § Super 
fated ice machines come 
" two capocities, 350 to 
430 te daily ond 71 to 
7 th dolly 


Fioter 


They ore 
mode ty Amercon Gor 


Machine Co 


Steel Supplies-- 


(Concluded from Page 1, Column 38) 
clamped an embargo on shipments of 
steel from warehouses to big users 
effective April 20. However, ware- 
house men indicated that thus far 
there has been no rush from small 
users not affected by the embargo 
to stock up from the warehouse sup- 
ples 

The NPA, in an amendment to 
Direction 1 of CMP Regulation 1 
juet announced, had authorized sub- 
stantial boosts in the allowance of 
other scarce metals for 
emall manufacturers and other uses 

In the 


ateel and 


, MAY 5, 1952 


"Appliance, Finance Firms Milwaukee Proposal 


Cited for Violating Reg. W 


PHILADELPHIA An appliance 
Gealership and a finance company 
here were recently cited in crimina! 
proceedings for violating provisions 
of Regulation W 

Barney Roth Co., Inc., with stores 
at 211 N. Broad St. and 5836 Ger- 
mantown Ave, and the Raleigh 
Finance Co., 1414 8. Penn Square, 
were involved. Also named in the bill 
of complaints are Joseph Rosen and 
Albert Wiener of the Roth firm and 
Leon Krauss, president of Raleigh. 


(Concluded from Page 1, Column 5) 
buildings and grounds committee “for 
further instructions on just what the 
aldermen want us to do.” 

While the proposed chapter con- 
tains most of the provisions of the 
state refrigeration code it makes 
some significant additions. One provi- 
sion would give the city building in- 
spector or his deputies the right to 
arrest anyone who violated the ordi- 
nance. Inspectors would also have the 
right to order the removal, for in- 
spection purposes, of any partition 
blocking access to a _ refrigeration 


third quarter, manufactur- Complaint filed in U. 8. District system 
ers will be allowed to “self-certify” Court by special assistant U. 8. at- 

. ooh In the sussions A. A. Silverman, 
their orders for up to 60 tons of car- torney Erwin Lodge charged the head of the Vitter Mfg Co., manufac- 
bon steel, 16 tons of alloy steel, 500 appliance firm with 49 counts of not tumer ef csemmereiel and tadueete 

which requires only one moving part Ibe of stainless, 3,000 Ibs. of copper, requiring purchasers to make the t ae t eon’ 
under refrigeration There are no and 4,000 Ibs. of aluminum. These retrigeration equipment,  Cnarg 


Scotsman 


at trreaximumn oulp 


Line-- 


ut for only 


moving parts to wear out, no compli- 


allowances are just about double the 


minimum cash down payment on 


appliances and extending the instal- 


that the ordinance was “high handed 


antes eae ones in effect during the present ment payments beyond legal limit. sounns ts Ge babe ~~ seater @ that 

ea ee hugs + ete Ease of installation is another an- quarter. Manufacturers can use these The finance company was alleged wee en aoe aoe my oa 
% : a neunced feature. Either capacity is allowances of steel and other metals jn 44 counts to have made personal pe’ Oth es of the 
4 These unite have -« storage capacity ‘ in| high to fit under any bar or only if they do not exceed the loans to Roth customers, knowing pce 2 age send myers - ould 
i equal to 30 to 12 hours output siongwide any counter Only one amounts they used in an average that the money would be used for pane een . re nanan P 
ci ording to the cor,pany plumbing connection is required quarter of 1950 the purchase of the appliances CTERRS «“WIGRIERGOES POSS fF 
| The continuous flow type Super s-in. line and saddle valve. Ordinary Those manufacturers needing more graft. 
P Flaker produces ‘s continuous 110-115 volt ac. is required than the self-certification allowance Ba cee leeehoar ea p= yn 

f Super Flaked lr while turned on just apply to the NPA for a ifie : 
Larw-cost operation is claimed to eet po Pre _ Laundry Mfrs. Report code committee that large companies 
; one of the important features of the Crosley Adds 7-Cu. Ft. Presumably the NPA will not fy euch as the tewerkss hag “men 
F ew machines ‘ P - change this order unless the mate- rop In March Sales highly skilled in refrigeration” to 
‘ The 350 to 430 ibe. size operates Soft-Glo Refrigerator rials situation is considerably look after their equipment, and 


2) centa a day wider average « 
the company said 


ating conditions 


The company added 
pendability in Uwer new ice 


haa been made possible by a patented 
fiaking 


freezing and 


‘Cireater de 
flakers 


mechaniam 


CINCINNATI A “Soft-Glo” re- 
frigerator model in the 7-cu. ft. size 


carries a suggested retail price of 
$240 05 

This model is identical to the SD- 
75 with the exception of the interior 


worsened by the effect of the strike 


Harvey Manages Bennie Electric 


of the Bennie Electric, Ltd., appliance 
store at 1147 Main St., East. Harvey 
has been in the appliance business 
here for many —— 


CHICAGO March factory sales 
of standard-size household washers, 


American Home Laundry Manufac- 
turers’ Association. 

Washer sales in March totaled 
248,431 units, a drop of 2.9% from 
the February total of 255,864 and a 
decrease of 32.5% from the 368,455 
sold in March, 1951 

A total of 41,161 automatic tumbler 
driers were sold in March. This is 
7.6% under the February total of 


doubted that any city inspector might 
do as well 
Statistics presented by Fire Chief 


"The 750 to 900-ib size operates at Crosley Shelvador was announced re- perme - ae = amps Edward E. Wisher showed that of 
" full capacity for os little as 36 cents cently by the Crosley Div. of Aveo HAMILTON, Ont., Can.-H. Reg . or : oo ; nee a “4 -~ the 1,139 “refrigeration calls” to the 
q a day Mfg. Corp. The new model, DD-75, Harvey has been appointed manager Y°""-@80 levels, according to the fre department from 1944 to 1949, 


only 10 involved large plants. 
Building Inspector Leon M. Gurda 
stated that while it was true that 
larger firms had “competent men” 
in charge of their refrigeration 
plants, there should be more strict 
regulation of smaller installations. 


More TV, More Cooling 


a 44,540 and 6.5% less than the 44,020 

moved in March a year ago 

' ma me siness wit March ironer sales amounted to (Concluded from Page 1, Column 3) 
a 13,913, down 21% from 17,630 in Where for many years air condition- 


The hookkeeper with his eye shade and sleeve 
garters, ats bigh top desk, typified the tempo of 


braursirnre ss tt 


exacting job Motorized equipment such as adding 


machines, 


tabulating machines, postage meters, and letter 
openers, t& name a few, were still in the future. 


During this period Emerson: Flectric was founded. 
Since then motors have been supplied to scores 


of leading “nanvtacturers of labor-saving devices. 


MODERN BUSINESS t8 POWERED 
with ECECTRIC MOTORS 


che Cray 90's 


calculators, 


His was a tedious and 


bookkeeping machines, 


service. 


890 methods! 


They staked the reputation of their products on 
Emerson-Electric motors, and with the passing 
years became nationally known for dependable 


Consider this 62-year-old reputation for depend- 
ability and efficiency, earned by Emerson-Electric 
motors for use in business, on the farm, in the 
home and in industry. Your inquiry is invited on 
the complete line of standard motors in horse- 
power ratings trom | 
motor parts 1/8 to 10 H.P. 


20 to 5, and hermetic 


February and 59.9% 
March of last year. 


Credit Controls - - 


(Concluded from Page 1, Column 4) 
eredit curbs before Congress gets 
into the act 

Another angle to the matter is 
that the board is restricted presently 
to imposing restrictions no more 
stringent than those now in effect 
Therefore, some sources believe that 
if Congress, with some possible be- 
hind-the-scenes prompting from the 
board, were to give the board “flexi- 
ble" powers to impose credit re- 
straints as tight as it considered 
warranted, then the agency might 
remove all credit controls. 


from 34,700 in 


ing has been considered essential. 

“In contrast to those industries,” 
Macrow said, “where humidity was 
the first consideration, the overriding 
problem in television studios is heat 
itself. The tremendous heat load gen- 
erated by the batteries of lights in a 
studio completely closed in by elabor- 
ate sound-proofing systems can't pos- 
sibly be handled without modern air 
conditioning.” 

One disastrous result, he pointed 
out, could be the effect of perspira- 
tion generated by the heat on the 
heavy make-up necessary for televi- 
sion actors 

Carrier Corp. made a special study 
of TV studio problems some months 
ago and distributed the information 
to its direct sales offices and dealers, 
so that they could provide expert as- 
sistance when the ban was removed 


BARKOW! _ 


\emeezer’ ee 


A NEW 20 CU. FT. 


VERTICAL! 


{ the Barkow ent vet : 
canoer 


Eye-Level Access 

No Fumbling or Bending 

No Basket Juggling 
No Sorung 

No Cold Air Low While Baskets 


are Ex 

Uses ') the Space of Horizootals 
Costs less to operate 
Well for Large lvems 

No Heavy Cover to Lift 


of | 


HERMETIC 
MOTORS 
Ve to 10 H. P. 


5 Fast Freezing Shelves 


We oft: 


mManutacturers of bermeud 


Hulletio No Mics 


cally sealed unio a broad background 
ot of crm experrence im her. | 
mew motor dean We also have | 
unequaticd fucshuecs tor the produc 
ven Of hermetx motor parm. Co 
Operative Ohgimeermeg service avail 
ee )=6MOTORS- FANS APPLIANCES | 


The Emerson Electric Mfg. Co. © St. Louis 21, Mo. 


AUGUST G. BARKOW MFG. CO, 22905. «RD STREET, miLwaUKEE, wis. 
THE FAN AND MOTOR 


LEADERS IN INDUSTRY SINCE 1890! 
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SEE HOW 


COLOR In 


THE POST wit 


BUILD SALES 
IN YOUR STORE 


This year, all Inland Ice Tray advertise- 
ments im the Saturday Evening Post 

will appear in full colors! One of these 
advertisements is shown at the right ... 
another on the next page. 


And these Inland Ice Tray advertisements 
show the Ice Trays themselves in the 
new colors that have proven their 

great selling power! 


These advertisements will reach millions 
of readers ... among them, YOUR best 
customers and prospects in YOUR 
community. All through the best refrig- 
erator sales months, they'll produce 
quick, easy sales of Inland Ice Trays as 
replacements for outmoded, inconvenient 
trays .. . and help enormously with the 
sale of refrigerators equipped with 
Inland colored trays. 


Be sure that your new refrigerators are 
equipped with Inland “Magic Touch” 
Ice Cube Trays in color! 


See another full-color Inland advertise- 
ment on the next page. It will also ap- 
pear in the Post. 


life tie @ 


Your refrigerator can supply the bright, cheerful colors now so 
popular in the kitchen. The new Inland “Magie Touch” lee Trays 
now come in blue or gold as well as aluminum, Get them 

... for your present refrigerator or new one! 


You'll be free of all ice cube delay and inconvenience. Just slip ‘ y 
an Inland Tray from the refrigerator, lift the lever and tilt the grid. 
There, supported by the grid, will be a whole trayful of big, 
sparkling ice cubes, free and dry! 

Don't wait! If you have battered, outmoded trays, replace 

them today with modern Inland Trays. And order them in your 
new refrigerator of course. Just ask, you'll get them! 


INLAND Mage hh, & 


IcE CUBE TRAYS = 


INLAND MANUFACTURING DIVISION, General Motors Corporation, Dayton, Ohio 
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ite? Tile! 
for ice cubes instandy ¢ 


Let your refrigerator bring new delight to your kitchen. Get 
the neve Inland “Magie Touch” Lee Trays in charming colors, blue 
or gold! For your present refrigerator... or your new one! 


And such marvelous ice cube convenience. An easy lift of the 
lever, a tiltof the grid... and there you are! Big, sparkling 

iwe cubes, free and dry, supported by the grid, ready for the glasses. 
Lift out one, two, a dozen, The rest will be instantly ready the 
neat time, So fast, so easy! 


Replace dull, dingy, outmoded trays with these entrancingly 
colorful modern ones for kitchen beauty plus a new kind of 


ice cube convenience, And ask for Inland Trays in your new 
refrigerator, You can have them! 


INLAND Mage VLA 


IcE CUBE TRAYS 


INLAND MANUFACTURING DIVISION, General Motors Corporation, Dayton, Ohio 


USE THE 


COLORS in 


INLAND TRAYS 
TO HELP 

YOU MAKE 
MORE SALES! 


You can duplicate, in your own store, 
the demonstration shown in the adver- 
tisement at the left. It appears in the 
Saturday Evening Post . . . in full 
colors, as are all Inland Ice Tray POST 
advertisements this year. 


You'll find that the lustrous, appealing 
blue or gold in which Inland Trays are 
now finished has a powerful selling effect 
with all women today . . . for women 
demand color, especially in the kitchen! 


And the colors in Inland Trays are 
proven sales helps. Introduced only a 
year ago, they helped sell Inland Trays as 
replacements for old, battered trays... 
and helped sell new refrigerators 
equipped with them. 


Make the “Lift! Tilt!’ Demonstration 
Use ice-filled Inland Trays in your sales room. 
Slip one from a refrigerator, lift the “Magic 
Touch” lever, tilt the grid . . . and show the 
prospect, in less than a minute, the complete 
convenience of the Inland “Magic Touch” 
idea. It’s a dramatic demonstration! 


Be sure your new refrigerators come 
equipped with Inland “Magic Touch” 
Trays in color! 
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Wellington Park Claims 
To Be First Fully Air 


Conditioned Development 


STAMFORD, Conn. — Wellington 
Park, a smart new residential de- 
velopment of 52 houses here, is lay- 
ing claim to being the first fully air 
conditioned residential area in the 
United States with every home hav- 
ing @ year-round temperature and 
humidity suited to each homeowner's 
taste, ac to designer-builder 
Cary Wellington. 


“For health and comfort there's 
nothing to equal real air condition- 
ing, and our experience shows that 
it's a good deal cheaper to own and 
operate than one thinks,” he said 
while demonstrating the newest sys- 
tem he installed in his latest house 
which belongs to singer Ezio Pinza. 


The air conditioning used in the 
Wellington Park Homes is a system 
manufactured by York Corp. which 
provides dehumidification even when 
cooling is not required. This unit can 
be adapted to any type of forced 
warm air heating system. 


OWNER SELECTS HUMIDITY 


was stated that on some days as 
much at 15 gal. of water are 


“v" coils of the residential air condi- 
tioners. 


From the builder-designer’s point 
of view, air conditioning allows 
greater freedom in housing design 
plus a better, more practical use of 
building space and a vast savings in 
building material and man hours 
required for construction, Welling- 
ton explained. 


“The problem of cross ventilation, 
expensive yet useless space created 
by wings, angles, and juttings no 
longer exist when year-round condi- 
tioning is included in a new home. 
And costly overhangs and eaves can 
be excluded to hold down costs dur- 
ing these days of inflation.” 


Costs for operating an air condi- 
tioning system such as are installed 
in Wellington Park homes reportedly 


electricity rates vary across the na- 
tion it would be exceedingly difficult 
to quote exact cost figures. 


COSTS LESS THAN HEATING 


than heating a house, and during the 
heating season the air conditioner 
can still be at work adding humidity 
and filtering the air,” Wellington 
said. 


A water spray system which is 
adapted to the York residential unit 
to maintain relative humidity at any 
desired percentage keeps the house's 
temperature and humidity levels 
equalized throughout the heating 
season. 


A house and its air usually become 
far too dry during the winter and 
the heated air has a dry effect on 
the sensitive membranes of the nose 
and throat. This, according to medi- 
cal authorities, said Wellington, 
leaves these areas open to easy bac- 
teria invasion as body resistance is 
lowered. “Thus the water spray ac- 
cessory for maintaining the best 
possible and most comfortable hu- 
midity conditions.” 


Contract Data Available 
At Air Procurement Offices 


WASHINGTON, D. C. — Regional 
small business offices of the six Air 
Procurement districts throughout the 
country have listings of quantities, 
dollar values, and item descriptions 
of prime contracts, as well as the 


contractors, who may have subcon- 
tracting opportunities, it was an- 
nounced here. 


Listings are not available for dis- 


regional offices. These offices are dis- 
tributing a booklet entitled “A Guide 
for Selling to the USAF,” which 
gives the complete procedure for 
being placed on the bidders’ lists, 
plus maps of the geographical 
boundaries of the procurement dis- 
tricts with their regional small busi- 
ness offices, and other information. 


District offices are located in De- 
| troit, New York City, Chicago, Fort 
Worth, Boston, and Los Angeles. 


“It actually costs a great deal less | 


Housewares Space Sold 
Out; Show Opens July 7 


CHICAGO—Demand for space in 
the July 1952 National Housewares 
Exhibit has exceeded the supply and 
the Atlantic City auditorium is once 
more booked to capacity, according 
to A. W. Buddenberg, executive sec- 
retary of the National Housewares 
Manufacturers Association. 

The exhibit will open Monday, 
July 7, and continue through Friday, 
July 11. Show hours will be 9 a.m. 
to 5 p.m., except for the closing day 
when the exhibit ends at 2 p.m. 

An estimated 7,000 to 8,000 buyers 
from this country, Canada, and 
abroad are expected to attend to see 
the displays of 520 exhibitors. 

The “Housewares Show Special 
Through Train" again will be oper- 
ated by the Pennsylvania Railroad in 
conjunction with the NHMA. This 
train will spare show visitors from 
Chicago and the West the inconveni- 
ence of changing trains at Philadel- 


Leaving Chicago's Union Station at 
3:15 p.m. (daylight time) Saturday, 


July 5, the special will go directly to 
Atlantic City, arriving at 9:55 a.m. 
July 6. On the return trip, the train 
will leave Atlantic City at 5:20 p.m. 
July 11 and arrive in Chicago at 10 
am. July 12 

Reservations should be made with 
Fred J. Nolan, passenger representa- 
tive, Pennsylvania Railroad, 16 8S. 
La Salle St.. Chicago 3, IL 


Map Predicts Weather 
30 Days In Advance 


PASADENA, Calif.—-Business firms 
can plan activities far in advance 
through use of a monthly weather 
map put out by Blewett Weather 
Service here, the company claims. 

The map predicts weather condi- 
tions 30 days in advance for each 
month of the year—by days, cities, 
and areas in the United States. In ad- 
dition, expected rainfall and antici- 
pated average temperatures are pro- 
vided—by cities. Predictions up to 
six months in advance, in 10-day 
periods, are also available. 

Maps are available, individually, 
on a yearly subscription basis, one 
map sent each month. 


—¢% 


A humidistat placed alongside the | 
thermostat allows the owner to select | 
the amount of humidity desired. It | 


“squeezed” from the air by the twin | 


average less than $20 a month. It | 
was explained that since water and | 


names and addresses of the prime | 


tribution but may be consulted at the | 


att 


CHICAGO--A number of research 
projects are now being conducted at 
a number of institutions to determine 
the effects of varying temperatures 
encountered by a frozen food in its 
complete life, R. R. Legault, of the 
Western Regional Research Labora- 
tory of Albany, Calif. reported at 
the National Frozen Foods Conven- 
tion here recently 

Legault said that his own labora- 
tory is studying the effects of tem- 
peratures encountered in transporta- 
tion, warehousing, and distribution. 

“Fruits are being studied at the 
present time,” he said, “and vege- 
tables and poultry are to be next. 

“The work done so far on fruits 
has shown definite indications of 
wide variability in stability between 
commercial packs of fruits. This var- 
iability appears to depend to a large 
extent on the quality of the fruit, 
particularly in strawberries. 

“Frozen peaches vary in stability 
primarily because of difference in 
amount of syrup in the container. 


Cerreciion 


The news story in the April 14 
issue of AIR CONDITIONING & Re- 
FPRIGERATION NEWS reporting the 
annual educational conference of 
the Refrigeration Service Engi- 
neers Society, Interprovincial As- 
sociation, inadvertently omitted 
mention of 8. C. Segal of Kramer 
Trenton Co. as one of the speakers 
on the technical program. 

Segal spoke on “Low Tempera- 
ture and Defrosting Methods” be- 
fore the meeting of the Canadian 


group 


Navy's Ship’s Stores Names 
Western Representative 


OAKLAND, Calif.-A western rep- 
resentative has been appointed by 
the main office of Navy Ship's Stores, 
which contracts for the merchandise 
and services sold through all Navy 
ship's stores, commissary stores, and 
exchanges. He is Cdr. James T 
Hughes, Supply Corps, USN, Build- 
ing 502, Naval Supply Center, Oak- 
land. 


Westinghouse Electric Dehumidifier 


The new Westinghouse Dehumidifier plugs in anywhere. It's portable... 


small, economical to operate, but a thirsty giant to suck up moisture in 
home basements, storage rooms, game rooms, toolrooms, hobby shops 
and utility areas . . . as well as in dozens of commercial applications. 
Wherever, in home or business, there’s danger in dampness .. . wher- 
ever there’s costly rust, rot, mold, mildew, corrosion or warping... 


YOU HAVE A PROSPECT. 


To help you... 


sell these prospects, Westinghouse has available 
a complete Selling Kit of the Dealer Aids as shown above, Form No. 
2DH-8701. It will pay you to get your share of this new market . . . the 


least saturated electric appliance market anywhere. 


CHECK YOUR DISTRIBUTOR FOR ALL DETAILS 


OR FILL IN THE COUPON AT THE RIGHT 


CHECK THESE MARKETS 


BUSINESS © Studios ® Darkroom 
® Toolrooms © Recreation Room 

© Warehouses © Garages ® Hobby Shop 

® Stores @ Locker Rooms © Storage Room 

© Bank Vaults ® Beach Home 

© Lofts HOME ® Kitchens 

® Beauty Parlors © Basement © Library 

® Stock Rooms © Utility Room ® Home Laundry 


Street. 


Signature 


Please send me your Dehumidifier franchise 
details .. . and your Plan of Action, Form No. 
2DH-1801. 


Firm crea 


| ERE eas ee 


WESTINGHOUSE ELECTRIC CORPORATION 
Electric Appliance Division > 


State. slid 


Springfield 2, Mess. 
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EQUIPMENT 


Efficient Equipment In 


500-Sq. Ft. Kitchen 


Can Handle 350 Students During Lunch Hour 


VITTAFORL N Y When it 
itnes to packing 6 St of equipment 
Ato @ emall epece, ecrnme men might 
iumediately think « Jane Kussell 
hut Henry Hines hae for hia ideal 
the Kitchen jin thes new Pittaford 
Central high echool now under con 
etruction here 

Hiines i & saleaman for Cable 
Wiedemer, In Kin beater refrigera 
dealing in res 
mai equipment 


Den contracting firs 
thurant and yatitur 
tie wold the «itete equipment for 
the echool and arrarged the layout 

The new high eehiws 
‘ A Miller 


fad board 


according to 
president of the Pitts 
of educaiion and head of 
wil food operations tor the Rochester 
relephone Co. is «ceaigned for 350 
mtudents and can be easily expanded 
t) handle 750 

which will 
lunch time 
inches more 


The school kitcgen 
handle thie load hat 
neneures only «@ how 
than 20 by 25 ft This in what is 
kitchen, all 
within the dimensior$: just mentioned 


being Dbullt into nat 


Along the tack wall will be a two 
compartment wink two electri 
ranges an electric oven a potato 
peeler, a 40-gal steam Kettle, and a 
cdumb-waiter io brigg tiaw fooda up 
from the basement* storage area 

In the center of jhe room will be 

10-ft. long work. table, a storage 
cabinet, and « rack of drawers and 
Vine for cooking supplies and imple 
rents 

tm the interior «de wall stands 
» ®cu ft MeCglil reach-in. The 
opposite side walllia left clear 

The 25-ft 3-in. *afeteria counter 
vhich comprises tp fourth side of 
the kitchen, consists of a 19-in. tray 
und siver stand, « I-ft. Lowerator 
plate section. @ 4ft, 10-in. electric 
yet table. a 2-ft. sandwich section 
with drawers benes.h, a 8-in. Lowera- 


tor section for emall plates, a 5-ft 
cold pan with refrigerated base 7-ft 


4-in. long, « 41-in milk Lowerator 
section, a 34-in, 4t-hole ice cream 
cabinet, and an 18-in. cashier's sec- 


Just outside the kitchen area but 
accessible to students as they pass 
10-gal water cooler with 
e hp compressor 


by wa 


Kefrigeration lines are run beneath 
the floor to the compressors, which 
are installed in the basement stor- 
age room directly beneath the 
kitchen There are three compres- 
sors, mounted one above the other 
on a rack built of 2-in. angle iron 
and placed against the wall for con- 
venient maintenance operations 

The compressors are a ‘|-hp unit 
serving the cold pan and milk Low- 
erator, a “%-hp. unit attached to the 
reach-in refrigerator, and a ‘-hp 
unit connected with the ice cream 
cabinet 


Gaebel To Cover Mid-South 
For Bush, Moat-¥-Chenger | 


WEST HARTFORD, Conn The 
Bush Mfg Co. here and the Heat-X- 
Changer Co have announced the ap- 
pointment of Carl Gaebel to the St 
l~uis area to cover Bush and 
Heat-X products tn southern Ilinois, 


western Kentucky, Missouri, and 
Kansas. His headquarters will be in 
St. Louis 


Gaebel has long been identified 
with the contracting business in the 
midwestern area and formerly was 
associated with Lipman Refrigera- 
tion & Air Conditioning Div. of the 
Yates American Machine Co. on con- 
densing units, covering the same 
section 


WASHINGTON, D. C... The 1952 
edition of the Ice Cream Cabinet 
Dimension Summary published an- 
nually by the Air Conditioning and 
Refrigerating Machinery Association 
since 1949, is now available, William 
B. Henderson, ACKMA executive vice 
president, announced recently 

The summary, 4 single sheet affair, 
gives dimensions for conventional 
type cabinets in both self-contained 
and remote models and merchandis- 
ing type cabinets 

Data covers cabinets made by Ace 
Cabinet Co.; Anheuser-Busch, Inc.; 
Frigidaire Div., General Motors Corp. ; 
Kelvinator Div., Nash-Kelvinator 
Corp., C. Nelson Mfg. Co.; Refrigera- 
tion Corp. of America, Div. of Loner- 
gan Mfg. Co; Savage Arms Corp.; 
and Schaefer, Inc 

Single copies of the dimension sum- 
mary are mailed free to anyone who 
inquires, Henderson said. If the in- 
quiry is from an ice cream manufac- 
turer, six copies are sent without 
charge. Any additional copies are 
billed at the rate of 5 cents apiece 
with a minimum charge of $1 


Pritchett Heads Hussmann 
Div. of Schuhmacher Co. 


HOUSTON, Texas-The Schuh- 
macher Co. of Houston, which was 
recently given the Hussmann distribu- 
torship in Houston and Corpus 
Christi, Texas, announced the ap- 
pointment of Jack Pritchett of Dallas, 
to head the company’s new Hussmann 
re Div 


NOW! You can SELL EVERY 


MAY 5, 1952 


Savage Arms Makes 2 
New Territory Shifts 


UTICA, N. Y.--The Refrigeration 
Div. of Savage Arms Corp. has 
named Herman Schaffer sales repre- 
sentative in the Pittsburgh area, it 
was announced recently by Weston 
Vogel, sales manager 

It was also made known that 
James (“Mac”) MacDougal! has 
joined the division's sales staff and 
will cover the Pacific Coast out of 
San Francisco. 

Schaffer’s territory includes west- 
ern Pennsylvania, eastern Ohio, Vir- 
ginia, and West Virginia, with head- 
quarters in Pittsburgh 

MacDougall comes to Savage after 
eight years with two of the country's 
biggest ice cream manufacturers. 


Nolin Mfg. Appoints Eight 
Factory Representatives 


MONTGOMERY, Ala. — Appoint- 
ment of eight new factory representa- 
tives for the Nolin Mfg. Co. was 
announced recently by A. J. Edmund- 
son, general sales manager. 

They are F. L. Van Winkle, Long 
Beach, Calif. southwestern div.; 


Alfred P. Shecter, Miami, south- 
eastern div.; Frank E. Newhouse, 
Charleston, W. Va. north central! 


div., Walter O. Seaborg, Janesville, 
Wis., Canadian line div.; Robert 
Slater, Seattle, Wash., northwestern 
div.; William B. Mooza, New York 
City, northeastern div.; Herman S 
Walker, San Antonio, midwestern 
div.; and Charles Costa, Atlanta, 
Guveramem contracts. 
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Meat Dispenser Speeds 
Short-Order Service 


CHICAGO-Designed for installa- 
tion beside a grill, a new all-steel 
refrigerated dispensing unit for the 
storage of hamburger and other meat 
for short-order service has been an- 
nounced by The Bastian-Blessing Co. 

Fitted with a backsplash, the 
unit has an opening in the top with 
a cover which an operator can flip 
open. He can then reach in and pick 
up meat on the top shelf without 
moving from his stand in front of 
the grill, and without undue reaching. 

There is room on the flat top be- 
hind the opening for a toaster or 
other appliance. The unit is equipped 
with five sliding wire shelves (trays 
may be substituted. 


HERE'S the amazingly Low Pricep Automatic Ice Flaker 


that opens up hundreds of new prospects in every area! 
Big volume users can reduce time and labor expense with 
a multiple unit installation of SupeR-FLAKERs. te one 


at every point where ice is needed. 


In man 
be done at no greater cost than one large machine! 


cases this can 


SCOTSMAN 


capacities . . . 


or 750 to 900 lbs. daily (approx. 
bushel size o 
. the 25-bushel size 


average conditions, the 12- 
little as 20c a day 


deueucae 


UPTO 25 BUSHELS OF 
SUPER FLAKED ICE A DAY FOR 
AS LITTLE AS 1%‘ PER BUSHEL! 


You can sell a Super-FLAKER to 9 out of every 10 
flaked-ice users, and there is an extra long dealer dis- 
count which allows plenty of margin to the dealer for 
trade-ins, special deals, etc. Even though these units 
are low in price, you make real profit on every sale! 


The Scotsman Super-FLAKER is available in two 
350 to 430 Ibs. daily (approx. 12 bushels) 


25 bushels). Under 
rates for as 
‘or about 35c a 


day! Each capacity is available in either “the com 


Storage-Type Unit or the Continuous-Flow Type Unit. 
A model to fit the need of 9 out of every 10 ice users. 


tented freezing and shaving mechanism of the 
most dependable flaked 


© The 
Super-FLaker is the simplest, 


connection . 
40 inches high . 


ice maker in the field! Only one moving part under 


refrigeration! 


» The Super-FLAKER produces the perfect, all-purpose 
ready-to-use ice for cooling, packing, or displayi 
altry, fish, fruit, vegetables, etc. 
is free flowing, fast cooling, and lo: 
poapth fit eye, A pm no edges to 
damage fish, poultry, vegetables, fruits, etc. 
® The Super-FLaAKeR has been ved de ble 
and a money-saver beyond belief — ys 
and produce packers, by soda fountains, 
restaurants, grocery stores, etc. 


“Super-Fla ked 
lasting. It’s 


by poultry, fish, 
dairies, 


® Super-FLAKER requires only one simple plumbing 
. just a 14" line and saddle valve! Only 


. fits anywhere! Designed to fit under, 


alo’ le, or on top of any counter or table. Pl into 
sheagite, oon A.C. outlet. as 


Start selling the mass market now! Send coupon below! 


AMERICAN GAS 


MACHINE CO 
ALBERT LEA MINN 


SEVERAL SELECT 
TERRITORIES STULL OPEN! 
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NEW YORK CITY—With an ad- 
vance registration of well over 2,000, 
the 44th annual convention of the 
National Association of Electrical 
Distributors is pointing towards a 
record attendance, according to Ex- 
ecutive Director Chas. G. Pyle 

The convention will be held at At- 
lantic City, N. J., June 9 through 12 
with headquarters at the Ambassador 


hotel and convention sessions in 
Westminster hall of the Chelsea 
hotel. 


Balancing of the distribution of 
electrical product between civilian 
and military requirements in today's 
economy sets the pace for the con- 
vention program. Prominent execu- 
tives from industry and government 
will participate in the sessions and 
panel discussions by chairmen of the 
association's many active committees 
will also be featured. 

The general convention session will 
be held on Wednesday, June 11, with 
Lowell B. Mason, member of the Fed- 
eral Trade Commission, as one of the 
principal speakers. Meetings of the 
Apparatus and Supply Div. will be 
held on the afternoons of Monday, 
June 9, and Tuesday, June 10 

The Appliance Div. meetings will 
be held in the morning and afternoon 
of Thursday, June 12, with a special 
luncheon for the Appliance Div. at 
1 p. m. B. A. Graham, president of 
the Sunbeam Corp. will be one of the 
principal speakers at the Appliance 
Div. meetings. 

Other convention features include 


Civilian, Military Balance of Supply 
Will Keynote NAED Meeting June 9-12 


a specially prepared presentation on 
electric housewares by the Electric 
Housewares Section of NEMA, and 
the presenting of the Junior Achieve- 
ment award for the outstanding elec- 
trical product made by a Junior 
Achievement company submitted in 
the national contest, as well as the 
announcement of the nine association 
scholarships for Junior Achievers 

The board of governors’ reception 
to new members and honorary mem- 
bers will be held the evening of June 
9 and the father-and-sons dinner on 
the evening of June 10 

More than 200 booths will be lo- 
cated in the conference booth center 
where distributors and their suppliers 
can meet at the Ambassador hotel 


Dehumidified Warehouses 
To Serve Seabee Center 


WASHINGTON, D. C.-—-Construc- 
tion of dehumidified warehouses, each 
200 ft. by 600 ft. is called for in 
plans for establishment of a new 
Navy Construction Battalion Center 
at Gulfport, Miss., it was announced. 

The new warehouses will be of con- 
crete rigid frame construction with 
pre-cast concrete roofs and masonry 
walls. The repair of seven existing 
100 ft. by 150 ft. warehouses is in- 
cluded in the project. 

Bids are being received by the Dis- 
trict Public Works Office, Sixth 
Naval District, Charlestown, 8. ad 
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margin for trade-ins, special deals, 


B® The Scotsman SuPer-CUBER oe and out-classes 
= Automatic Cube Maker in the field. It makes the perfect 
et eine itself. Gives the user 


This outstanding machin 


itself on and off. 
steel 
trays, no’ 
we pad 


igeration! No trouble-making licated cutting mecha- NOT fast mel like thin slab-type 
a me ony com t sonar saan pa og cubes or cubes wi holes. Less mix is re- 
it’s rinsed clean each time cubes are . Equipped quired per 
with the Suset patsmatie contects. “Super-Cubes” are Easter to handle . . . 
® Get in now on this mass market item! Several select they fit any glass WrrHouT forcing! No 
dealer territories are still open. Send coupon eaiey ant Oe sharp edges to cut fingers. “Super-Cubes” 
advan cr profits that are ready and are crystal clear . . never freeze together. 
‘They’re the On.y perfect 
poarenae GAS MACHINE CO. 
ALBERT LEA, MINN. + QUALITY PRODUCTS SINCE 1896 ners 


dha oS It 


ing to watch 


Suber Cubes & DAY 


Yes, here is the Automatic Ice Cube Maker that you 
every 10 ice cube users in your 

bility, and Lone on profit for the 
mg dealer  ~o leaves plenty of 


is completely automatic. Turns 
-insulated 2 14-bushel stainless 
bin is at heavy automatically. No bothersome 


no costly remodeling Only 35” high 

er bar or counter with inches to spare. Plugs into 

aE. 110-115 volt A.C. outlet. Only simple plumbing 
connections required. 

U stink dementehiital "Che Sevuntiasiin ten Caen 

> suaved aie moat Eependebie ter eceah want taverns, hotels, 

am cenctew ty hospitals, clubs, etc. Only one moving part under 
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for as little as 5c 


AIR CONDITIONING | & REFRIGERATION | NEWS, MAY 5, 1952 


DO-B-5 Rating Needed on Nersa Leaflet Tells How To Go Out of 
Business But Quick—Start Cutting Prices 


Defense Dept. Orders for 
Makers of ‘B’ Products 


DETROIT... Manufacturers of “B” 
products on Department of Defense 
contracts may extend a DO-B-5 
rating for the purchase of controlled 
materials or “A” products required 
to complete these contracts, the De- 
troit district office of the U. 8S. Army 
Corps of Engineers reminded con- 
tractors recently. 

“This rating,” the announcement 
said, “may be used on Department of 
Defense contracts issued prior to 
March 31, 1952 and must be used on 
all contracts bearing a program 
identification consisting of the let- 
ters A, B, C, or E followed by a 
digit or the program identification 
Z-2 which are received after that 
date.” 

The announcement noted that use 
of this rating is required under CMP 


Regulation 1, Amendment 3, and 
Regulation 3 as amended on 
March $1. 


“Delivery orders fer controlled 
materials or ‘A’ products placed pur- 
suant to the above should be certi- 
fied as follows,” the Corps of Engi- 
neers said. 

“The DO rating and allotment 
number which you have received 
from the industry division of NPA 
followed by the suffix B-5. 

“Certified under CMP Regulation 
Number 3. 

“Signed manually by an authorized 
official of your firm,” the Engineer's 
statement concluded. 


rue peerect cuss-NO HOLE! 
irs BIG ano SOLID ano ROUND! 
a eon anneal 


The Perfect Cube—No-Hote! “Super- 
Cubes” are Bic and Soup and Rounp! 


ICE USER (LARGE or SMALL) 


HERE’S a truly dependable, Low Pricep, Automatic Ice 
Cuber that is setting new sales records! Quickly pays for 
itself. Every restaurant, tavern, hotel, club, etc. is a pros- 
pect for one or more of these low-cost units! 


“SUPER-CUBE” 
ACTUAL SIZE 


ie 


PHILADELPHIA. “Wrap up $3.80 
with that package, Joe! We're send- 
ing that amount of capital along with 
the merchandise because Bill cut the 
price 10%." 

That's the catchy heading on a new 
leaflet pointing out evils of price cut- 
ting which has been made available 
to its members (and anyone else in- 
terested) by the National Commercial 
Refrigerator Sales Association, an- 
nounces Marie H. Lawton, executive 
secretary 

Cutting of prices “to build good- 
will and additional sales is based 
on the mistaken premise that the loas 
in profit can be recovered by a 
greater volume,” states NCRSA 
“Actually, a loss of profit is gone 
forever and in many cases a ‘piece’ 
of capital investment goes with it. 

. Regardless of the price received, 
operating costs are still there. They 
are fixed costs which must be taken 
into account in every transaction.” 


In the leaflet are figures showing 
the profit on a “normal’’ transaction 
and what happens when the price is 
cut 10%, 15%, and 20%. States the 
leaflet: 


“Normal transaction at average 
gross margin (average gross margin 
in NCRSA 1950 overhead expense re- 
port, 32.04%): 


Sale (regular price) . $1,000.00 
Cost of goods... 679.60 
Gross margin .......... 320.40 


_ Operating expense (22.42%) 


et promt (tefore ¢ taxes) 


22-Cu. Ft. Biological C Case 
is Good Customer Builder 


SAN ANTONIO If a druggist in- 
tends to build his volume on insulin, 
serums, and similar biological drugs, 
he must capitalize upon every oppor- 
tunity to keep the public impressed 
with the fact that he carries these 
drugs, according to T. A. Lee, head 
of Lee's Pharmacy, here. “It should 
be out where every customer can 
see it.” 

At Lee's Pharmacy, the store has 
gone much further. Its big custom- 
built refrigerator is kept permanently 
“on display" behind the left-front 
window of the store, where it can be 
easily seen by customers passing on 
the opposite side of the street. 

Bright fluorescent lamps inside 
keep the stainless steel shelves, with 
their many biological drug packages 
clearly visible from the sidewalk, and 
inasmuch as the refrigerator is easily 
the most effective eye-catcher in the 
entire store, biological drug volume 
has risen sharply. 

The refrigerator is a 22-cu. ft. flor- 
ist-type model. Because Lee's is lo- 
cated across the street from the 
famous Alamo, thousands of tourists 
come imto the area daily. 


9 
“But,” continues the leaflet, “cut 
your price only 10% on the same 
transaction 
Sale (10% cut price) $900.00 
Cost of goods 679.60 
Gross margin 220.40 
Operating expense (22.42%) 224.20 
Loss . 3.80 
“If the price is cut 15% on the 
same transaction 
Sale (15% cut price) $850.00 
Cost of goods 679.60 
Gross margin 170.40 
Operating expense (22 42% ).. 224.20 
Loss 53.80 
“When price is cut 20% on the 
same transaction: 
Sale (20% cut price).. . $800.00 
Cost of goods 679.60 
Gross margin ~oss 120.40 
Operating expense (22.42%'.. 224.20 


Ean 2... 103.80 

“If you sell $1, 000,000 of equipment 
at a profit of 0.62% (the first trans- 
action] you make (before taxes) 
$96,200. But cut prices by no more 
than 10% and your fixed costs have 
exceeded your selling price ($900,000) 
by $3,800. If they are cut 15%, your 
loss is $53,800, while a 20% cut on 
$1,000,000 worth of business means 
a loss of $103,800 

“This is not only a loss of profit 
it is an outright loss of business capi- 
tal,” stresses the leaflet. “No one can 
‘give’ it away and continue in buai- 
neas for long.” 


Westinghouse Contest 
Brings In Consumer 


MANSFIELD, Ohio—-A new twist 
to a retail salesmen’s training contest 
has been added to the Westinghouse 
“Cross Feature Puzzle” contest for 
retail salesmen, it was reported by 
R. R. Lynch, merchandise manager 
of electric housewares. 

The contest has been taken to the 
consumer who may fill out the puzzle 
and enter a 25-words-or-less state- 
ment on the feature the consumer 
likes best about the new “Open 
Handle” iron 

A special deal is now available to 
the trade in which Weatinghouse will 
give one Open Handle iron free with 
every order for 12 irons—the thir- 
teenth iron to be used as a prize. 
This offer will close on May 31 

The Cross Feature Puzzle contest 
is now being used in a contest to 
train sales people on the complete 
story behind the iron. 

Lynch reported that back of the 
promotion will be national ads in 
May and June in Ladies’ Home 
Journal, Life, McCall's, and The Sat- 
urday Evening Post, and four live 
demonstrations by Betty Furness on 
“Studio One.” 
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Phoenix Dealers Sell 
553 Freezers In Feb. 


PHOENIX Ari; With the aale of 


863 nite luring February food 
freezers climbed ,oto third place in 
hoenix area applance sales the 
Appliar Merc had disers Association 
here announced rrcently 

The announcer: fot maid that freezer 
Collar olume wee 6134.240 for the 
roont? The Febr gry volume marka 
& new high for sreegera, which hit 
ite previews peav of 342 units ir 
July 10% . 

The pay-aey cu-ent plans the 
AMA mmented have so far been 
approached honestiy and in an of 
ganized manner in this area. A well 
organized plan for the tie-in betweer 
home freegers ana frogen fooda, need 
net, at any time, sely on exaggerated 
elaine r misreproeentations 

Phoetiix jealers ale wold during 
February 837 refrewerators, 355 auto 
matic washers, 284 conventional type 
washers, 102 diahc ashers, 72 electric 
ranges, 20 electri: water heaters, 20 
refrigerated air conditioners 17 
ironers, and nine driers 


Neb. Locker Convention Set 
For Sept. 1447 at Omaha 


LINCOLN, Nets Sept. 14-17 waa 
wet ae the date fro the atate conven 
tion of the Nebraska Frozen Food 


law ker 
pees 


Association at Omaha by the 
lation « boareé of directora meet 
ing here at the? Cornhusker hotel 
President Marion argent of Beatrice 
that food 
locker show will ty. held in Omaha on 
the 


announced nationwide 


same dates 
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Bakers Find Freezing 
Techniques Produce 
Better Baked Goods 


LINCOLN, Neb of freezing 
equipment both by bakers and house- 
wives up a new field of 
good food, and a 
greatly expanded market for the bak- 
ing industry, George Carlin of Chi 
cago told the Nebraska Bakers As- 


asoriation 


ia opening 
possithhities in 


From freezer to oven to table for 
baked goods is the latest in bakery 
techniques to help the housewife he 
explained 

The speaker 


housewife 


declared that the 
herself may now freeze 
her own baked goods in home freez- 
ere 

Exceptions are custards, which 
separate and curdie, and certain kinds 
of icing which run 

The baker's possibility of helping 
the housewife are greater, he 
continued 

More than 40 Nebraska baking es- 
tablishments already are using new 
freezing techniques, he stated, the 
biggest possibility is in the selling 
of unbaked pies, especially fruit pies 
and even meat pies, which the baker 


even 


has been unable to produce previ- 
ously 

The Chicago expert pointed out 
that the housewife can get a fresh 
pie in a frozen package from the 
bakery, unwrap it and place it--al- 
ready on a plate furnished by the 
bakery-in the oven for about an 
hour 

Result is an oven-fresh pie with 


fresh ingredients 


(Comcluded from Page 1, Column 1) 


Read and Weep 


The Shield, quarterly magazine of 
the Indiana state police, printed this 
intriguing item in @ recent issue 

Fingerprint classifiers of the In- 
diana state police department, unable 
to classify the blurred prints sub- 
mitted by an upstate sheriff, patiently 
returned the cards to the official sev- 
eral times, together with requests 
that ‘retakes’ be made of the pris- 
oner's digits 

Greatly exasperated, the sheriff 
sent in @ final set of prints with the 
following note 

“ “This is the fourth time that we 
have taken this man's prints. If 
these prints can't be read, send them 
back-—-we'll send you his fingers’.” 


Rugged Individualism 


Col. Eddie Rickenbacker recalled 
to friends recently that in 1913 he set 
a record in a Mason automobile 

Few of those present had ever 
heard of a Mason car. He explained 
that the Mason was built at Newton, 
Iowa, in a plant owned by a man 
named Mason, and that F. L. Maytag 
financed the venture 

Investing friends lost $90,000, and 
Maytag lost everything he had. 

Years later that same Fred Maytag 
made $27,000,000 with his washing 


which 
feature 


WILL HELP YOU 


SWING THE SALE... 


_SMART-LOOKING CABINE 


machine, and at Christmas of 1926 
rounded up the Mason car losers, or 
their heirs, and paid back the money 
that had been put up-——with interest 
at 6% for more than 15 years. 
Notes from Abroad 

“The first two women in the Greek 
village of Polykastron to try United 
Nations dried milk had twins. Now 
the relief committee is having a lot 
of trouble convincing other women 
that the milk is ‘safe’.”-London 
Times 

Residents of equatorial Singapore 
whose bedrooms are mechanically 
cooled have found that air condition- 
ing is a wonderful thing—in fact, 
too wonderful in some cases. 

As is the case with heat sufferers 
elsewhere, those in Singapore who 
have air conditioned bedrooms sleep 
more soundly than those wthout such 
modern comfort. Which would seem 
to be just what the doctor ordered. 

Only trouble is that the sleep-in- 
ducing feature of air conditioning 
has somehow become known to the 
underworld of the city. Sad result is 
that burglars are concentrating on 
the houses with air conditioning as 
sites for their nocturnal operations! 


What's Happened to 
The Hoover Report? 


Created by Congress with Truman's 
support, six Democrats and six Re- 
publicans, presided over by former 
President Herbert Hoover, worked 
long and hard to reorganize our 
Government for more efficient and 
economical operation. 

Aided in its study of our ram- 
shackle, topsy-turvy bureaucracy by 
a staff of expert task forces, the 
Hoover Commission figured out how 
many ways to avoid overlapping and 
waste. At a minimum, it was shown, 
these proposals could save taxpayers 
more than $4,000,000,000 a year. 

First of the Commission's reports 
was submitted to Congress Feb. 5, 
1949. Others followed soon. Enact- 
ment of half of these reorganization 
plans followed; and already they are 
saving taxpayers an _ estimated 
$2,000,000,000 a year. Adoption of 
the remaining plans would save 
them as much more. 

Here are examples of waste in our 
government—-facts unearthed by the 
bipartisan Hoover Commission. 

In one section of the Veterans Ad- 
ministration the Commission found 
24 supervisors for 25 employes. 

The Bureau of Reclamation and 
the Army Corps of Engineers ran 


surveys for a dam in Hell's Canyon, | 


Idaho. Each survey cost taxpayers 
$250,000-—-and only one survey was 
needed. 

A farmer who wrote to the Depart- 
ment of Agriculture for advice on 
fertilizers received five different and 


simply by backing the Hoover Re- 
port recommendations. 

Half of these recommendations have 
already been passed by Congress. 
The savings they're bringing us now 
run into billions. But the remaining 


Write your Congressman. Tell him 
that you want the Hoover Report 
recommendations made law. Unless 
you do, there’s a good chance that 
these beneficial bills will be pigeon- 
holed through pressure from selfish 
groups who don’t care about saving 
your tax money, but do want to make 
a killing for themselves. 

Blame for delaying the complete 
Hoover Commission program must 
be shared by Congress and the Presi- 
dent. Both have been playing politics. 
If part of the plan might lose votes, 
it has been sidetracked. 

To illustrate, the Commission rec- 
ommended that all officials in Internal 
Revenue Bureay Dept. be appointed 
under the merit system. President 
Truman waited until the tax-collect- 
ing bureau was rocked by scandals 
before making a move in this direc- 
tion. 

Enactment of half of the Hoover 
Commission's comprehensive and in- 
tegrated reorganization plan isn't 
sufficient or satisfying. Failure to put 
all these economies into effect permits 
deadhead overlapping, flagrant waste 
and devilish corruption to continue. 

Whether or not we can gain the 
benefits of efficiency and honesty in 
government is up to We the People. 
And an election year is an excellent 
time to impress upon both Congress 
and the Administration that further 
dallying with thrown-away tax money 
is bad politics. 


WHY WAIT? 
Get your new product info 
pronto. Use coupon on 
“What's New” page in this issue. 


mild steel 


EVAPORATORS 
fit your needs exactly 


@ The SPARKLING GLASS FRONT Watch 
how the Quadruple Thermopane glass 
front on this new BTC Display Case 
appeals to every prospect! It's a traffic- 
stopper thot can't be beat for building 


frozen food volume. 


The EXCLUSIVE NEW LID Only the BTC 
Glass Front Display Case offers this con- 
venient, new “Hide-A-Way” Lid. It's 
self-contained and fully insulated—slides 
under the rear deck, out of sight, when 
the cabinet is opened. 


The ROOMY INTERIOR There's plenty 
of room inside this new BTC Glass Front 
Display Case—it actually has a full 10- 
cubic foot capacity! Equally important 
to prospects, it fits a floor area only 
53” x 30”. 
The SMART-LOOKING CABINET No 
ignoring the beauty of BTC's handsome 
lass Front Display Case with brilliant, 
fluorescent-lighted interior — gleaming 
white enamel finish — and full-color 


three-dimensional picture! 


conflicting answers from five differ- 
ent agencies. 

Nearly half of the 89 new Veterans 
Administration hospitals now being 
built or planned are located in areas | 
where adequate staffs are not avail- 
able. 

In government hospitals the con- 
struction cost per bed was found to 
| run from $20 thousand to $51 thou- 
| sand as against an average cost of 
| only $16 thousand per bed in private 
| hospitals. 

The Veterans Administration uses 
four times as much manpower per 
| insurance policy as private insur- 
ance companies do, yet takes five 
| times as long to pay claims. 
| The General Services Agency (a 
| product of the Hoover Report recom- 
mendations) found that one Federal 
agency had stocked a 93-year supply | 
of fluorescent bulbs .. . and that an- | 
other had enough loose-leaf binders 
to last 247 years. 


“Hidden” subsidies to airlines add 


Mild steel...simulated or 
tube-on-sheet types... gal- 
vanized ... super finished . . . 
standard models... prompt 
service . . . low cost. 


WRITE FOR DETAILS 


RUDY Manufacturing Co. 


Manufacturing Evaporators ond Condensers 
DOWAGIAC, MICHIGAN 


GET ‘IN ON’ THE 
CHANGE OF LIFE! 


. , | millions of dollars a year to the Post | 
; | Office deficit. [MAY SSU 
. All of these BTC features are powerful pon army camp in Alaska, which | ronda ont pes a 
A selling points—so be familiar with them. cost $16 million, was torn down and : 7 ARRY 
2 Write Seowen- Widllense today to o—~ the salvaged lumber sent to Seattle. COMPLETE “SPECS” 
p - full details on the new Glass Front Dis- Shortly afterward a government . . 
lay Cane. And be sure to ask about the “gency sent it all back to a point 10 on S55 MARES OF 
MODEL $$-5310-D with super- fighly profitable BTC franchise. miles from the original camp site. || FREEZERS. 


Competition for public funds be- 
tween the Bureau of Reclamation and 
the Army Corps ‘ Engineers has Your freezer ad 
cooked up plans for $52 billions worth | 
of projects, many of which are pro- will have extra 
tested violently by citizens who live | selling power in 
in the areas affected. this i 

Few people deliberately waste their = * 
own money. But too many people are 
willing to stand by and watch while 
the government wastes it for them. 

Now is the time for action! Every 


structure. Also avoilable without 
is superstructure. 


‘ : DISPLAY CASES 
: the BREWER -TITCHENER 


a Corporation 


| Copy Closes 


That's this BTC 16 Cubic Foot 


Servi Display Cose (Model DOC-16). thinking citizen can help his country Ma 16 
BINGHAMTON + NEW YORK “alae meg with or without super- and himself cut waste in the federal v 


| government by an annual $51 billion 


Cc 
structure. 


i: j 
: - 3 CS Aaa 
| INSIDE DOPE 
UH EY 
by GEORGE F. TAUBENECK must be passed im 52 
eee 
a - 
| - 
| a er —— 
: SPARKL| a 
: NG 6 
| 3 ASS FRonr SS 
j a . N ; 
+ EXCLUSIVE NEW LID i , 
: 7 cement ag 
; ROOMY INTERIOR WY \ 
SS eo 
| FROZEN FOODS 
a A tS Se 
- Sad Sod Se 
# , did Pats eI Te . 
* RT SS eee . | 
i y z —- >. = [f ; | a | 
i & rcs 1S — s 
: —— a 
| Bz a 
a : { 
a Pe A Ay ee. Me EER), Sac ces Foe a. ene eS Sea. ee ee ee Ct (ts | aeeee Be sk.) 


AIR CONDITIONING & REFRIGERATION NEWS, MAY 5, 1952 


New Service Firms 
Can Get Price Relief 


WASHINGTON, D. C. — Service 
firms that were not in business before 
the Korean war started can now seek 
ceiling price adjustments under Ceil- 
ing Price Regulation 34, the Office of 
Price Stabilization announced. 

Amendment 3 to CPR 34, which 
took effect on April 28, allows the 
service firm to apply for a price ad- 
justment if he can show: 

1. That he had no normal earnings 
because his service is relatively new. 

2. That his present ceilings are be- 
low the level of those prevailing in 
his trading area. 

3. That his present ceilings are 
causing, or will cause, him to operate 
his service business at a loss. 

If the service operator meets these 
requirements, he can apply to OPS on 
OPS Public Form No. 43, Revised. 

This amendment, OPS explained, 
follows adjustment policy of the origi- 
nal CPR 34 under which service sell- 
ers, regardless of when they were in 
business, were granted relief based on 
a demonstration of substantial finan- 
cial hardship. 


Tenney Assigns Aronson 
To Philadelphia District 


NEWARK, N. J.-—- Tenney Engi- 
neering, Inc. here, has announced the 
appointment 


of Leon Aronson as 
sales engineer for 
the Philadelphia 
district. 

Aronson will 
handle Tenney's 
refrigeration prod- 
ucts cooling 
units, ice makers, 
finned coil  sec- 
tions, automatic 
defrosters, and re- 
lated products. 

he He will contact 
Leon Aronson = refrigeration _job- 
bers, wholesalers, contractors, and 
servicemen from Scranton, Pa. on the 
north to Wilmington, Dela. on the 
south, and west as far as Harrisburg, 
Pa. 

Aronson has been in the refrigera- 
tion and air conditioning field for 
over 20 years. During this time he 
has served as 
sales manager for several firms in 
the Philadelphia area. He is a full 
member of the American Society of 
Refrigerating Engineers 


Shook & Fletcher Opens New 
Montgomery Office Bldg. 


MONTGOMERY, Ala.--Shook & 
Fletcher Supply Co., featuring Car- 
rier air conditioning products, has 
formally opened its spacious new 
office building at 553 Bell St. 

Shook & Fletcher made its first 
installation here at the Hotel Whit- 
ley in 1935. James F. Luquire, man- 
ager of the Montgomery branch, 
opened the present office about three 
years ago and the establishment here 
has grown steadily since then. 


BIA NCO manufactures 


a complete 


line of 
sealing 


equipment 


Booths . . lounges or chairs, you 
can't 1 BIANCO values. This 
chair of 16 gauge, cold-rolled tub- 
ing, with upholstered back, comes 
in a choice of 25 beautiful Duran 
colors. Style No. 272. 


Factory Price—$5.95 


Write for 
illustrated catalog. 
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ST. LOUIS, MO. 


NEW PROFIT MAKER FOR FRI 


The advertisement reproduced here has aroused 
great consumer interest in the marvelous new Frigid - 
aire Frozen Food Display Case. Dealers’ phones began 
ringing the day this advertisement appeared. Many 
other prospects have written Frigidaire for more in- 


sales engineer and | 


Natick, Mass., Te Be Site 
Of Quartermaster Center 


WASHINGTON, D. C.-—-Bids for a 
new Quartermaster Research and 
Development center to be constructed 
in Natick, Mass., will be let and pub- 
licly advertised by the New England 
Div. Office, Corps of Engineers, Bos- 
ton, it was announced by the Depart- 
ment of Defense. 

The laboratory will consolidate 
Quartermaster Corps research activi- 
ties now being conducted in Quarter- 
master laboratories in Philadelphia, 
Jeffersonville, Ind., Lawrence, Mass. 


Hartmann Elected Chairman 
Of NEMA Dehumidifier Section 


CHICAGO —H. Hartmann, vice 
president and general manager of the 
Fresh’nd-Aire Co., a division of Cory 
Corp., was elected chairman of the 
newly organized Dehumidifier Section 
of the National Electrical Manufac- 
turers Association at the first reguiar 
meeting of the section, at the Edge- 
water Beach hotel in Chicago. 


Ryan Industries To Make 
Home Freezers; Al Rose 
Will Head New Division 


ST. PAUL---S. C. Ryan, president 
of The Microtone Co. here, manufac- 
turer of hearing aids and electronic 
equipment, has announced the pur- 
chase of the American Refrigeration 
Corp. of Hopkins, Minn., which will 
become a division of Ryan Industries. 

Ryan has appointed Al Rose as 
president and general manager of the 
refrigeration division of Ryan Indus- 
tries. Rose has resigned his Schaefer 
Corp. position as vice president in 
charge of sales. He has been associ- 
ated in an executive capacity in the 
refrigeration industry for the past 25 
years. 

Rose said, “It is our plan to con- 
tinue to manufacture the present line, 
which includes farm and home freez- 
ers and commercial low temperature 
cabinets for ice cream and frozen 
foods. We are adding a new 19-ft. 
upright home freezer, which will be 
known as the Ryan Freeze Pantry.” 


Pre-Fab Walk-in Freezer 
Adapted to Farm Use 


WASHINGTON, D. C Agricul- 
tural engineers at VPI's Experiment 
Station think they may have found 
& way to reduce the cost of building 
a walk-in freezer on your farm 

A prefabricated freezing unit has 
been under test in an experimental 
“walk-in” room at the college for over 
a year, and the engineers believe it 
could be satisfactorily adapted for 
farm use 

They reason that assembling the 
condensing unit, evaporator, and ac- 
cessories into one unit in the shop 
instead of doing the work on the site, 
will mean savings to the farmer. The 
prefabricated unit also can be thor- 
oughly tested in the shop where all 
the necessary tools are handy. 

Once the unit is constructed in the 
shop and placed on an insulated panel, 
all that is necessary is for the work- 
men to install it into the freezer 
structure on the farm. This would 
save the mechanic's time and mean 
lower installation costs to farmers, 
they believe 


MARSHALL, Mich...L. O. Bower, 
vice president of Sherer-Gillett Co., 
has announced appointment of John 
T. Sullivan, Louie- 
ville, Ky., as cen- 
tral zone sales 
manager, covering 
the state of Ken- 
tucky and portions 
of the states of 
Tilinois Indiana, 
and West Virginia 

Sullivan has 
been engaged in 
the retailing and 
wholesale phases 
of the commercial 
refrigeration in- 
dustry since 1946. Prior to that time, 
during the war years, he was a plant 
supervisor with Westinghouse Elec- 
tric Co. in Louisville 


JUST ASK US! 
Turn to “What's New” Page for 
useful information on new products. 


formation. The enthusiastic reception given this new Frigidaire Franchise ! 
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This ad is one of a 
series in the leading 
trade magazines of 
the food retailer field. 


GIDAIRE DEALERS! 


Frigidaire product again underscores this important 
fact: Frigidaire continually seeks new profit oppor- 
tunities for its dealers and provides grect new 
products, for which a volume market exists, all of 
which adds tremendously to the value of the 
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Appliance Park 
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G-E’s Multi-Million-Dollar Bet on Sure Thing 
Should Be Shot-In-the-Arm for Entire Industry 


Concluded from Page 1) 
geringly vast ecale +neane giving the 


eatire appliance industry « moet 
welcome (and needed) shot in the 
arm 

That one of the wort’s largest 


verporationa with its broad diversif- 
cation of interests le betting so much 
money and talent on thie project for 
une diviaion cannot be other than in- 
piring for the crossroads dealer 
who's wondering where the appliance 
husiness is headed 
te headed forward, or 
EB wouldn't be wasting ite time and 
apital on Appliance Park 

There ie «@ lot of entirely unwar 
ranted pessiiniam in the appliance 
business.” Clarence H. Linder gen 
oral manager of the Major Appliance 
Ly told us 

This is eapecialty apparent in the 
refrigerator field. Actually we expect 
retail sales of G BE refrigerators this 
year to compare fagorably with 1951 


Cbvioualy 


(Letting Back to; 
Seasonal Pattern 


“Studying the retail sales picture 
for the first quarte; of the year com 
pared with like periods in 1950 and 
1040 would indicate that we're get 
ting back to the seasonal sales pat 
tern which finds the heaviest refrig 
erator buying in late spring and 
early 

thur 
for the 
were ane 
1o4 
lander 


stunner 
retail sales of refrigerators 
firet 12 weeks of the year 
above the same period in 
same for 1950,” 
readily admitting they 
were 27°. under the first 12 weeks 
of 1961 Linder, however, attributes 
thie to the unseasonal “scare buying” 
of last year 
Retail refrigerator sales for 1952 
will This differ- 
ence will be made up by inventories 
Currently dealers and = distributors 
are clearing out their inventories 
which in (tteelf ie a healthy condi 
then Linder commented 
(Ea top executive tn 
Appliance § Tiv 
other mighty 
for the induatry 
we'll go ints 
Nor did he heasftate in replying to 
a question that oacurred to ua: G-E 
. ie going all out to better ite appliance 
engineering and production position 
with Appliance Park But ia it con 


and about th: 
aid 


exceed production 


the Major 

passed along some 
interesting predictions 
aa & whole, which 
later 


seerned with improving retail selling 


to move this increased production” 
Improved Marketing Planned, 
Too 


Said Linder, “W:. 
attention tu 


re giving as much 
improved marketing 


miles promotion, and sales training 
se we are to the physical details of 
“Appliance Park 
Those “physical details” are ex 
tremely interesting in themselves, 
and the man who has the answers 
at his fingertips is J. W. MeNairy 
;manager of the Appliance Park 
project 
Didn't realize fully what I was 
getting into when I first got the 
assignment to manage the construc 
tion of Appliance Park,” McNairy 
admits, but obvicausly he's taken it 
in stride, as a look at the confidential 


progress graphs in the “chart room’ 
indicates 
Here's how Mi Nairy 
the data on Appl 
It will be located an a 
tract on the out 


“a tere 


SUINMArizes 
Park 
1,000-acre 
kirtsa of Louisville 

from the heart of 
the city About 100 acres will be 
umder roof and 409 acres will be in 
active tse The egtire area will be 
Hieve « park-like 


ance 


eight mile 


landa« aped | a 
effect 


Vo Lawns To Vow 


We're going to do it entirely with 
said McNairy, who 
people sees many draw 
backs to the lAwn-mowing 


trees, if prorat Ble 
like rrvyenet 


chore of 


Piang as they pow stand call for 
> five manufacturiég buildings, each 
of which will average about 500.000 


my «ft. in sige, in- addition to a huge 
adimipistration building 
building, and laboratory 
and research fachiities 

The immensity ‘yf the project truly 
has to be seen to be appreciated 
That average siz. of half a million 
~ «(ft is equivalent to more than 
10 football flelds :for example, and 
each building is being built with pro 
vision for future «xpanaion 


warehouse 


personnel 


Not only 
lengthened but they could be con- 
nected to each other They'll be 


spaced about 300 ft. apart 

Keach manufacturing building, of 
one-story construction, will have « 
two-story office section on the front 
to house all the office personnel hand- 
ling the products produced in the 
building behind it, McNairy explains 


From Jets to 
Laundry Equipment 


Originally the first building, which 
is rapidly nearing completion, was 
scheduled for the production of jet 
engine parts Many construction 
workers, in fact, still refer to it as 
J” Bidg When this contract was 
cancelled, however, G-E made a quick 
about-turn and redesigned it for the 
manufacture of home laundry appli- 
ances 

We are planning to start produc- 
tion in thie first building next fall,” 
McNairy said ‘Scheduling initial 
production is more than just waiting 
for the building to be completed and 
the machinery installed,” he added 
It has to be fitted with contemplated 
model changes and so on to achieve 
the best possible timing 

“The second building will be de- 
voted to the manufacture of electric 
ranges and should be completed be- 
fore the end of the year. Most of the 
structural steel is already in place.” 

Incidentally, production of electrig 


could the buildings be the Erie works and some now are 


being used in construction activities 
at Appliance Park.” 

Speaking of railroad facilities, one 
aspect of these brings out the detailed 
planning that is going into Appliance 
Park 


“You'll note,” says McNairy, point- 
ing to a« large scale layout drawing 
of the Park, “that the spur tracks 
coming from each building are in a 
wide sweeping curve. This will mean 
that the engineer in the locomotive 
can see the tail end of the train to 
get his signals without depending on 
a string of brakemen around the 
eurve to relay them.” 

Two Class I railroads will serve 
Appliance Park directly. the South- 
ern, coming in from the north, and 
the Louisville & Nashville, from the 
south. Other major roads also go 
through Louisville. This was one of 
the factors which influenced G-E's 
choice of this city to centralize its 
major appliance operations. 

Two other basic reasons for select - 
ing Louisville were cited by Linder 
when G-E entertained some 750 sup- 
pliers at a recent two-day meeting 
for vendors. 


Adequate Labor Supply 
Helped Decide Site 
“Louisville is near the center of 


distribution of our major appliances 
and it has an adequate labor supply 


@-— 


IN EARLY STAGES of construction, the first of the five f ing building 


at GE's Appliance Park in Lovisville p ts 


to meet our long-range needs,” he 
explained 

And besides excellent rail trans- 
portation, Louisville's location on the 
Ohio river provides convenient water 
transport for sheet steel from the 
mills. G-E, of course, uses sheet steel 
in great quantities 

Construction features of the build- 
ings at Appliance Park are proving 
of great interest to plant engineers 
and architects throughout the 
country, McNairy pointed out. Inci- 
dentally, the firm of Albert Kahn 
Associated is consultant to Fair- 


brother & Miehls, Detroit, which is 
handling the plant design. 

Walis of the plant start out with 
several courses of brick, and then at 
eye level is a pane of clear glass. 
Over this are several rows of green- 
ish blue glass. Directly above are 
aluminum side walls produced by 
G-E’s Louisville neighbor, Reynolds 
Metals Co. And then more rows of 
greenish-blue glass follow near the 
top. Not only does the colored glasa 
cut down the amount of radiant heat 
poured into the building, but it’s less 

(Continued on next page) 


a 


| 


ranges is something new for G-E's 
Major Appliance Div Although | 
ranges have been marketed under | 


the G-E name since 1927, their manu- 
facture has heretofore been left en- 
tirely to a company subsidiary, as is 
common knowledge throughout the 
appliance industry 


Third Building In °53 


Foundations have been started on 
the third building, which is currently 
tagged for production of electric 
sinks, dishwashers, Disposalls, and 
possibly room air conditioners, but at 
this stage plans aren't frozen 100% 
It is likely that this structure will be 
completed and in use late in 1953 

Fourth and fifth of the manufactur- 
ing buildings will be devoted to re- 
frigerators and freezers, one structure 
for cabinets, the other for units. G-E 
will make no definite statements at 
this time as to when the refrigerator 
buildings will be finished and in oper- 
ation. The over-all program for Ap- 
pliance Park, though, aima at com- 
pletion within the next three to five 
years. Yet the first spadeful of earth 
was turned leas than a year ago on 
July 7, 1951 


Have To Use Scooters 
To Get Around 


Tremendous size of each building 
is almost impossible to describe ade- 
quately in words or pictures. They're 
so large, in fact, that workmen on the 
roof ride motor scooters to improve 
their efficiency 

(One workman, we're told, was so 
engrossed in his job that he neglected 
to stop his scooter before he came to 
the edge of the roof. Rode the thing 
right down to the ground, too.) 

Incidentally, all the office buildings 
at Appliance Park will be air condi- 
tioned ultimately, and mechanical 
ventilation will be provided for the 
factory areas, according to McNairy 

“Special care will be taken to pre- 
vent dirt and dust getting into the 
plant, especially in the white goods 
departments,” he explained. “Air for 
these departments will be brought in 
through oil screen filters, and we'll 
try to keep the windows closed.” 

He listed some more statistics that 
help reveal the size of the project 

Parking areas will accommodate 
8,000 automobiles at a time 

Railroad facilities can handle some 
300 cars a day, and the trackage on 
the premises will total close to 20 
miles 


Radios To Dispatch Locomotives 


Locomotives in the plant will be 
equipped with radio to speed dis- 
patching. By getting them to where 
they're needed much quicker by 
means of radio we expect to require 
leas locomotive,” McNairy said 

“Similarly, we'll probably have a 
fleet of radio-equipped cars to pro- 
vide transportation between the vari- 
buildings. We're experimenting 
with these now on a limited basis at 


one 


ous 


Wide Market For 
Industrial Equipment 


Indicated by Refrigeration Needs of 
Multi-Million-Dollar Brewery 


Varied Requirements Typical 


The recently completed brewery for Anheuser- 
Busch, Inc., in Newark, N. J., is the nation’s 


largest all-new brewery. 


The structures, occupying 51 acres, con- 
tain refrigeration and air conditioning equip- 
ment of varied types and of the most modern 
design. Installations include two 710-hpYork 
steam turbine-driven, and one 800-hp syn- 
chronous motor-driven “‘Freon-114” turbo 
glycol brine cooling systems. Glycol is used 
as the coolant throughout the plant. 


There are also twenty-eight York Corpo- 
ration air conditioners installed in the cellars 
building and bottling house. Six finned coil 
sections serve the chip cellar. The combined 
systems were designed to meet the plant’s 
annual productive capacity of 1,250,000 


barrels. 


Plant Expansion...a Profitable Market 


This is another good example of expansion 
now taking place in many industries. It illus- 


trates how such work often produces excel- 
lent sales opportunities. Whether entirely 


One of the York “Freon-114" Turbo Compressor 
Refrigeration Systems installed in the piont. 


new buildings are proposed, or additions to 
existing structures, jobs of this kind create a 
ready market for all types of modern air con- 
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Appliance Park 


Innovations In Construction - - 


(Continued from preceding page/ 
expensive than conventional clear 
giass, G-E points out. 

The side and rear walls of each 
manufacturing building are designed 
for easy expandability. Girts, siding, 
sash, even the stone sills can be easily 
removed and relocated. If G-E ever 
decides to expand the plants to the 
full possibilities of present plans by 
connecting all five manufacturing 
buildings and making them longer, 
the combined single building would 
be almost a mile wide by 1,480 ft. 
deep. 


6,000 Appliances per 
8-Hour Shift Is Goal 


But even the present plans for five 
separate production plants represents 
an eventual production capacity of 
more than 6,000 appliances for every 
eight-hour shift. 

“The distribution system for elec- 
tric power throughout the plants is 
unusual,” McNairy commented. “We 
figure our power requirements will 
eventually total 60,000 kilo-volt am- 
peres, and we'll use a primary dis- 
tribution system that will carry 
13,800 volts. 

“Power will go to substations lo- 
cated in eight penthouses on the roof 
of each manufacturing building. 
From the substations we can con- 
veniently drop down to the floor of 
the plants with any type of electrical 
service needed. This eliminates the 
customary secondary power network 
and thus saves a considerable amount 
of scarce copper. 


“We're told,” McNairy added, “that 
these are the most flexible manufac- 
turing plants ever built. In fact, 
some people call them ‘rubber plants’ 
because they can be ‘stretched,’ as 
it were, to accommodate almost any 
kind of manufacturing.” 

Virtually all utility services in the 
buildings will be overhead rather 
than buried in trenches, and in all, 
there'll be some 42 miles of conveyor 
installations. This figure includes not 
only the conveyors within each build- 
ing but the lines running between the 
five factories and out to the huge 
warehouse at the rear. 


10 Million Gals. of Water 

A Day 

Water requirements will be terrific, 
totaling about 10 million gals. a day 
with corresponding sewer require- 
ments. Great effort is being made to 
conserve water, however, McNairy 
indicated. ' 

“The mill water will be re-used 
over and over again, and we will trap 
rain water off the roofs of the build- 
ings to augment the mill water re- 
quirements.” 

Such problems as water and sewer 
requirements as well as feeder high- 
ways and zoning, to mention but a 
few, have necessitated G-E’s working 
closely with local officials of the city 
and county. 

“They've been most cooperative, 
which has eased things for us con- 
siderably,” McNairy is happy to 
state. 

Layout of roads within Appliance 


MOST RECENT photos reveal the rapid progress in construction. Nearly completed build 
ing at right is tagged for G-E home loundry production. Other building will howse range 


‘* bullidi 


monutacturing. 


There ore still three more 


Park has been no small 
either. 

“We have a double system of 
roads,” he explains. “The broad ob- 
jective of this in-plant road plan is 
to prevent interference by the large 
volume of factory employe traffic at 
shift, time with the normal internal 
traffic flow in the plant associated 
with normal production operations. 

“The layout also is intended to en- 
courage our visitors to come into the 
administration area and in the same 
manner to direct our own employes 
into the proper channels, mainly 
away from the administrative areas. 


Network of Roads 


“Truck lanes are laid out to serve 
the manufacturing buildings mostly 
from the rear with a minimum of use 
of the roadways in the front of the 
buildings. Pus turn-arounds will be 


matter 


provided, serviced by bus-loading 


Architectural rendering of the new Anheuser-Busch “Budweiser” brewing plant in Newark, N. J. 


ditioning and refrigeration equipment. It’s a 
fertile field . . . a profitable one, and well 
worth looking into. 


Study Your Own Market Area 


In addition to the heavy-industry market for 
air conditioning and refrigeration systems, 
there are prospective buyers of equipment in 
almost every business and residential district. 
Stores, offices, restaurants, theaters, radio 
and TV studios, churches, schools, homes . . . 
all are likely customers. 


And,when discussing specific units of equip- 


ment for air conditioning and refrigeration 


systems . . . offer your prospects the benefit 
of your experience and knowledge. Explain 


why selection of machines charged with 


“Freon” refrigerants further protects their 
investment. These refrigerants are safe... . 
nonflammable, nonexplosive, virtually non- 


toxic and insure dependable, economical, 
trouble-free operation of the system over a 


long period of time. Important too, of course, 
is that ‘‘Freon” refrigerants meet all building 
code requirements. E. I. du Pont de Nemours 
& Co. (Inc.), “Kinetic” Chemicals Division, 


Wilmington 98, Delaware. 


Photographs courtesy York Corporation 


Interior view of the Brew House where refrigeration needs 
are economically provided by “Freon"-charged equipment. 


¢ 


080% Anniversary 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 


“FREON” SAFE 


“Freon” is Du Pont's registered trade-mark for its 


<i> 


REFRIGERANTS 


fluorinated hydrocarbon refrigerants 


ing gs of similor size to come. 


platforms probably combined with 
gate houses.” 

To the foregoing details of plans 
and construction features of Appli- 
ance Park many thousands more 
could be added, but they would per- 
haps serve rather to confuse the 
gigantic picture than add to its scope 

In further explaining the reasons 
behind this project, Major Appliance 
Div. Manager Linder comments that 
“the highly homogeneous character of 
all our major appliance products in 
the manufacturing, engineering, and 
marketing areas makes it feasible 
and desirable to consolidate all opera- 
tions rather than to build new facili- 
ties at existing plant locations to 
meet future requirements. 

“Our appliances are now manufac- 
tured in a number of widely scattered 
plants. Our ranges are made in Chi- 
cago, water heaters in Milwaukee, 
refrigerators and food freezers in 
Erie, Pa., dishwashers in Scranton, 
Pa., garbage disposers in White 
Plains, N. Y., conventional washers 
in Bridgeport, Conn. automatic 
clothes washers and driers in Tren- 
ton, N. J., and room coolers in Bloom- 
field, N. J. 


Consolidation of Activities 


“And until a few months ago, when 
we moved them to Louisville, our 
sales, marketing, and management 
personnel headquarters were located 
in Bridgeport. With the larger vol- 
ume of the future, these geographical 
relationships could only result in in- 
creased difficulties in securing effec- 
tive management and operation of 


| this business. 


“This consolidation 
graphical area will 


in one geo- 
make a more 


| effective management-operations re- 


lationship, a greater impact upon 


| product designs of new technological 


developments, and through larger size 
of operation increased effectiveness 
of mass production techniques, and 
greater economy of operation,” Linder 
believes. 

And McNairy added, “There is con- 
siderable similarity in the basic de- 
sign and construction in major house- 
hold appliances. Appliance engineers 
at Appliance Park can pool their 
skills and, we believe, cross-fertiliza- 
tion of ideas tends to take place from 
close association. 


Pooled Skills May 
Increase Efficiency 


“Similarity of manufacturing meth- 
ods and problems involving a com- 
mon know-how and common problems 
will stimulate healthy competition 
between the various departments— 
an important consideration in improv- 
ing efficiency of manufacture. 

“The porcelain engineers in the 
range plant, for example, may come 
up with some development which 
might ‘needle’ similar engineers in 
the refrigerator and freezer plant to 
develop something even better. One 
simple bracket could be designed for 
use in several different appliances 
and thus permit a saving through 
greater production of the same item,” 
suggested McNairy. 

He further points out that “the 
park type treatment and concept of 
a specialized facility such as we 
plan here is not new to General 
Electric. A precedent was established 
by Nela Park in Cleveland and more 
recently by Electronics Park in Syra- 
cuse. 


Effect of Atmosphere 


“We also believe that our products 
are well suited to a park atmosphere 
involving as they do the manufacture 
of what we know as ‘white goods,’ 
intended for household use with all 
the implications and associations of 
ideals of cleanliness, tidiness, and 
pleasing appearance. We believe that 


13 


the employes 
our neighbors.” 

Although the physical details of 
the Appliance Park project are in- 
tensely interesting in themselves, the 
thinking that lies behind this devel. 
opment is, we believe, even more 
important to the industry as a whole 

Clarence Linder also called our at- 
tention to the summation of the in- 
dustry’s current situation and future 
prospects that he gave at the recent 
meeting for G-E suppliers, and an 
excellent one it is 

“As most of you probably know,” 
Linder said, “1950 was a big year 
for the major appliance industry 
Sales were abnormally heavy when 
the general public began to think in 
terms of shortages after the outbreak 
of the war in Korea. There was more 
seare buying in January and Febru- 
ary of 1951. Sales fell off somewhat 
during the next few months but were 
given some stimulus during the eariy 
fall by the relaxation of Regulation 
‘W" governing credit buying 

“Now we believe we are back in 
what may best be described as a 
seasonal market pattern with sales 
fluctuations of various appliances de- 
pending on the time of year. 


Freer Supply of Appliances Due 


“Production is off from last year 
because of short supply of some ma- 
terials under government control 
Some of the appliances in low usage 
or saturation, for which there is a 
growing consumer demand, are not 
presently in free supply. But we an- 
ticipate a relaxation of controls on 
materials which probably will result 
in a substantially freer supply in all 
product lines before the year ends. 

“There has been some evidence of 
unwarranted price cutting at the 
consumer level in the major appliance 
market with the apparent intent of 
stimulating retail sales. But prices 
of major appliances are not high, 
when compared with most other 
goods in the consumer field. 

“Department of Labor statistics 
show that the wholesale prices of 
metal and metal products, clothing 
and household furnishings have risen 
90 to 100% since 1940. Average 
prices of major appliances, however, 
have risen less than 60% 

“Also, our studies indicate that 
compared with other consumer goods 
there is no substantial resistance to 
the major appliance price structure. 

“In my opinion the major appli- 
ance industry as a whole has been 
short-sighted in its pricing policy 
during the post-war period. It ap- 
pears that full cognizance was not 
given to rising costs of labor and 
materials and the increased corporate 
taxes in its price structure. We know 
that the major appliance industry is 


not realizing an adequate return on 
investment. 


Outlook Bright 


“We believe that the outlook for 
the future of the major appliance 
business is bright. 

“The disposable national income 
in the United States in 1951 totaled 
about $222 billion. The best available 
forecasts estimate that disposable 
income will approximate $283 billion 
by 1960. 

“Major appliance industry sales 
billed in 1951 approximated $3 billion 
If the trend of percentage of dispos- 
able income spent for major appli- 
ances keeps pace with that of the 
past few years, we expect that annual 
sales billed probably will be approxi- 
mately $4% billion by 1960. 

“The appliance market growth is 
predicated upon a number of factors 
normal population growth, establish- 
ment of new family units and homes, 
continued inflationary pressures and 
social changes in which electric ap- 
pliances will become more important 
in day-to-day living. 

“Let us analyze these figures by 
reviewing estimates for some specific 
appliances. To do this, I will compare 
saturation percentages for 1951 with 
those estimated for 1960 and appli- 
ance unit production in 1951 with 
estimates for 1960, By saturation per- 
centage I mean the proportion of 
potential customers for an appliance 
that already have it. 

“(1) Refrigerators: At the end of 
1951 the market was 86.4% satur- 
ated. It is estimated that a saturation 
of 95% will be reached by 1960. Re- 
frigerator sales in 1951 totaled 
3,900,000 units. Industry sales an- 
nually of household refrigerators are 
expected to remain at about present 
levels. Sales for the most part will 
represent replacements. We believe 
that a high level of refrigeration busi- 
ness is possible through the introduc- 
tion of new technology, features and 
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Appliance Park 
Production To Improve; Will Sales? cenit aie en 


Conciuded from’ preaedimg page 


41° 1961 sales 1.400.000 units, esti 
mated 1900 aales 22700.000 unita 
(S) Bleetric water heaters 10961 t i ond 
“ sale < 
asturation 116° estimated 1060 


saturation 24% 1051 sales 845,000 

— : A M ‘Mike 
units, estimated 10600 sales 1.400.000 
‘unita 


estimated 1960 sales 1,250,000 units 


Miller, manager marketing, and 
assistant to which is mushrooming all over the 


the general manager 
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shopping for value, function, and 
features. They are interested § in 


‘Too many dealers today are pro- 
moting only prices and terms 


appearance, which will oheolete past “Obviously suggests Dealers should do more to promote 
production great opportunity for new and in- 4, prestige of their store and the 
creased business lies in appliance lines service dependability offered their 
Lots of Room jor where saturation is low and consumer = .vssomers after the sales have been 
demand is on upswing. In the 
Sal made 

amen _ light of this bright future for the From time to time since the war 
2) Automat. washers 195) ‘dustry, we of General Electric have ( & executives have scratched their 
saturation 12.8 estimated 1960 8 «6Teapprained program of heads when they think of the con- 
saturation 30% 1951 rales 1,550,000 engineering, manufacturing, market- siderable investment made immedi- 
unite, extimated leet sales 2.600 000 ing and, selling to assure our posi- ately after the war in sales training 

unite tion in the industry material 
3) Automat clothes driers Reviving ‘Lost Art’ of Selling Every time we started to push 
1951 saturation 1 | estimated 1960 sales training, something would hap- 
saturation 149° . 1061 sales 350,000 That G-E is giving much thought pen and sales would start booming 
units. estimated (060 sales 1,200,000 and effort to the problem of improv- again of their own accord,” shrugs 
unite ing sales techniques, that is, reviving Sweeney. “Appliance dealers have 
4) Electric mnges 1951 satura to some extent the almost been bailed out three times since the 


tion 21 estimated 1860 saturation lost art of specialty selling, was con- war already 

y firmed also by three other top execu- 

tives to whom this is of major con- Freeser-Food Plan—A Spur 
cern: C. W. ‘Web’ Theleen, manager 


To Outside Saleamen 
‘But *now the freezer-food plan 


H. ‘Low 


country offers a tremendous possi- 


‘No longer do newcomers have to bility of getting outside retail sales- 


Freesers—1 Million 
Tnits a Year In 19607 


(6) Pood freezers 1961 satura 
thon 58°), eatimated 1960 saturation 
246°, 1051 anlee 1800000 unites 
estimated 1060 sales 1,100,000 unites 

(T) Dishwashers 1951 saturation and ‘47 
2%. estimated 1060 saturation 12% 
1961 salen 260.0%) unita, estimated 
19060 sales 1.000.000 unita they 

“(8) Garbage dispomera 1961 satu 
ration 21°. estiinated 1960 satura 


tien 15% 1051 silew 335,000 unites unlimited 


Start out with the 
right financing plan 


to close MORE refrigeration and air conditioning sales 


ask their dealers 


customers of yesterday 
are asking 
Customers know that appliances are are concerned with the improvement 
available and that supply is almost of selling technique is indicated by 
customers § are 


‘when can I get men back in the appliance business. 
it? is the way Theleen sums up the And the freezer,’ Sweeney contends, 
immediate appliance sales picture 

And in the past six months,” he industry. It has a real savings story 
continues, “great 
shown by dealers and distributors in about the refrigerator insignificant 
the sales training material we had in comparison. I don't know of any- 
prepared for 


“is the white hope of the appliance 


has been which makes the one we used to tell 


in 1946 thing else that will get the salesmen 
back 


"Today's customers are the same The extent to which Theleen, 
except that Sweeney, and other top-ranking ex- 


questions ecutives in the Major Appliance Div. 


their continuing interest in a survey 


Check before you start. Find out how the 
COMMERCIAL CREDIT PLAN increases your 
cash by lowering receivables offers you ‘brand 
name financing, fast credit approval and national 
service on a local level. 


Success is the real measure of value. So 
join the many Distributors and Dealers already 
successfully using this plan . to show greater 
sales, greater profits, Make the COMMERCIAL 
CREDIT PLAN your plan. 


Breeze along with the COMMERCIAL 
CREDIT PLAN. Many of your customers need 
credit to buy .. . prefer getting immediate use at 
reasonable rates . . . taking 2 to 3 years to pay. 
Don't miss out on these opportunities. 


For complete information, facts and figures, phone 
the COMMERCIAL CREDIT office in your city or 
write or wire COMMERCIAL CREDIT, 14 Light 
Street, Baltimore 2, Md. 


COMMERCIAL CREDIT 


CoRPORATION 


A whsidiery of Commercial Credit Company, Baltimore 
. .. Capite! and Surplus over $125,000,000 . . . offices 
in principe! cities of the United Stotes ond Canade. 


made a few months ago in Salt Lake 
City. 

Newspapers and radio stations 
there, told by appliance dealers that 
their advertising was not proving 
effective, decided to “shop” the stores 
and find out just what was happen- 
ing 

That was the trouble. Nothing was 
happening—after the prospect went 
into the store. Most so-called “sales- 
men” made no attempt to do any 
kind of a sales job on the prospect, 
and many didn’t even ask for the 
order, it was found in the survey, 
which went into considerable detail 

“Whenever we mention this survey 
to dealers, they usually tell us they 
can spot professional ‘shoppers’ right 
off and why should they waste their 
time on them,” Sweeney says. 


Practice the Pitch Even 

On ‘Shoppers’ 

“But back in the old days of spe- 
cialty selling,” Sweeney recalis, “if 
a salesman suspected that the pros- 
pect was really a ‘shopper,’ he simply 
practiced his sales story on her. He 
also knew that at times some manu- 
facturers or distributors gave their 
shoppers a $5 bill to hand to the 
salesman who did a good job.” 

Anent the survey, Sweeney relishes 
the account given him by one of the 
leading G-E dealers after hearing 
what had happened in Salt Lake City 

“A man called me on the phone 
at the store,” the dealer told Sweeney, 
“and wanted to know if we had a 
refrigerator with a left-hand door, 
how big it was and how much it cost 
From the sound of his voice I knew 
he was another appliance dealer just 
trying to get information on us, but 
I gave him all the dope anyway. Then 
he said he'd be down to the store in 
half an hour. 

“Naturally, I never expected to 
see him, but just to be safe I warned 
the two salesmen on the floor that 
this ‘shopper’ might come in and to 
be careful. 


No Discount Here 


“About 30 minutes later the man 
did come in. But was he another 
dealer? No, merely the president of 
one of the local dairies, in fact, the 
same dairy from which we've bought 
$50 worth of milk a month for years 

“After I had showed him the vari- 
ous models and he had decided on the 
one to buy, he asked me how much 
of a discount we'd give him. 

“‘Why, Mr. . I told him, 
‘TH give you the same discount on 
this refrigerator as you've been giv- 
ing me all these years on milk.’ 

“He paid list. 

“And yet,” says Sweeney, “many 


dealers and salesmen insist they can 
always spot a shopper.” 

One of the problems that concerns 
“Lou” Miller, manager of marketing, 
and many others, of course, is the 
fact that appliances are so well de- 
signed and built they don’t become 
obsolete until after many years of 
use. This is particularly true of the 
household refrigerator 

“It's a startling contrast when you 
compare it with the automobile in- 
dustry,” Miller points out. “The 
automotive boys have this matter of 
obsolescence almost down to a science. 

“We've always said that if a 
woman could park her refrigerator 
out in front of the house and drive 


Make New Models Desirable 


The answer, Miller very definitely 
states, is not one of reducing quality 
of the merchandise so it will wear 
out faster but rather of improving 
design with new features and styling 
that make existing models less de- 
sirable to their owners. 

“An excellent example of this is 
the two-door refrigerator with its 
completely separate section for frozen 
foods. The two-door model is the 
obvious solution to the problem of 
keeping the increasing quantities of 
frozen foods on hand in the house- 
hold refrigerators. It represents a 
distinctly new departure in the do- 
mestic field. 

“Obviously, this matter of inducing 
obsolescence by changes and improve- 
ments poses a tough problem for de- 
signers and engineers,” Miller ad- 
mits, but he hastens to add, “we're 
convinced that somehow it can be 
licked.” 


Poultry Store Uses 2-Sided 
Reach-In as Display Window 


HAMBURG, N. Y.--A good ex- 
ample of how a strategically placed 
refrigerated show case can serve the 
dual purpose of a window display and 
a food retainer is found in Schilling’s 
Fresh Dressed Poultry store in the 
Hamburg Shopping Center. 

Schilling’s store is a small one 
and its display window relatively 
narrow. So management has placed 
a two-sided refrigerated show case 
flush up against the display window 
right across the front of the store 

Shopping center traffic gets a 
quick view of fresh dressed poultry 
through the glass doors of the case. 
Store clerks have access to the poul- 
try through the glass doors on the 
other side of the case. 


/ 
SPECIALISTS 


STAINLESS STEEL! 


FUNCTIONAL and DECORATIVE 
MOULDINGS 
STAMPINGS 
| ASSEMBLIES 
* 


COMPLETE FACILITIES FOR 
BUFFING 
ELECTROLYTIC POLISHING 
WELDING 
FORMING 


* 


MORE THAN 30 YEARS’ ExPERiEeNce 


* 


SKILLED ENGINEERING SERVICE 


wets menvufactured to 
your 


* 


JOHN LEES Division of The SERRICK Corp. 


Kilgore Avenue 
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Detroit Assn. Enjeined 
From Picketing Dealers 
Who Stay Open Sundays 


DETROIT — A temporary injunc- 
tion restraining the Greater Detroit 
Retail Furniture & Appliance Asso- 
ciation from carrying out an alleged 
threat to picket seven local outlets 
if they stayed open on Sundays was 
signed by Circuit Judge Lila M. 
Neuenfelt. 

Plaintiffs said in a suit filed in 
Wayne County Circuit Court that 
they received a letter from the as- 
sociation asking them to cooperate 
in an agreement to end Sunday 
openings. 

They charged that the letter, 
signed by William La Vine, associa- 
tion president, contained a threat to 
picket their establishments if neces- 
sary to enforce the no-Sunday-cpen- 
ings agreement made by association 
members 

Such agreements, plaintiffs de- 
clared, violate Michigan laws govern- 
ing restraint of trade. The threatened 
action, they asserted, would cause 
them great damage. 

The suit was filed by Donald Rich- 
mond, manager of Muntz TV; M. G. 
Block, secretary, Crest, Inc.; Arthur 
Mohr, partner of United Storage Co.; 
Arthur Benjamin, president of Benja- 
min Appliance & Furniture Co.; Her+ 
man Mass, president of Furniture 
Brokers of Detroit, Inc.; and Earl 
Schwartz, of Tyne Furniture. 


Westinghouse Appoints 
Stanley J. Stephenson 


MANSFIELD, Ohio—Appointment 
of Stanley J. Stephenson as merchan- 
dise manager of household refrigera- 
tion for the West- 
inghouse Electric 
Appliance Division 
was announced by 
G. H. Meilinger, 
department man- 
ager. 

Stephenson will 
be responsible for 
the development 
and carrying out 
of sales programs 
for Westinghouse 
electric refrigera- 
tors and home 
freezers and will report to Meilinger. 

Stephenson was graduated from 
the University of Utah. He joined the 
Seattle, Wash., office of Westinghouse 
Electric Supply Co. in 1941. He served 
with the U. S. Navy from August, 
1942, to December, 1945. 

In January, 1946, Stephenson re- 
joined the Westinghouse Electric Sup- 
ply office in Seattle and in August 
was transferred to the Yakima, 
Wash., office. In June, 1948, he was 
made sales promotion manager of 
the Wesco district office in Omaha, 
Neb., and in May, 1949, joined the 
Westinghouse staff in Mansfield. 
Prior to his present appointment, he 
was merchandise manager for elec- 
tric ranges. 


S. J. Stephenson 


Buy Peerless 


FOR PERFORMANCE 


Finned 


Cube Makers 


The PEERLESS Finned Faster-Freeze 
Cube Maker provides both refriger- 
ation and rapid ice-cube manufacture 
from a single, balance, compact unit 
Its fin coils are standard PEERLESS 
coils with nonsoldered return bends 
...the ice-cube maker is standard 
PEERLESS all-aluminum § construc- 
tion. Easy installation and trouble- 
free operation are outstanding fea- 
tures; these Finned Cube Makers are 
available with either copper or alumi- 
num tubing, permitting choice of re- 
frigerants. Plain type cube makers also 
available. Sizes, capacities for all re- 
quirements. Designed to meet govern- 
ment specifications. W rite for details 


Peerless of America, inc. 
1501 No. Magnolia. Avenue — 
Chicaga 22, Illinois, USA 


Norge Appoints 3 New 
Dealers In California 


CHICAGO Due to changing prod- 
uct lines, Norge Div., Borg-Warner 
Corp., has revised California distribu- 
tion and appointed three new dis- 
tributors in that state to handle the 
complete line of Norge home appli- 
ances, H. L. Clary, vice president in 
charge of sales for Norge, has dis- 
closed. 

In Los Angeles and surrounding 
area the firm of Sues, Young & 
Brown has been appointed. The firm 
is headed by Melvin G. (“Pete”) 
Sues. 


Thompson & Holmes Ltd, San 
Francisco, has been named Norge 
distributor in that city. Caleb Shar- 
rah is president. 

In San Diego and surrounding ter- 
ritory Norge has appointed Coast 
Electric Co. E. C. Phillips is general 
manager. 

The distributor appointments which 
represent a re-alignment of Norge 
wholesale activities in California, be- 
came effective March 20. 


Coolerator Names New 
Los Angeles Distributor 


DULUTH, Minn.—-Appointment of 
the Century Distributing Co. of Los 
Angeles as the distributor for Cool- 
erator electric refrigerators, ranges, 
and home freezers was made known 
by F. C. Margolf, Coolerator sales 
manager. 

Distribution from Century's Los 
Angeles office will include Los 
Angeles, Riverside, Orange, San Ber- 
nardino, Kern, Santa Barbara, and 
Inyo counties. 


Lunman Appliance Opens 


ADAMS, N. Y.-—-The Lunman Ap- 
pliance Center has been opened in 
this northern New York community, 
featuring a complete line of appli- 
ances and a service department. 


Avery Opens In Scranton 


SCRANTON, Pa. The Avery 
Radio & Appliance Co. has been 
opened at 1437 Capouse Ave. 


Chicago Sales Clinics 
To Discuss Techniques 


CHICAGO-At a meeting of the 
dealer educational committee of the 
Electric Association, a series of sales 
clinics for appliance retailers and 
their key salesmen was approved as 
the c ittee's ber one project 
for 1952 

According to Chairman James Al- 
ter of The Harry Alter Co., emphasis 
will be placed on problems peculiar 
to the Chicago market and on suc- 
cessful sales techniques rather than 
on brand name product selling which 
is already being supplied by manu- 
facturers and distributors. 

Present plans call for a total of 
eight meetings 

A general session devoted to a 
brief presentation of what's ahead 
and an inspirational talk to be given 
by an industry authority 

Five product meetings on how to 
increase sales of television and radio, 
laundry and kitchens, refrigerators 
and freezers, electric cooking and 
adequate wiring, and electric house- 


These models sell fast! 


wares and bedding 

A group discuasion on advertising, 
display, and service problema 

A panel discussion on Chicago 
problems, plus a general review of 
the clinics and the awarding of diplo- 
mas or certificates 

Industry leaders will be recruited 
to moderate product meetings and 
group and panel discussions 

The committee tentatively agreed 
that clinics will be heid from 0:30 to 
11:00 a.m. on consecutive Wednesday 
mornings from June 4 to July 23 
Enrolments will be limited to one 
man from each dealer-member store 

In addition to Alter, members of 
the committee responsible for the 
activity are R. T. Cragg, merchan- 
dise manager and head of TV sales, 


R. Cooper, Jr.; Lawrence C. Hecht, 
manager, dealer sales promotion, 
Public Service Co.; Russ Weasberg, 


manager, Wigdah! Electric Co.; Hen- 
ry 8S. Hines, owner, Northern Home 
Furnishing Co.; 


J. B. Anger, sales 
training manager, Norge Div., Borg- 
Warner Corp.; Ed McNabb, super- 


visor, dealer sales promotion, Com- 
monwealth Edison Co.; and D. D 
Thompson, sales training manager, 
Hotpoint Inc, 


COOLERATOR’s Top 3 


New Refrigerators 


with Perfected Automatic Defrost 


Model RTA-119 


2-in-1 freezer-refrigerator 
Perfected Automatic Defrost 


11 cubic feet 


Model RDA-117 


Big capacity—custom features 
Perfected Automatic Defrost 
11.1 cubic feet 


When today’s customer shops for a refrigerator she wants the 
one that gives her the most for her money. These 4 new Cooler- 
ators give her the most wanted features— perfected automatic 
defrost and big full-width freezer chests. And that’s not all! 
They're jam-packed with every other selling feature imaginable 
—extra shelves in the door, Butter Savers, Meat Drawers, spacious 
handsome-looking Crisp-O-Lators, adjustable shelves, plenty of 
main storage capacity, and gleaming good looks inside and out! 


Model RDA-98 


Custom features—budget price 
Perfected Automatic Defrost 
9.8 cubic feet 


Yes,"feature for feature, Coolerator leads the field in refriger- 
ators to meet the needs of the three great markets . . . 
1, Customers who need space-saving models on a budget. 
2. Families who want giant capacity at low cost. 


3. Those who insist on the best 


in new custom features. 


With seven brand new models, Coolerator blankets the market 
completely. See your Coolerator distributor for details or write to 
THE CoOOLERATOR COMPANY, Duluth |, Minnesota. 


Ladies’ Home Journal 
Good Housekeeping 


Watch for FULL PAGE COLOR ADS 
in MAY and JUNE in 
Saturday Evening Post McCall's Magazine 


Successful Farming 
Better Homes and Gardens 


Sunset 
Household 
Farm Journal 
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Here's a Solution— 


For Air Conditioning Doctors’ Waiting Room 
Which Lacks Both Windows and Water 


LOUISVILLE, Ky An unusual 
solution to « profiem in air condi- 
toning that may be encountered in 
numerous doctors offices, was devised 
by York Lanlavilie Co Inc York 
Mistributor, to provide comfort cool 
mg in the Heyburn Hide. suite occu 
pied by Dre SBolomeor SMtarr, and 
Oldham here 

Chief problem waa to air condition 
the waiting room (which had no out 
side windows) by using an air-cooled 
condensing unit Water was not avail 
able, « this knocked out the possi 


bility of 
package 


water-cooled 
console 


installing « 
unit owen af @ 
trade! 
Mone 


ingenuity, too, was required 


nitellied at ane wde of trame to permit 


AIR CONDITIONING “ REFRIGERATION NEWS, 


By ©. Dale Mericle 


to air condition the three offices oc- 
cupied by the doctors themselves, 
but window units were the obvious 
answer here Yet to make the sale 
on these, the contractor also had to 
meet the problem of the waiting 


room 


CONDENSING UNIT INSTALLED 
IN SUPPLY ROOM’ 


The solution was unique, and was 
made possible by the fact that in the 
doctors suite of offices there was a 
small “supply room” with an out- 
side window. An air-cooled condens- 
ing unit could be installed here to 
use air obtained through the window, 
and refrigerant lines could be run 


Top end side spocers ore hinged so they con be easily 
moved owt of the way ond the window roned 


interior was room at doctors’ 


Blower unit suspended from ceiling cools 


No woter wos 


looted, 


so i lied 2-hp. air-cooled 


, . machine in front 
wite in 


—P 


+ 
to a blower unit in the waiting room. 
This proposal met with the doctors’ 
approval and so the installation was 
made. The actual details involved cer- 


tain problems, too, but these were 
worked out by York Louisville Co. 
engineers 


The air-cooled unit, a York 2-hp 
machine, is mounted on an angle- 
iron frame built up in front of the 
window in the supply room so that 
the bottom of the unit is about level 
with the sill. The window, of course, 
can be shut when the unit is not 
operating, as during the winter 

Before the unit was in place, in- 
terior of the compartment was fitted 
with board-type acoustic installation 


@ You dealers, engineers and contractors can be sure that every member of the 
Mueller Brass Co. family of refrigeration valves, driers, fittings, and accessories will 
help guarantee the efficiency and long life of every installation. 


Performance-proved Mueller Brass Co. products ore available in an unusually wide 


o.oee TPF 
vaives 


brQuio 
INDICATORS 


MUELLER BRASS CO. 


PORT HURON 


range of sizes ond styles. You can get everything you need for practically every 
job from your nearest refrigeration wholesaler. 


Experienced sales ond field engineers ore at your service —to help you sell and 
moke the best possibi 


office 


| cold diffusers will 


to absorb as much sound from the 
unit as possible. This has been ef- 
fective, for there have been no noise 
complaints from the occupants of the 
offices or their neighbors. 


INSTALLATION ‘BOXED 
IN PLYWOOD 


Then on the outside of the stand 
plywood was attached to make the 
installation neater and to protect the 
unit and occupants from possible 
damage or injury. The plywood is 
held in place by wingnuts so it can 
be readily removed if service is 
needed. 

This provision also makes it pos- 
sible for window-washers to 


® through the window with no diffi- ~ 


culty. To aid the latter, the condens- 
ing unit was set over against one 
side of the window, leaving room on 
the other side for the window- 
washers to get through. 

Insulated refrigerant lines running 
from the condensing unit to the Mc- 
Quay comfort cooler suspended from 
the ceiling of the reception room are 
concealed behind the plastered walls 
and ceilings to make a neat installa- 
tion. A drain line for condensate from 
the blower unit also is concealed be- 
hind the walls. 

Operation of the system handling 
the reception room is controlled by 
a room thermestat equipped \ with an 


SYRACUSE, N. Y.—A “unique” 
new Carrier concentrator and blast 
freezing installation to produce froz- 
en pineapple juice and other products 
for the Hawaiian Pineapple Co. was 
announced by Carrier Corp. 

Carrier officials said the new three- 
effect concentrator—-now being in- 
stalled at Honolulu, Hawaii—is the 
first high vacuum, low temperature 
unit of its kind to be designed for 
Hawaiian pineapple juice. 

It incorporates a special essence 
recovery unit which will capture vol- 


atile aroma constituents for blending | 


back into the concentrate to repro- 
duce the exact taste and smell of 
fresh juice. 


The concentrator will evaporate 


nearly 11,000 Ibs. of water per hour | 
from the juice, permitting production | 
of some 200 6-oz. cans of blended © 


concentrate per minute or better 
than a quarter of a million cans per 
day, it was stated. 

“A continuous blast of chilled air 
from a battery of 12 special Carrier 
pass upward 
through wire mesh against the bot- 
toms and sides of the containers 
where the product is in direct con- 


tact, thus obtaining the greatest pos- | 


sible rate of heat transfer. Conven- 


tional freezing tunnels have used a | 
| downblast of air which is often in- | 
| sulated from the product by a layer 
| of air at the top of the container.” | 


Five Carrier ammonia compressors 


developing a total of 352 tons of re- — 
frigeration at suction temperatures | 


ranging from 40° F. to -47° serve 
the concentrator, freezing tunnel, 
juice storage tanks, and cold storage 
warehouse 


Refrigeration for the concentrator 


| is used to maintain evaporating tem- 
| peratures and vacuums at the de- 


sired levels by means of a barometric 
condenser. Vapor from the juice in 


| the third effect is recompressed by 


steam and piped to the first effect 
to supply heat for evaporation. The 


| heating medium for the second and 


third effects is juice vapor from pre- 


MICHIGAN. ceding effects. 


of window 


get, ' 


in supply room ond ran fines 
to coil in woiting room. 


on-off switch mounted on the wall 
directly below the blower unit. 

The problem of leaving room 
around the condensing unit for win- 
dow-washers to go through was also 
faced with the three \-hp. York 
window units installed in each of 
the three doctor's offices. 

Fortunately, the windows were 
wide, so the units were placed up 
against one side of the frame and 
wooden spacers fitted on the other 
side, one fitting vertically and the 
other horizontally. Each space, how- 
ever, is hinged (with piano type 
hinges) so they will readily swing 
out of the way for the window 
washer. 


YOU MAKE 
MORE MONEY 


- PR 
INSTALLATION! 


Every time 
you install- 
an Inter- 
Matic Time 
Switch for 
automatic 
defrosting, 
you are add- 
ing extra dollars to ond 


income! on 
us ces a 
“sos eree Me q 


3 BAG oiscounts 


FEATURES YOU'LL LIKE: 


a) 


CHICAGO 12, WLINOIS 


[NTER-Maric 


TIME SWITCH 
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: "the food store freezes large cuts of © Schneider of the distributorship | pi } 
cae af Ge Dremgets & Gian BW. meat as a special service for home “When our Mr. Joyce was asked a a ~o Je 4) | 
nion Asbestos & Rubber Co., here. food-freezer owners, according to the ‘f We could convert her store into a —— => | | 
The units, Models L and LE, consist st t supermarket, the answer, of course, NI r. \\ } } 
of two separate assemblies: a one- ‘= Gas eae ont that a number 5 ‘yes.’” = ( \\ CG) pees oe | 
- » 7 ) . ¥ 
piece package containing the con- of customers had tried to freeze meat Refrigerated equipment in the —WS= = 
denser and evaporator which mcunts in their own home cabinets, but ‘tore, which is known as Long's —S=S==—= 
in an epening in the upper front wall many of them had to bring the meat Superette, includes an 8-ft. Hill deli- 
of the truck body, and the compressor 


which mounts on the truck engine 
and is driven off the engine fan belt. 

Stand-by electric operation is per- 
mitted in Model LE, which features 
an auxiliary electric motor and com- 
pressor mounted in the one-piece 
condenser-evaporator package. The 
plug-in motor can be 110 or 220-volt 
single-phase or 220-volt three-phase. 

Rated capacity of the auxiliary 
system is approximately half of that 
while the truck is on the road, but 
the manufacturer points out that 
stand-by service requires. less ca- 
pacity because the truck is not sub- 
jected to the varying temperature 
conditions of a moving vehicle or to 
loss through opening of the door. 

Flexible refrigerant lines with 
self-sealing couplings connect the 
engine-driven compressor to the con- 
denser-receiver package. 
are charged at the factory and can 
be readily installed by the average | 
mechanic, the company says. 

Condenser and evaporator 
motors get power from the Sees 
truck generator when operating over 
the road. However, these fan motors 
are connected through the ignition 
switch so that they turn off either 
when the truck engine stops or slows 
down to normal idling speed. 

These two safety features, the firm 
states, guard against excessive loss 
of chilled air when doors are opened 
and prevent running the battery 
down by needless fan operation. On 
stand-by operation, fans on the LE 
model are powered from the a.c. cur- 
rent source through a transformer- 
rectifier system. | 


8 Warehouses To Go Up 
At Marine Base In Calif. 


WASHINGTON, D. C. Eight 
warehouses costing an _ estimated 
$8,000,000 will be constructed 
Camp Joseph H. Pendleton, Ocean- 
side, Calif.. Marine Corps base. 

Each of the one-story, permanent- 


type warehouses will provide a floor | 


space of 45,000 sq. ft. 
Contract awards will be announced | 


by the Eleventh Naval District, San | 


Diego, Calif. 


COPPER © 
TUBING 


in owr 

83 YEARS 
as producers 
of precision 
Tubing we 
have never 


seen its equal 


AT YOUR PART DISTRIBUTOR'S 
or our nearest! office 


UNITED WIRE 


& SUPPLY CORPORATION 
PROVIDENCE, =— ISLAND 


The units ?- 


at 
] 


back to the supermarket to have it 
repackaged and sharp frozen 

Some store customers even had to 
have new coils installed in their food 
freezers after trying to freeze a large 
load of meat at home 

Both newspaper ads and meat de- 
partment signs are used to inform 
shoppers they can save 20% on their 
meat bills by purchasing meat in 
quantities and storing the properly- 
prepared cuts in their home storage 
cabinets. The supermarket properly 
ages meat for its customers who own 
freezers in its own temperature-con- 
trolled vaults. Large cuts of meat are 
wrapped and sharp frozen. 

In order to make a fair profit on 
the service, the store charges an 
extra fee of two cents per pound for 
cutting, wrapping, and aherp treening. 


catessen case, a 9-ft. Hill 56VR open 
dairy and produce case, a 6-ft. frozen 
food case, and an ice cream cabinet 

The delicatessen case is lined up 
with a 5-ft. candy case and set out 
from the side wall to give shoppers 
access to the shelving on the wall 
where drugs and cosmetics are dis- 
played. 

Set up against the opposite wall is 
the open dairy and produce case and 
next to it is the frozen food cabinet. 
Shelving extends across the rear wall 
of the store. 

Against the front of the store is 
the ice cream cabinet on one side of 
the door and a checkout on the 
other 

Also installed by the Joyce firm 
were two 4-shelf island gondolas, one 
being 9 ft. long, the other 12 ft. 
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PREFERENCE 


PROVES 


LA CROSSE 


THE LEADER! 


SELL THE LINE THAT SELLS EASIER-FASTER-AT GREATER PROFIT 


BOTTLE COOLERS WITH UTILITY HOUSINGS 


SELF-CONTAINED BOTTLE COOLERS IN 
STAINLESS STEEL OR BLACK BAKED ENAMEL 
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STEEL DRAINBOARDS 
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SUPREME BOTTLE COOLERS 


BLUEBIRD BOTTLE COOLERS 


DEALERS WRITE TODAY FOR 


COMPLETE INFORMATION 


ON THIS TOP LINE...... 


MANY OTHER MODELS ALSO IMMEDIATELY AVAILABLE 


1. PA €ROSSE Factory and Gen’l Offices: 2801 Losey Bivd. S. 
COOLER CO. 


La Crosse, Wis. 


Export Office: 80 Broad St. New York City. 
Coble Address: Eximport 
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GRAND RAPIDS, Mich Actual tower but besides the fans they also 
dollar savings to the user of refrig have “eliminator” sections to remove 
J ect eration arouses hie interest in water motature from the air before it leaves 
4 saving equipment J K. Campbell the tower, Campbell explained 
i of Bush Mtg Co told the Michigan “The advantage of using a device 
2 state AES seen iation at ite third such as a cooling tower is that evapo- 
f annual convention here in a talk out rating water absorbs much more 
Z lining Various types of water-sav heat. On a straight water-cooled con- 
q ing devices denser, water does from 15 to 30 
Considerable ittenion i = lo how Btu. of cooling per pound. Evaporat- 
focused on water conservation meas ing the water increases this to well 
i ures in some lovalities because of over 1000 Btu. of cooling per 
TK werious shortages inadequate mains pound,” said Campbell 
i and sewers, or low preasure condi- ‘The evaporative condenser is the 
i tions, he indicated but he also pointed next step in water-saving devices 
, wut that “water mving i# not recent This is smaller than a tower for the 
im othe refrigeration industry. For same tonnage. Likewise, it's more 
years we've seen the cooling towers = efficient, but it's also more expensive 
and spray ponds seed oy ice planta’ The hot discharge gas from the com- 
The natural dr4ft tower, in which pressor, as you know, goes through 
water is sprayed ‘ver a wetted deck the coil in the evaporative condenser 
surface, and the spray pond both de- which is sprayed with water 
; pend on natural movement of the air “Several factors are involved in 
- and both require conmderable space making a choice whether to use 4 
5 Foreed of induced draft towers cooling tower or an evaporative con- 
i which use fans occupy leas space denser, but if only a single machine 


These are similar to the natural draft is involved, the evaporative condenser 


thon. 


Here's the industry's gregrest cooling tower value . . . 
“built hike a battleship” fer 20 years of foolproof 


performance. Halstead & Mitchell's pioneering in 
exclusive use of Koppers pressure-treated wood 
im the wetted deck surfacc makes possible the 
unprecedented 20-year gerarantee against rotting, 
aml provides the industry's most effective deterrent 
against fungi growth. Eqnomical, lastworthy . 

the specral H & M design for water distribution 
clinunates, thru the use of an efficient gravity-type 
distzibuting pan, extra peamping head required on spray 
type towers, also cuts duton windage losses due to 
atone of water 


The wcmplete assembly is with 
Peverdur boles disassctnbly is casy even after years 
Lasily accessible for cleaning through inlet 
on pack of towers in all sizes. 


of service 


Bitumastic hning 


CPFICIENT IN ANY INSTALLATION 
H&M @ CT-4000 Induced Dratt Cooling Tower supplying 
the condensing water for SO HP and 10 MP water-cooled 
ie conflensing units 19 | story welry storeroam art co mitioning. 
: Note opentype detmbunr an. This installation also has 
; renote water basin um basc.ont for year-round operation, 


4% 5 TONS te 50 TONS 
i A oolong tower fer all applxanens, from 5 te 50-tom capacities — 
weade by Halstead & Mitchell, one of the world’s largest manu- 
Jacturers of water .voled Cleanable Condensers. 


Wi te for descriptr: bulletin ard formation on engmmecrimg helps. 


i | 


BE —_ ar unsoo wwounains evervnan sii 


\ Water Saving Devices 


i Advantages, Disadvantages of Various Types of Equipment 
Cited To Show When To Use Each of Them 


is probably the answer. If multiple 
machines are used and the loads are 
similar, that is, occur about the same 
time, then an evaporative condenser 
with multiple circuits—one for each 
machinecan be economically em- 
ployed 

“If, however, on a multiple instal- 
lation the loads don't occur at the 
same time, or different refrigerants 
are used in the various machines, 
then the cooling tower is the answer,” 
Campbell suggested 

“In some localities, too, we aren't 
permitted to run refrigerant lines 
through floors to reach the place 
where the evaporative condenser 
must be located, so here we'd have 
to use a cooling tower 

“Another type of water-saving de- 
vice is the booster. You've all worked 
on jobs, I'm sure, that started out as 
air-cooled but then needed a water- 
cooled booster 

“More recently combination air and 
water-cooled condensers are being in- 
creasingly employed,” Campbell anid, 


HALSTEAD & MITCHELL COOLING TOWERS 
1) Year (,yarantee 


Surface of Koppers Pressure- 


HOUSING—1W0 gage (1y"+) sheet-steel case with 3 coats 
le 


ctrically welded cabinet. All bolts used 


are Everdur for case of disassembly after years of service. 


WATER DISTRIBUTION —Graviry type distributing pan 
climinates extra pumping head, cuts down windage 
duc to atomizing water. 


losses, 


FAN AND DRIVE —Quict-operating stainless steel 8-bladed 
tan, stainless steel shaft, chrome-dipped rust-proofed pulleys. 
Cast iron bearing supports. Adjustable belt tension. 


using «a Bush AWC model to illus- 
trate his discussion. 

“This model features a double tube 
with a fin-like arrangement between 
the inner and outer tubes to provide 
more contact and increase heat trans- 
fer, he explained. The water flows 
through the inner tube, refrigerant 
through the space surrounding the 
inner tube. 

“Up to 80° F. ambient air tem- 
perature, air does the work of con- 
densing the refrigerant. When the air 
goes above 80°, a water valve meters 
water to the condenser as required. 
Even though water is being used, 
air is still doing work on condensing 
the refrigerant. This model,” he said, 
“goes up to 3-hp. in size. 

“By putting a shroud around it we 
make it a forced air unit which can 
be mounted at the ceiling. There is 
no water exposed to the atmosphere, 
and water is used only as needed. 

“Some chain stores who were con- 
sidering these units expressed the 
fear that they might exhaust too 
much heat from the store,’ Campbell 
added. “This problem was avoided by 
installing louvers to the outside con- 
trolled by a thermostat. The thermo- 
stat was set so the louvers couldn't 
open until the air temperature inside 
had increased to 85° F. 

“None of the water-saving devices 
we've mentioned can be installed and 


forgotten. They require attention 
from time to time,” he reminded the 
servicemen. 


“In supermarkets especially, a lot 
of dirt and dust gets pulled through 
water-saving equipment. The combi- 
nation of this dust and dirt and 
water, which may not be of the best, 
plus dissimilar metals used in the 
device can lead to service problems. 
@ The core of evaporative condensers 
* should be inspected every six months 
and cleaned if necessary.” 

“Not to be overlooked as a water- 
saving device,” Campbell said, “is 
the straight air-cooled condenser. 

Whether to use it or not depends 
on several factors such as size of 
motor for the fan, power rates, etc., 
in comparison with first and operat- 
ing costs of a cooling tower or 
evaporative condenser, he explained. 

“And how big you can go with an 
air-cooled condenser depends on many 
factors.” 

Questioned as to whether with bad 
water conditions a cooling tower or 
an evaporative condenser should be 
used, Campbell replied: 

“With an evaporative condenser, 
the scaling that does occur will be 
on the outside of the tubes and thus 


more easily removed than it can be 
from the tubes of a water-cooled 
condenser (which is used with the 
cooling tower) unless the condenser 
is of the cleanable type.” 

Campbell was also asked whether 
a cooling tower could be employed to 
have water on air conditioning sys- 
tems which use well or city water as 
the cooling medium. 

The answer was “no, because a 
tower can never cool water com- 
pletely down to the wet bulb tem- 
perature of the air. Usually the 
difference, which is called the ‘ap- 
proach, is a minimum of 70° F. 
Cooling towers, however, are suc- 
cessful in cooling water at tempera- 
tures considerably higher than the 
ambient, such as water used to cool 
the jacket of a stationary diesel en- 
gine,” Campbell explained. 


Coded Identification Slip 
Protects Consumers from 
Stale Pre-Packaged Meats 


PORTLAND, Me.—To prevent cus- 
tomer dissatisfaction and ensure 
freshness, identification slips coded 
with the wrapping date are inserted 
in pre-packaged meats sold at a First 
National outlet here, according to 
William J. Buck, who manages the 
self-service meat market of the super- 
market. Buck explained that fre- 
quently the outside of the wrapper is 
not a sure guide to the condition of 
the contents. Therefore, an identifica- 
tion slip is put inside the transparent 
er when the cut is pre-pack- 


y ‘hole punched in one of the six 
spots on the slip enables Buck or 
any employe to spot at a moment 
the day of the week on which any 
particular package was made up. 

When the code indicates that 
wrapped cuts have not moved out 
of the display cases after a three- 
day period, the meats are re-exam- 
ined to determine why they did not 
sell. If still salable, they are re- 
wrapped. 

“For instance,” Buck declared, “if 
pork chops packaged Monday are 
still in the case on Wednesday, we 
ask ourselves why. The reason might 
have been because there was too 
much fat.” He said that retrimming 
is done if it seems necessary. If the 
contents are still satisfactory, new 
wrapping is used, and the package 
is replaced in the case. 


for all water cooling -- use Filtrine 


-sell more condensing units 


Por all Pederal Agencies . 
Piltrine products meet government 


COOLERS FOR MESS HALLS 


equipped 


Taste-Master rust, sediment from water. 


COOLERS FOR X-RAY & PHOTOGRAPHY 


your condensing enit with Filtrine models re- 
peatedly named by V.A., Signal Corps, Air Force, ete 
for X-ray and photo-labs. Under counter design and 
floor-mounted models with stainless steel work-table 
top. Filters (extra) to prevent scratched and pin-holed 


Sell 


negatives. 


PACKAGED CIRCULATING CHILLED WATER SYSTEMS 


Sell your condensing unit! Systems for drinking or 
processing water—completely packaged with pump, 
controls, your condensing unit factory installed. 
Capacities 5-400 g.p.h.; storage 5-150 gals. Filters 
and Rectifier-Dechlorinators (extra) to insure taste- 


free, sparkling water. 


REMOFE COOLERS 


Sell your condensing enit with 
remote models for new and 
replacement jobs — all applica- 
tions. Capacities 10-1000 g.p.h.; 
storage 7300 gals. Filters, 
Rectifier-Dechlorinators — avail- 
able for all sizes. 


“DO” Orders are Vital ! 


. » All Armed Services . . . 
specifications. 
Promote your own condensing unit sales with Fil- 
trine’s 20-year-life construction .. . high capacity . . 
Super Storage .. . more than 40 years’ dependability. 


CAFETERIAS 

Sell your enit with Filtrine 
Stainless Steel or Duco finished cabinets, 
to suit with top/side shelves, 
bubblers, glassfillers. Can be Taste- 
Master equipped to remove chlorine, 


PH.? PH.t4 


Remote Mode! Cooters 


Get our new “How to Sell DO Jobs”—write Dept. RF1 


FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - N.Y 


“Water Coolers and Filters for 40 Years” 
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FREEZER room built for Lovisville frozen food distribvtor is moin- 
tained at O° by two units equipped with electric defrost. 


He Built His Own Warehouse 


Frozen Foods Distributor Finds That a Low Temp. Warehouse Was Economical 
To Build, Cut His Operating Costs, Was More Convenient for His Customers 


LOUISVILLE, Ky.—After depend- 
ing for some time on outside leased 
facilities for warehousing of its 
frozen foods, the firm of Frozen Food 
Marketers, distributor for Snow Crop 
here, recently set up its own low 
temperature warehouse. 

“This has certainly provided a big 
improvement in our operations, and 
although it’s still too new for us to 
be certain, indications are that hav- 
ing our own warehouse has reduced 
our costs,” comments Carl Lucas, 
manager of the firm. “The ware- 
house has also really been nice for 
our call customers who pick up 
frozen foods in their own trucks.” 


Has Control over 
Whole Operation 


Installation of the frozen foods 
warehouse was made by York Louis- 
ville Co., Inc. In fact, after listening 
to the distributor's gripes about the 
inconveniences of the existing setup, 
officials of the York outlet had sug- 
gested that a warehouse of his own 
would not cost the distributor as 
much as he might imagine, besides 
giving him complete control over the 
operations. 

So the job went in late last fall. 

The frozen foods warehouse itself, 
which was erected and insulated by 
Armstrong Cork Co., is located in a 
large truck garage, which in years 
past had been a trolley barn housing 
streetcars which served Louisville. 


Repair Shop In Rear 


Large forward section of the 
garage is merely used to keep trucks 
out of the weather while the rear 
section serves as a repair shop. 

During World War II the old 
streetcar rails had been pulled up to 
get the scrap metal, but the ties had 
not been removed. Later the floor in 
the front part of the building was 
paved. But when it came to installing 
the frozen food room, it was neces- 
sary to dig up the ties, which would 
eventually rot and cause trouble, 
points out George Spragens, sales en- 
gineer for York Louisville, who de- 
signed the job. 

(Incidentally, Spragens and Ed. 
Neel, vice president and general 
general manager, came over from 


Lexington, Ky. three years ago and 
with Coleman Fields as president set 
up York Louisville Co. Both Neel 
and Spragens are youthful engineers 
who believe that sound engineering 
backed up by good installation and 
service—-they have a nine-man serv- 
ice crew-—-are essential for success 
over the long pull in commercial re- 
frigeration and air conditioning.) 


Vestibule Holds 30° F. 


The freezer consists of two rooms, 
one being 60 ft. long by 26 ft. wide, 
the other, 8 ft. long by 26 ft. wide. 
The latter is a vestibule between the 
loading dock and the large room and 
is held at 30° F. The large room is 
kept at 0° F. 

The big room is insulated with 7 in. 
of cork on all sides, but the vestibule 
has 4 in. of cork on the walls and 
ceilings with 7 in. in the floor. 

“We had 7 in. placed in the floor 
of the vesibule just in case it was 
ever decided to operate this room at 
0° instead of 30° F.,” explains 
Spragens. “If that change were made, 
we could easily add 3 in. of insula- 
tion to the walls and ceiling of the 
vestibule without the necessity of 
tearing up the floor to increase the 
insulation there.” 

Both the freezer and _ vestibule 
were designed with a self-supporting 
ceiling having no interior columns to 
interfere with the storage of frozen 
foods. A metal deck ceiling carries 
the load of the insulation. 

Having the frozen food room inside 
the old trolley barn made it unneces- 
sary to weatherproof the rooms thus 
lowering the cost, Spragens added. 
Special care was taken with the top, 
however, to avoid trouble in the event 
the roof of the trolley barn should 
develop leaks directly over the 
freezer. 

Each room is powered off a sepa- 
rate compressor, a 15-hp. York 
“Freon-12” unit serving the large 0° 
F. room and a 1-hp. York machine 
handling the vestibule. 

“The big compressor is perhaps 
slightly oversize but it was selected 
purposely to handle future expansion 
of the room,” Spragens said. 

The system for the vestibule is de- 
signed primarily to dry the air so 
it won't frost up the doors, etc. of 


finishing and assembling operations. 


write or phone for 


QUOTATIONS WITHOUT OBLIGATION. Send blueprints, or 
personal call. Inquiries promptly 


W Greene of Racine 


GREENE Manufacturing Company, Inc 


answered. 


G13 


Racine, Wis 


ROOM constructed inside truck garage mokes on ideal arrangement. 


front of compr 


ided by 


% pr 


the 0° it was explained. 


Two Unit Coolers Hold 

Freezer Room at 0° F., 

Low sides for both rooms are 
Krack Freez-E-Fex unit coolers 
equipped with electric defrost, two 
such units handling the large 0° 
room, one holding the vestibule. 


room, 


pS 


19 
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The two rooms are separately con- 
trolled by room thermostats, but de- 
frosting is done manually as needed. 
This is a simple inatter and requires 
30 minutes or less under normal con- 
ditions, according to Spragens. 

Each unit cooler is totally enclosed 
and fully insulated. When cooling, the 
air intake damper on the bottom of 
the unit and the outlet damper in 
front are open. 

To start defrosting, the bottom 
damper is closed. When this is done, 
the front damper closes, a solenoid 
valve is shut, and the finned type elec- 
tric strip heater is turned on. The 
blower eontinues to run, circulating 
air heated by the electric heater with- 
in the enclosure surrounding the 
blower unit. This quickly defrosts the 
coil while the closed insulated enclo- 
sure prevents heat from getting out 
into the room. 

After a lapse Baad some minutes, 


mation and specifications today. 
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by “RECOLD” 


OVER 86 TOUS OF 


Priceless protection preferred... Again and 
again RECOLD refrigeration coils were 
specified and installed for produce brokers 
leasing space in San Antonio's huge 
$2,000,000 produce terminal. To meet a 
variety of storage conditions at tempera- 
tures from 68° to 34°, with a wide range in 
humidities, Recold Standard Humid Air 
Coils were selected because of their per- 
formance reputation. There is Recold heat 
transfer equipment to meet every commer- 
cial refrigeration and air conditioning 
requirement. Write for engineering infor- 


7250 Eost Sleuson Avenue 


the bottom damper is opened manual- 
ly, which in turn shuts off the elec- 
tric heater and opens the solenoid and 
the front damper 

The two compressors and the vari- 
ous controls for the job are neatly 
grouped on one side of the ware- 
house room behind a guard rail which 
was installed by York Louisville to 
prevent trucks and cars from acci- 
dentally damaging the equipment. 


6,000,000 Ft. Added to 
Refrigerated Warehouses 


WASHINGTON, 1D. C.--America’s 
public refrigerated warehouses now 
have a combined storage capacity of 
over 421,000,000 cu. ft., according to 
figures just released by the National 
Association of Refrigerated Ware- 


The industry's second annual sia- 
tistical survey, sponsored by NARW, 
reveals an increase of 6,000,000 cu 
ft. of storage space within the past 
12 months 

A sharp rise in the volume of per- 
ishables received for storage during 
1951 is also revealed by the ware- 
housing industry survey. 

A total of 6,794,000 tons of mer- 
chandise were stored during 1950. 
Total tonnage stored during 1951 rose 
to 7,498,000. 


Te Bulld Freezing Piant 


NEW IBERIA, La.-F. J. LeBlanc 
of Delcambre, La., owner of Tasty 
Tempt Food Products Co., will build 
a new freezing and packing unit here 
with a storage capacity of 500,000 
Ibs. of food, it was announced re- 
cently. The plant will cost $720,000. 
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for San Einio's $2,000,000 Produce Terminal 
MERIGERATION SUPPLIED BY RECOLD 
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. ‘How ‘Penny Wise, Pound Foolish’ i 
: Do You Have ‘Both Feet On The Ground’? | Cais You Gea 


. IN THE INVESTIGATION of “waste” in the spending of the tax- 
‘ payer's money by the Armed Forces there has been one incident that 
we hope the refrigeration industry has not let go unchallenged. 


{ & F ‘ 7 . This particular incident is the “case of the spoiled ham” at the U. S. 
4 i". like em in t ’ Navy Supply base at San Diego, in which it was revealed that some 
4 eres n in ; | $23,000 worth of ham has been allowed to spoil “because of the lack 


of sufficient storage space.” 

But what we want to point out particularly is the Navy's proferred 
solution to this particular problem of waste. We quote a nationwide 
press service story which reported: 

“The Navy reported to investigating senators that it had found 

a refrigerator, 125 miles from its supply base at San Diego, and ex- 

pected no more ham to spoil. Sen. Johnson, chairman of a Senate ’ 

investigating committee, previously had disclosed that 43,751 Ibs. 
of Navy ham, costing about $23,000, had been allowed to spoil. 


* 
NEW Sine of 
“Johnson made public a long letter from Secretary of the Navy 


[2 4 ae Kimball, explaining in detail how this happened and concluding: f 


“‘In an effort to augment the food storage space available A 
Al ERWI ET/ Cc S and thus prevent a recurrence of any similar losses, steps have been . 


: taken to acquire commercial refrigerated space in the San Pedro 

4 b area, which is about 125 miles distant but which can be used as ‘ 
W a reserve stocking point.’ ” ; 
: Astounding, isn't it! Instead of proposing the installation of new 
| rg YIU aa (LL storage facilities at the base, the Navy proposed to find some facilities 

. ¢ A )f y 125 miles away for the storage of perishable foods. 


Even the uninitiated wire services reporter smells the “penny wise, 


Medel: HAIGOHT HAlOnT 
LHP condensing on 
teyh end lew beck presneure 


pound foolish” aspect of this case of government mismanagement when 


liere’s real news for commercial equipment manufac- to give the customer maximum quality at the lowest he states: 

turers looking for a completely sealed integral horse- possible cost. Overall dimensions have been held to a jp SE : : ; 

sower hermetic. Realizing the industry's need for larger minimum and the various combinations of bore, stroke Neither Kimball nor Johnson said how much the refrigerated 

some s, Tecumseh is now in production on \%, 1 and and refrigerant provide the customer with maximum space would cost taxpayers, nor how much trucking supplies back 

1', HLP. compressors and units for either high or low capacity and complete flexibility of application. This new and forth over the 125 miles would be.” 

back pressure, A 2 FLP. compressor is also available for line has been carefully tested to assure the same standard ee age 

high back prescure only. Designed for either Freon 12 or of dependable field service already proven by the more That adequate refrigeration facilities are necessary to preserve 

Freon 22, these unge are ideally suited for all air condi- than 8 million Tecumseh hermetics already in use. perishable foodstuffs has been a well-accepted principle for several 

tioning, freezer, nylk cooler, and commercial applica- There's nothing like them in the field today — so see ™ is hich . "ae ed 

tions within this horsepower range and compare the advantages of this new line of decades. It is fact which can presumed to have penetrated even to 
As in all Tecunmch hermetics, ieee units are designed Tecumseh hermetics. governmental agencies. 


However, at the beginning of World War II it was evident that 
the greater efficiency and great savings in monies and manpower that 
might be obtained through the use of modern mechanical refrigeration 
| equipment had not penetrated to the thinking of the supply 

branches of the Armed Forces. Not until some of the more progressive 

higher-ups in the Services, prodded by aggressive civilian members of 

the industry, took some steps to show what could be accomplished, did 

the Services start to adopt the up-to-date equipment which civilian food 
_ distribution and servicing agencies had been using for years. 

By the end of the War the services had pushed along to a point 
where they were making advances in the application of refrigeration 
equipment even beyond the point reached in civilian use. However, 

/ something seems to have happened in the postwar period to cause some 
_ retrogression—if the San Diego “ham case” is any evidence. 
The industry has a duty to do in proving to the Armed Services 
| that modern refrigeration equipment will quickly pay for itself in sav- 
ings effected—something that can readily be done. If the Services object 
to the erection of permanent storages, it can be demonstrated that there 
have been improvements in the pre-fabricated, easily assembled portable 
units which were used with good results in World War II. 
The industry we say, has this to do as a duty—as a duty to all U. S. 
| Taxpayers. And the Government administrative officers are not doing 
their duty if they fail to give a full hearing to the story. 
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| | st ECUMSEH PRODUCTS 


TECUMSEH, MICH. 


| EXPORT DEPT, 2111 WOODWARD AVE., DETROIT, MICH. 
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Servicemen Hear: 


Water Valves Likened to Spark Plugs-- 
Replacement Should Be Considered Normal 


GRAND RAPIDS, Mich. — “Cus- 
tomers shouldn't object to the cost 
of putting on new water valves. It's 
part of the cost of running a water- 
cooled unit, and it's just like putting 
new spark plugs in a car. You serv- 
icemen must learn to stand on your 
feet and not give the customer free 
service on water valves nor should 
you expect it from manufacturers.” 

This was some of the advice given 
by K. W. Cash of Penn Controls, Inc. 
in a talk covering various aspects of 
controls presented at the third an- 
nual convention of the Michigan 
state RSES association here. 

On the topic of water valves Cash 
also pointed out that “the capillary 
needs protection. It is subject to 
vibration, and if handled carelessly 
or poorly installed, it can break. Be- 
sides making the valve inoperative, 
a broken capillary means loss of 
refrigerant. 

VALVE SHOULD BE FLUSHED 

“Water valves get loaded with min- 
eral deposits, and likewise, foreign 
material can become imbedded in the 
valve disc, which prevents it from 
seating properly. We've found pipe 
cuttings, gravel, and drops of solder 
imbedded in the disc. These usually 
get into the line during installation. 

“Before a new system is started 
up, the water valve should be flushed 
out. Use a screw driver to open the 
valve fully and flush these foreign 
particles through it. It’s necessary 
to use a screw driver,” Cash ex- 
plained, “because under normal opera- 
tion the valve is never fully opened. 


“At least 75% of the water valves 
that you servicemen call ‘leakers’ 
couldn't be shut off within the first 
24 hours of use, due to these foreign 
particles. As time goes on, these 
valves do get worse but the trouble 
started at the very beginning.” 


NEW CONTROL FOR OIL 


A new control item that is becom- 
ing of greater interest is the oil fail- 
ure safety control, he also said. 

“Compressors are being run at 
higher and higher speeds which re- 
quire forced lubrication. Determining 
whether or not the oil pump is doing 
its job is simple on an automobile 
where the driver is supposed to watch 
the oil gauge and the crankcase is 
at atmospheric pressure. 

“In a_ refrigeration compressor, 
however, the crankcase is under pres- 
sure, so we have to use a dua! control 
that measures the crankcase pressure 
and the pressure in the oil line,” Cash 
explained. 


temperature or pres- 


pressure controls: 
operating control, (2) low pressure 
safety cut-out, (3) dual control com- 
bining a low pressure operating con- 
trol with a high pressure safety cut- 
out, and (4) the high pressure safety 
cut-out. 

“Temperature controls are avail- 
able in single or dual units, but re- 
gardiess of whether it's a temperature 
or pressure control, it has three main 
components: a power element, me- 
chanical linkage, and contacts. 

“Power element of temperature 
controls can be vapor pressure, bi- 
metal (used in wall thermostats), or 
a solid liquid charge, a bulb and capil- 
lary being used with the vapor pres- 
sure or liquid-charged controls.” 


WHY ‘CROSS-CHARGING? 


In his discussion of vapor-pressure 
elements Cash called attention to the 
“cross-charged” bulb such as is used 
for milk coolers where the control 
may be at a higher or lower tempera- 
ture than the bulb. With the usual 
charge, the vapor could condense at 
the control when the latter is colder 
than the bulb. To avoid this, a larger 
bulb filled with more than the usual 
amount of liquid is used. 

Another type of bulb is used for 
response to air temperature, and to 
insure quicker transfer of heat from 
the air to the liquid, fins are provided 
on the bulb, Cash indicated. 

“With the liquid-charged power ele- 
ment, the bulb, capillary, and rest of 
the space are filled completely with 
liquid. We don't want any vapor. 
Heating of the liquid makes it expand 
and actuate the control. Cooling, of 
course, makes the liquid contract. 


> 


“Electrical contacts,” he declared, 
“are the heart of controls. To avoid 
arcing, the contacts must have snap 
action. Usually a toggle switch is 
used. This switch stores up mechani- 
cal energy as it is moved until re- 
leased all at once at a predetermined 
point to give the snap action.” 

Contrary to common belief, there 
is less likelihood of “welding” of con- 
tacts when contact is broken than 
when it is made, according to Cash 

“Contacts tend to bounce when 
closed, which would make and break 
the circuit several times. Welding 
occurs when the bouncing happens 
on the start-up because the circuit 
carries six times the normal current 
when starting. 

“To avoid this bounce, we at Penn 
mount the stationary contact on a 
spring which gives as the moving con- 
tact hits it.” 

Advantages of using double-pole 
controls on three-wire, three-phase | 
circuits as motor controls were cited 
also by Cash, who informed the group 
that such practice has the approval 
of city electrical 
where. 


THE ORIGINAL, PATENTED 
CROSS-FIN COIL 


The refrigeration coil chat changed 
an industry stands today unchal- 
lenged for performance, user satis- 
faction and iasting durability. 
Made from only the finest ma- 
terials by skilled craftsmen under 
exacting standards, every Larkin 
Coil features imbedded fin-to-tube 
——- swaged = po — 
inspectors every- we construction, and stagge: 
7 tubing. Write for complete i 
. 


MUST DOUBLE-CHECK SCALES 


Incidentally, on the general sub- 
ject of controls, Cash warned service- 
men that “direct reading scales are — 
no substitute for accurate gauges and 
thermometers. These scales aren't 
calibrated finely enough. They're good 
for getting the equipment started 
in a hurry at the approximate set- 
ting, but not for the final adjust- | 


ment.” 
He also reminded servicemen that | * 
they have a fine sales opportunity in | 
automatic defrosting controls for 
commercial systems, but the 
still has to be sold to prospects. 


JUST ASK US! 
Turn to “What's New” Page for 
idea | useful information on new products. 


oe 


“If there is no difference in pres- 
sure between the crankcase and the | 
oil line when the unit is running, | 


then the oil pump is working prop- 


erly. If the oil pressure goes down, | 


however, the contro] shuts the ma- 
chine off. A time delay is provided 
in the control to permit the compres- 
sor to start even though the pres- 


sures wouldn't be the same when the | 
compressor, and thus the oil pump, | 


hadn't been running.” 

Discussing the matter of controls 
in general, Cash told the group that 
“the sole function of a refrigeration 
control is to start or stop the flow of 
refrigerant. Such a control can be 
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The NEW IMPROVED All- 
Temperature Refriger- 
ation Oil — is sold exclu- 
sively by leading refrigera- 
tion wholesalers everywhere. 
BUY IT NOW AT THE 
NEW LOW PRICE. Use it 
for more dependable, trou- 


ble-free lubrication. 


Ansel leeds the nation and supplies the FREE 
fr Retrigeration Products. 
Re- 


Ansul's Sulfur Dioxide, Methy! Chloride, ond 
frigeration Ol! are endorsed by leading service 
men, wholesalers, and manufacturers every- 


CHEMICAL COMPANY 


| 


REFRIGERATION DIVISION © 
MARINETTE, WISCONSIN | 


WL SULFUR DIOKIOE « ANSEL meter. CHLORIDE + AWSUL OIL + KINETIC “FREON” REFRIGERANTS 


Manoqactonens OF (mopsTais CHEMICALS + DRY CHEMICAL FIRE EXTINGUISHERS 


HERE’S THE INSIDE STORY... 


why {7p} water regulating valves always 
stay clean... even in dirty water 


CHOICE 


Both units available in %”, 
4” and sizes. Capacity, 
beth units, from 7.2 to 42 
gal. per min. 


DEPENDABLE 


Controls — : 


OF 2 TYPES 


Model 65 water-regulating 
valve for Freon 12. Pree 
eure range 65 to 200 pei. 
Model 65H, for Freon 22. 
Pressure range 165 to 300 


H™ is a water-regulating valve that provides an entirely 
new idea in flow control for water-cooled compressors 
and condensing units. 

The exclusive, floating plastic valve shoe and stainless- 
steel seat provide a combination that is absolutely self-clean- 
ing. Aided by the water pressure, it provides trouble-free, 
positive shutoff — without water hammer, and unaffected by 
dirt, lime or sand. 

The rugged, forged-brass body construction provides dur- 
able, corrosion-resistant service. An extra-strong, two-ply 
bellows also contributes to longer life. 

Use this outstanding valve on original equipment or for 
replacement service. You can’t beat its long life and economy. 
Choose either of two types, in 3 sizes . . . for Freon 12 or 
Freon 22, as indicated at left. Regulates cooling water for 
——— up to 42 hp. 

‘rite today for Bulletin R-18 and get more information 
on the valve that stays clean — even in dirty water. 


A-P CONTROLS CORPORATION 


Products C 
2460 N. 32nd Street * Milwaukee 45, Wisconsia 
For Export: 15 E. 40th St.. New York, N. Y. 
Ie Canade: A-P Controls Corporation, Led., Cookeville, Ontario 
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Why Humidity Controls Are Necessary 


Dry Bulb Reading Alone Is Not Sufficient In Determining Standard 
For Air Conditioning Design, Air Force Is Told 


WASHINGTON b. Cc "The lay keep the relative humidity within a ratio which is called the “by-pass 
f man judges the performance of an acceptable limita by using « by-pass factor,” he explained. Both this and 
Ny air conditioning system by the read system without reheat the apparatus dewpoint can prove 
; ne he sees on « drv bulb thermo Going into the problem Williamson useful on the psychrometric chart 
; neter hanging oan he wall This touched upon the terms “apparatus and in load calculations 
single fact has dene more to lower dew point ‘ior ADP) and “by-pass “Referring to Fig. 1, let's say that 
| the standards of design of air con factor,” explaining that “in working our cooling load calculations give us 
ditioning syeter than anything with « spray type dehumidifier hav- a sensible heat ratio which follows 
} else.” contends James O. Williameon ing « large water-to-air ratio we can the line AC. We know that air leav- 
j nechanical engineer serving with the usually assume that 100% of the air ing the coil at any condition along 
Air University of the United States has come in contact with the spray the line AC will satisfy the room 
Air Force water and that the air leaves with a load 


Hie discussion was presented to a dry and wet-bulb temperature the “Suppose that we select a coil that 


technical conference of Alr Force same as the temperature of the leav- will give us air leaving at a condition 
refrigeration and sir conditioning en ing water or water in the sump represented by Point 1. Now, if the 
gineers from all major Air Force room load decreases in such a way 
commands staged by Headquarters, ‘Apparatus Dewpoint that we have the same sensible heat 
United States Aly Force at Bolling ratio at reduced load, everything is 
Air Force Base here ‘The temperature of the saturated fine When we by-pass more air we 
; leaving air and water is called the simply go up the same line closer to 
4 Factors of Saccess ‘apparatus dewpoint’ or ADP the room condition, say to Point 2. 
ik “When cooling surface such as “But suppose the load decreased 
! Williamson rewinded the group coils with extended fins are used, the 9 as to give us a greater sensible 
that “a successful air conditioning gir doesn't make 100% contact with feat ratio say represented by line 
1 syatem must simultaneously and con the surface. Consequently,” William- AD with supply air required at con- 
tinuously control the temperature son said, “the air leaving the coil ition X. Since the by-pass is con- 
humidity, air motion, and air purity jan’t saturated Now, according trolled by a thermostat whieh ve 
within the conditioned space to the Simplified Contact-Mixture sponds to dry-bulb temperature, the 
By controlling. those factors we Theory developed by Willis H. Car- 


by-pass will be brought to a position 


mean holding them within acceptable that delivers air at Point 2, which is 


rier, all the air that comes in contact 


4 shade tdhon liane uate aie pope = eenraaagel = conaideves just right from a temperature stand- 
{ . x © mean coil surface tem- point, but which has had more mois- 
results in «a faulty aystem he said perature, or ADP, while the air that ture removed than was necessary 
The air conditioning system de- doean't come in contact with the coil 
i sign should & based on the cooling is considered to by-pass the coil en- Upper Limit on Humidity 
load calculation. For instance. it is tirely and its entering dry and wet 


Cc ort 
only from (hia cooling load calcula Insures omf 
thon that the designer can determine 


whether of not it will be possible to 


bulb temperatures 
changed.” 
The percentage of air by-passed is 


remain un- 
“For comfort applications the in- 


side design conditions usually place 


WITH THE 


NICON 


7 KRAMER 


The UNICON eliminates all water problems . . . 
because it does not require any water. Any size 
compressor, regardless of tonnage, can be air- 
cooled with the UNICON by KRAMER. Stands, 
hood, and wind deflectors are available 

for simplified outside mounting of this 
Remote-Type Air-Cooled Condenser. 


SPFCIAL APPLICATIONS — Write to 
us sbout your condensing problem. 


“PATENTS APPUED [OR 
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“AIR CONDITIONING. 


Moisture 


Ory Bulb Temperature 
1—!t con be shown on a psychrometric chart thot less moisture is removed from the 
air when dry bulb lood is reduced 


FIG. 


an upper limit on relative humidity. 
Anything lower will be just that 
much more comfortable. So in this 
case, for comfort applications, the 
by-pass system without reheat would 
be acceptable,” Williamson said. 

“Now suppose that at reduced 
load the sensible heat ratio had been 
smaller, as represented by line AE 
with supply air required at condi- 
tion Y. When the thermostat posi- 
tions the by-pass to satisfy the dry- 
bulb temperature, say at Point 3, 
you can see that our leaving air 
hasn't had enough moisture removed 
to hold the relative humidity within 
the design limit. 

“To do this our leaving air should 
be down at point Y. To get to point 
Y we have to cool the air down to 
Point 1 and reheat across the con- 
stant dewpoint line to point Y. Ob- 
viously, the by-pass control without 
reheat would not be satisfactory for 
this reduced load condition. 


Peak Load Requires Reheat 


“In the last case we brought up 
the subject of reheat in connection 
with a reduced load. It often happens 
that a peak load will require reheat. 
Any load that requires an ADP low 
enough to cause frosting of the coil 
should be provided with reheat. The 
amount of reheat required is simple 
to determine if you remember that 
reheat is the same as room sensible 


| heat. Pick out a desirable ADP, see 


what room sensible heat ratio this re- 
quires and add the missing amount 
of room sensible heat as reheat. 

“There are several sources of heat 
that can be used for reheat—con- 
denser water, hot gas, steam, etc. 
Generally you will find that condenser 
water is probably the simplest,” sug- 
gested Williamson. 

“A schematic layout of a con- 
denser water reheat system is shown 
in Fig. 2. Say that your compres- 
sor is provided with automatic un- 


loading and operates on pump-down — 
is | 


control. The room temperature 
controlled by a modulating thermo- 
stat operating a three-way mixing 
valve at the outlet of the condenser. 
Hot water from the condenser is di- 


verted through the reheat coil before | 


going to the cooling tower when the 
room temperature falls. 
“The room sensible heat from the 


| cooling load calculations determines 


the air quantity to be used. The for- 
mula for air quantity is: 


qs 

C.f.m. - —~— --—— 
1.08(T,.-ADP) (1-BF) 

qs Room sensible heat, B.t.u./hr. 

T; Room dry bulb temperature, 

°F. 
ADP Apparatus dewpoint, °F. 
BF By-pass factor. 


“In some cases where the sensible 
heat ratio is relatively small, the air 
supply temperature may be too low, 
say below 55°, or the supply air 
quantity may be too small to give 
satisfactory air distribution in the 
room. We can increase both the sup- 
ply air temperature and volume by 
providing a fixed by-pass of return 
air around the cooling coil. 


Load Determines By-Pass 
Or Reheat 


“From an analysis of the cooling 
load and a knowledge of the physical 
characteristics of the building the 
designer should be pretty well guided 
into the proper type of system for 
the application. The load will de- 
finitely determine whether the sys- 
tem should employ by-pass control 
or reheat. The load may also deter- 
mine whether or not the system 
should be divided into several zones. 

“If there are several rooms close 
together which have similar expo- 
sures and uniform periods of occu- 

(Concluded on next page) 
> -—-_ - ——— 


a 
TYPHOON 


FRANCHISE 
IS PROFIT INSURANCE 


in Air Conditioning 


Air Conditioning Units 
1%-20 tons 

Multi-Pockaged Systems 

} Up to 60 tons 

Prop-R-Temp Heat Pumps 
2-20 tons 

Evaporotive Condensers 

| Packaged Water Chillers 

_ TYPHOON AIR CONDITIONING CO., INC. 


794 Union Street, Brooklyn 15, N. Y. 
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FIG. 2—Shows schematically how hot condenser water can be used for reheat to reduce 
humidity under partial loads. 


The Unit You Convinced Him He Needs 


AUSTIN, Texas—Selling air condi- 
tioning can be likened to playing a 
football game with every step or 
“play” aimed at getting the order of 
“touchdown,” central Texas dealers 
were told at a meeting by Frank 
Frazee, who heads the air condition- 
ing department of Calcasieu Lumber 
Co., distributor here. 

“Like football, selling is played in 
four quarters or periods,” he said, 
“the first quarter being Preparation; 
the second, Approach; the third, 
Demonstration; and the fourth, Close. 

“But in selling, by mutual agree- 
ment the fourth quarter may be 
played at any time, terminating the 
game. At the ‘kickoff,’ ask the pros- 
pect the question: Are you planning 
to buy air conditioning this year? 
and then use his answer to build 
product interest. 

“In football you must punt if you 
are not making progress, so likewise 
in selling. If you have to, ‘punt’ and 
let the prospect fumble the ball. 
Maybe you'll play the fourth quarter 
now. 

GROUNDWORK IS AN 
INVESTMENT 

“Closing the sale is the pay-off. 
When you have laid the groundwork 
completely, that is, found the pros- 
pect and qualified him, created and 
intensified his desire for ownership, 
presented and justified the selling 
price, then you are ready to cash in 
on your investment and close the 


is to get the prospect to: (a) ac- 
knowledge his preference for the 
product, and (b) accept the terms 
of the transaction. When there is a 
meeting of the minds on these two 
points, a sale can be made,” ex- 


theoretically should go for a touch- 
down or put the team in a scoring 
position, but this does not always 
happen. Therefore, the old plays are 
run over again for all they're worth 
or a new one is pulled out of the bag 
of tricks, always working toward a 
touchdown. 


SELLING IS LIKE FOOTBALL 


“Selling is like football. Every 
step in the sale is designed to get 
the order, to set the stage so that 
you can ask for and get the order. 
In football the pay-off is the number 
of touchdowns made; in selling, the 
pay-off is the number of orders you 


“In football some plays go for a 
touchdown. In selling sometimes your 
selling efforts will get you an order 
the first time you ask for it. However, 
in the majority of cases you will 
have to repeat the best of your old 
selling plays, or use some new ones 
in order to penetrate the prospect's 
defense. 

“To close a sale you must know: 
(a) your prospect and his limita- 
tions, and (b) your product and your 
competitors’. Above all,” Frazee 


stated, “you must be alert for any 


Components of Satisfactory Cooling System , 7%‘ coins tm mi 


(Concluded from preceding page) 
pancy, such as office space, one zone 
should be sufficient. On the other 
hand, if the rooms are far apart, 
have different exposures, or have 
different periods of occupancy, such 
as classrooms, then individual zones 
should be provided. 

“If the loads for adjoining or 
neighboring spaces require separate 
zones, and if in addition the loads 
also require different ADPs, the de- 
signer must make a choice. He can 
use a single multiple zone system em- 
ploying by-pass control, provided 
equipment is selected for the lowest 
ADP required for any one zone. This 
means that he will maintain relative 
humidities in the other zones lower 
than is required, which requires more 
refrigerating capacity. 


Separate System for Each ADP 


“He can use a constant dewpoint 
central system, with the dewpoint 
down to the lowest ADP required for 
any one zone, and control tempera- 
tures in the individual zones with a 
reheat coil. This also requires more 
refrigerating capacity. The third al- 
ternative is to use a separate system 
for each ADP required. This re- 
quires the least refrigerating capac- 
ity. 

“The physical layout of the build- 
ing, location of equipment, and the 
ASRE Safety Code for Mechanical 
Refrigeration will determine whether 
the system will use direct expansion 
or chilled water 

“Just about every air conditioning 
job you design now should use either 
a cooling tower or evaporative con- 
denser. Water conservation is becom- 
ing more necessary every day. 


Cost Centered on Refrigerating 
System 


“We have a wide choice of refrig- 
erating machines—reciprocating com- 
pressors, centrifugal compressors, ab- 


sorption units, and steam jet units. | 
However, probably 90% of our jobs 
will employ reciprocating compres- 
sors. We should design the refrigerat- | 
ing systems with care, keeping the 
pressure drop in the refrigerant pip- 
ing low, seeing to it that an economi- 
cal balance is reached in selecting | 
the compressor, condenser, and eva- 
porator from an operating stand- 
point, using efficiency boosters such 
as the liquid-suction heat exchanger. 
All of these things will pay off hand- 
somely, because it is in the refriger- 
ating system that the operating cost 
is centered. 

“The design of the duct system 
with acceptable air velocities, the | 
quantity of outside air to use, the | 
provision of a positive exhaust sys- | 
tem, the use of filters, the require- | 
ments for supply outlets and return 
grilles, the use of safety controls, and 
the limits on operating controls—all 
of these features of design are held 
within) maximum and minimum 
limits by Air Force Regulation 91-8. 

“If all of us will insist that the 
provisions of AFR 91-8 are met in 
the design of all air conditioning sys- | 
tems that we have an opportunity to 
review, I am sure that the Air Force 
will get better air conditioning sys- 
tems.” 


Bodwell Co. of Harrisburg 
Named UsAirco Distributor 


HARRISBURG, Pa.—The Bodwell 
Co., Inc. here has been appointed by 


the United States Air Conditioning | 
Corp. as a distributor of UsAirco | 


packaged refrigeration equipment in- 
cluding window units and self-con- 
tained store conditioners. 

Officers of the company include 
Carlos F. Bodwell, president; Paul 
D. Bodwell, Jr., vice president; and 
Luis W. Bodwell, secretary and trea- 
surer, W. L. Scott, sales manager, 
will direct the promotion of the 
UsAirco packaged units. 


Shafts by Modern power 
compressors for the country's 
leading lines of commercial 
refrigeration. For precision 
SHAFTS, in quantity, consult... 


5354 S$. KIRKWOOD AVENUE 
CUDAHY, WISCONSIN 


Airtemp Division of Chrysler Corporation, Dayton 1, Ohio 


BETTER BUSINESS 
BUILDER FOR YOU 


Look over these ten points for profit. You'll 
readily see why the Chrysler Airtemp Comfort 
Zone is a big business builder for dealers. 
With Chrysler Airtemp's complete line of 
all year products — heating, air condi- 
tioning and refrigeration—every business- 
man, every homeowner is a red hot 


Comfort Zone as an 


and every indication of a new and 


i ow em 
authorized dealer. — Original “Pe pisincered and pion 
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How To Help Air Conditioning Prospect Buy 


Ysler Airt 
acceptance rs 

a . agp 
Product demand for C grees Public 


— sale 
hitting deale; 


*COMPLETE FIVE-YEAR WARRANTY 
Sealed Radial Compressor units in Chrysler Airtemp 
five-year warranty, through dealers. This war- 
fanty covers compressor replacement, freight to 


and from the factory, plus a labor allowance for 
removing and installing compressor assemblies. 


FOR YOUR 


23 


direct route to closing the sale, and 
you must develop the ability to take 
advantage of an opportunity to ask 
for and get the order 

“Remember, few prospects will 
volunteer to buy. Ask for the order 
confidently as though you expect to 
get it. Ask for the order often. Ask 
for the order when you have quali- 
fied the prospect; again when you 
have presented the features; again 
when you have quoted a price, and 
again when you have explained the 
terms. 

“Continue to ask for the order 
every time you answer an objection 
to the satisfaction of the prospect; 
every time you think the prospect is 
ready to buy. 

“Closing the sale is not a me- 
chanical process, it is a mental 
process,” Frazee cautioned. “A pen- 
cil and an order blank will not con- 
vince the prospect that the equipment 
meets his needs better than any other 
product and at the price and terms 
you have offered him. Signing the 
order is a formality 

“The prospect should be made to 
feel that he is volunteering to buy 
Few people can be high-pressured 
into spending money, but help him 
to buy something you have convinced 
him he needs. 

“When you ask for the order: 
shut up-—-let the prospect talk; listen 

get him to state objections; repeat 

the objection frequently sounds 
silly when restated by another; 
answer-—-to his complete satisfaction, 
and make sure you both understand 
exactly what is holding up the sale. 

“Avoid questions that can be 
answered ‘No.’ Use multiple choice 
questions and condition the prospect 
to say ‘Yes.’ The final ‘yes’ is the 
pay-off.” 
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What's New 


When requesting further information on new 
products, please use “Information Center” form 


KEY NO. 8.510———— 


LOUISVILLE, Ky A new deluxe 
pushbutton range with « triple-pur 
known as the 
Tript-Oven and warmer has been 
added to the 1962 General Electric 
line of ranges, according to G-E 

} Kh Poteat. general manager of 
the range and water heater depart 
ment, sald the new range, known as 
the Super-Stratoliner and designated 


[homme single oven 


model D-21). ie the single oven com 
two-oven E-11J 


panion to the deluxe 
Liberator 


The Super-Stratoliner has the same 
appearance design as the Liberator 
model 

The triple- purpose 
three 


oven provides 
ovens in one The master oven 
will roast up to a 30-ib. turkey. The 
master oven can be converted to a 
smaller single shelf 
baking and roasting with faster pre 
heating and an operating cost sav 
ing 

The boiler has a 4,000-watt Calrod 
unit 

The upper left-hand storage drawer 
has a Calrod heating clement which 
permite the drawer to be used for 
warming purposes 

As on the Liberator, Calrod en- 
closed sheath type heating units are 
used throughout 

The new model also has the deluxe 
features which were introduced in 
the Liberator 

These include the 14-in. backsplash. 
er, a built-in condiment set on the 
backsplasher with electrically heated 
salt conditioner to keep the salt dry 
and ready to pour, and a hooded 
light which is placed over the con- 
trol panel 

The six-quart built-in pressure 
cooker converts to a thrift cooker; 
or the raisable unit may be used as 
a fourth surface cooking unit, the 
manufacturer states 


speed oven for 


KEY NO. 6-511 


MANSFIELD, Ohio A new at- 
tachment, a vacuum cleaner driven 
polisher retailing at a suggested list 
price of $29.95, has been added to the 
attachment list for the Westinghouse 
tank-type cleaner, it was reported by 
W. E. Slabaugh, Jr., manager of the 
company’s vacuum cleaner depart- 
ment 

The air-driven polisher is attached 
to the exhaust end of the tank 
cleaner and the stream of air turns a 
turbine-type mechanism, Slabaugh 
explained 

Design of the polishing unit makes 
ic possible to polish or scrub close 
to walls and corners, he said. It has 
rubber bumpers to protect furniture 


(UTS server Tuan ever 1N1952 


Hopper Model 


tributor sales opportunities! 


Oraw-off Custard Spigot 


Lower price. 
simpler operation wider dis- 


Designed and Priced for Faster Selling! 


Gravity-Fed Refrigerated 


The turbine-like mechanism has only 
two moving parts and grease-sealed 
ball bearings which eliminate oil- 
ing 

The brush for polishing and scrub- 
bing is 6% in. in diameter and is 
equipped with an “easy-to-attach” 
lambs wool buffer for a “superfine” 
finish 

A side handle also comes with 
the unit that enables the user to 
polish furniture and the family car 
The side handle acts as a guide in 
furniture and car polishing opera- 
tions 


KEY NO. B-512 


ST. LOUIS —- Ideal Cooler Corp 
has added two new models to round 
out its line of capacity bottle bever- 
age and draft beer coolers, it was 
announced. 

The new combination direct-draw 
plus instantaneous draft beer cooler 
permits the tavern keeper to serve 
properly chilled beer immediately 
without loss of time due to delivery 
warm-up. And while he is drawing 
from the just-installed barrel, its 
contents are being cooled to proper 
serving temperature. 

Available on all Ideal bottle bev- 
erage coolers now is a water dis- 
penser built onto the end. The 10-gal. 
tank permits a draw of 15 gal. of 
properly chilled water. The tank fits 
compactly into the cooler and reduces 
the capacity of the cooler by only 
3 gal. 

An 8-ft. remote cooler with built- 
on water station holds 53 cases. The 
6-ft. remote holds 39 cases. 

The 8-ft. self-contained, with water 
station holds 42 cases and the 6-ft. 
self-contained holds 28 cases of 12-oz. 
bottled beverages. 


Apex Cleaner Powered 
By Pancake-Type Motor 


KEY NO. 8-513———— 


CLEVELAND — Heart of a new 
canister-type vacuum cleaner an- 
nounced recently by Apex Electrical 
Mfg. Co. here is a specially-designed, 
pancake-type motor, equipped with a 
new fan diffuser, which “develops 
tremendous suction-—75-80 in. of wa- 
ter lift by U. S. Bureau of Standards 
efficiency tests.” 


The unit is equipped with a pres- 
sure reducer for above-the-floor 
cleaning, the company pointed out, 
adding that the motor is fitted with 
self-lubricating bearings, sealed 
against dirt. 

A major feature of the cleaner, ac- 
cording to Apex, is the placing of 
the motor at the bottom of the can- 
ister, which lowers the center of 
gravity of the appliance, giving it 
“maximum stability.” 

Said the company: “The home- 
maker no longer has the task of 
lifting a heavy motor whenever she 
removes the disposable paper dust 

The cleaner is 12 in. high and 13 
in. in diameter across the protective 
rubber bumper. It weighs 15 Ibs. 

The cleaner’s improved disposable 
paper dust bag is claimed to be 
simple to install and remove. Loca- 
tion of the motor in the bottom of 
the canister “greatly increases the 
dust capacity,” the company said. 

The appliance is equipped with a 
removable 20-ft. cord which can be 
stored in the top of the cleaner when 
not in use. Cleaning tools are at- 
tached to a 7-ft. hose, reportedly per- 
mitting cleaning of an entire room 
without shifting the position of the 
cleaner 

Designed by Dave Chapman, the 
cleaner is available in a pastel green 
with chrome and gray trim. 


Extra Heavy 

Drive Head 
Greater strength for lower tem: 
peratures! 


Two horse- 
power Agi- 
tator Drive 
Motor inter- 


available on all Hopper 
and Pump models! 


changeable with standard 
motor for extra low tempera- 
ture custard operations. 


The Mills Hopper Continvews Custard and lee Cream Freezer 
(pumplen:: « lower priced, simpler to operote and clean 
BON of pour freezer buyers will want this Mills 


MALLE gue rnest une tox vou To seu 


The Mills name, on counter freezers has meant top 
quality for 22 years, Every prospect knows and respects 
chat name. He may not be familiar with the new 1952 
models and features, but when you say Mills, your sell- 
ing job becomes casier. 

The Mills line is che finest line for you to sell. There is 
a model for every jocation. New products are being devel- 
oped to make thy line even larger and more profitable. 
Watch for these developments. 

New and improved features on the 1952 line make fine 
machines the finest and provide distributors with care- 
fully engineered and tested selling features. Sales come 
faster, profits graw bigger, and service becomes lower 
when you sell Mills All-In-One Freezers! 


MILLS INDUSTRIES 


INCORPORATED 


4100 Fullerton Ave., Chicago 39, Illinois 


oo 


The Mills 


Pump Fed Refrig 
erated Side Cabinet Model is 


designed especially for the large oper. 

ator, It provides great convenience ond assures a steady 
supply of custard or ice cream. The new sanitory Draw-Off 
Spigot shown serves custard with the utmost speed ond ease. 


Highly Profitable Territories 


are now Open for Reputable, 
Live-Wire Distributors 


We invite responsible concerns to join the ranks, 
of successful distributors now working with Mills. | 

We have a comprehensive sales plan backed by | 
a big national advertising campaign which in-| 
cludes The Saturday Evening Post. Promotional | 


literature, mailers, and free ad mats are available. | 


Of course, Mills very liberal discounts are ex-| 
pected to remain the same. 

For more details, use the coupon. You will find 
Mills Freezer men the same reliable, helpful men | 
that have been serving your industry for years. | 
They will cooperate with you and your sales force. 
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What's New (Cont) 


Gibson Introduces 9-Cu. Ft. Jubilee Special Model 


——KEY NO. B-514——— 


GREENVILLE, Mich. — Introduc- 
tion of a Jubilee Special model 932 
refrigerator that will be featured in 
a special promotion campaign cele- 
brating the Gibson Refrigerator Co.'s 
75th year in business was announced 
recently by the manufacturer. 

A 9-cu. ft. model with full-length 
door, the box has many of the selling 
points found in higher priced models, 
the company said. 

It is equipped with a 45-lb. “Freez'r 
Locker” and a “Swing’r Crisp’r” 
which swings out and can be lifted 


out if desired. It provides plenty of 
tall bottle space, while two ice cube 
trays make more than 3 Ibs. of ice. 

The all-steel welded cabinet, rust- 
proof and vapor sealed, has a high 
baked white Hylux finish. Rounded 
interior corners make cleaning easy. 
An automatic light illuminates the 
interior 
set at eye-level. 
snap-action type. 

Gibson's hermetically sealed Scotch 
Yoke condensing unit is used, em- 
ploying “Freon-12" as the refrig- 
erant. 


Door latch is of the 


ee 


KEY NO. B-515———— 


LYNBROOK, N. Y.-—Pyramid In- 
strument Corp. announced recently 
that it has added a new model to its 
line of Amprobe snap-around volt- 
ammeters. 


Amin 00 Prides Wn ag Skin 


Model “600” combines the six am- 
meter ranges and three volt-meter 
ranges in one pocket-size instrument: 
0-15/30/60/150/300/600 amps. a.c., 
and 0-150/300/600 volts a.c. 

Like its predecessors, the Amprobe 
“600" measures current instantly 
without need of interrupting the cir- 
cuit or shutting down equipment. 

Six important engineering and de- 
sign advancements are incorporated 
in the Amprobe “600”: 
doughnut-type transformer that 
eliminates for all practical purposes 
the factor of error due to position of 
conductor within probe jaws, 9-range 
fingertip selection, voltage test lead 
plug automatically insulated by snap- 
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Hastings Lowsides Have 
100% Copper Tubing 


——KEY NO. 8-516——— 


HASTINGS, Neb. — Direct expan- 
sion lowsides featuring 100% copper 
tube and fin coils are now being 
manufactured by Hastings Air Con- 
ditioning Co. of Hastings, Neb. 

Tubes are mechanically expanded 
against fin collars and then solder 
bonded to assure permanent effec- 
tiveness. Sizes range from 1,000 to 
12,000 c.f.m and all units are com- 
plete including Alco expansion valve. 
Steam or hot water coils are avail- 
able for all models. 

Chilled or well water units from 
600 to 12,000 c.f.m. featuring 6-row 


100% copper coils also available. 
Water units include the patented 
“Flowmeter,” which gives visual 


measure of water flow. 


,™ 
oo 


Cooler Fits Over Ceiling 
Ventilator in Trailers 


——KEY NO. $17. 


PHOENIX, Ariz. trailer evapo- 
rative cooler, designed to fit over the 
ceiling ventilator, has been introduced 
by the Palmer Mfg. Co. here for use 
on house trailers. 

Called the “Sno-Breze” trailer 
cooler, the unit can be installed by 
the trailer owner in 15 minutes with- 
out the use of special tools. Two 
springs with damper chains are slip 
socketed into a clamp that fits over 
the inside directional grille louver 
vanes. 

The cooler is likewise easily re- 
moved and stored inside the trailer 
while traveling. When going at mod- 
erate speed over good roads, it need 
not be removed, the manufacturer 
indicated 

The cooler is operated by a two- 
speed control, providing full capacity 
during daytime heat and lesser vol- 
ume for night air. The cooler will 
also remove smoke fumes from the 
trailer, the company further de- 
clared. 


A recirculating pump is available 
at extra cost so that the same water 


can be used over and over again, 
which solves the drainage problem 
The unit is priced at approximately 


$77, varying in different locations. 


Brighter Finish Given 
By New Aluminum Paste 


KEY NO. 518——— 


PITTSBURGH ~. Greater two-tone, 
flash and glamour for polychrome or 
metallic finishes are reportedly pos- 
sible through the use of a new alumi- 
num paste made by Aluminum Co. of 
America 

Designated as “Aluminum Tinting 
Paste No. 222," it is claimed to give 
a brighter finish than has been pos- 
sible thus far with other aluminum 
pigments. It does not interfere with 
true color values, and gives a “clean” 
appearance of great depth to the 
finish, Alcoa said, adding: 

“This pigment, while achieving the 
utmost in iridescence, is character- 
ized by an absence of seeding.” 

The paste “imparts a striking, 
beautiful effect to the hammer-tone 
finish on household equipment and 
appliances,” according to the com- 
pany 

The metal content of the paste is 
65%, the specific gravity is 1.47, 
weight per solid gal. is 12.245, and it 
has a bulking value of 0.0820 gals. 
per Ib. 


The single dial contro! is | 


Exclusive | 


out sleeve when removed from meter, | 


probe jaws completely 
high-visibility no-rim window, and 
pocket-sized, belt-mounting instru- 
ment. 

Price of the Amprobe “600” is 
$59.50, which includes the top-grain 


leather case and voltage test leads. | 


The Originators of the 
COMBINATION ICE CUBE MAKER & BEVERAGE COOLER 
Gleaming Stainless Steel with Sliding Doors 


Model 1-6, 6 Ft. Self-Contoined unit thet 
mokes 150 Ibs. of Ice cubes ond dry cools 
2000 12-Ox. bottles daily. 


odjustable 
bronds of beverages. 


For Full information and Prices Write to: 


4-BROTHERS 


REFRIGERATION MANUFACTURING CO. Philadelphia 47, Pa. 


STAINLESS STEEL FINISH FRONT 
4-5-6-7-8 FT. SIZES, 27° W., 39° H. 


Factory and Showroom 
1427-31 So. Sth Street 


Excivsive Franchise in your Territory available to dealers ond distributors. Please write or coll. | 


insulated, | 


Now... You can be sure of ... 


Positive Control on Locker Plant Installations 


DETROIT 


Deno" 786 AND 787 EXPANSION 
VALVES 


* May be installed in any position 


* May be installed inside locker or 


cabinet in coldest location 


*& Will give positive contro! under all 
conditi 


/ 


with 


aa 


44444488 


UMBULL AVE., DETROIT 


5900 5 AN 
REPRESENTATIVES I PRINCIPAL CITIES 


D+ ewe of 


Raoirros & Stavderd Seertery 
RAILWAY & ENGINEERING SPECIALTIES, 


Casation Representatives in Meatrest, Tereste, Wiesipes 
ExrPoRT CEPT 


TROIT 


LUBRICATOR COMPANY 


Gor 218 Ridgeticlé, Mew jersey 


Low Temperature, Liquid Charged 
Expansion Valves 


DeTRO8's outstanding liquid "Z" charged valves are built 
specifically for low temperature application with a special 
body designed to stay at saturation temperature and 
stabilize the charge. These superior valves give motor 
overload protection during pull-down and will feed accu- 
rately under all conditions. 


The outstanding DERON liquid “Z” charge feature is avail- 
able in the Nos. 786 and 787 large capacity valves, and 
in the No. 777 valves for smaller capacities. Try them— 
we're sure you'll agree that they're true standouts from 
every standpoint! 


\ ge 
N TEMPERATURE “F 


Typical superheat curve of DetRon "Z" Charged Low Temperature Expan- 
sion Valves. High superheat during pull-down starves evaporator to give 


motor overload protection. 


ito 
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DETROM HEATING AND REFRIGERATION CONTROLS © ENGINE 
SAFETY CONTROLS © FLOAT VALVES AND Of BURNER tQUIP- 
MENT © DETRON EXPANSION VALVES AND REFRIGERATION 
ACCESSORIES © STATIONARY AND LOCOMOTIVE LUBRICATORS 
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CONDENSERS 


Available for any application 
* clean strong tight 
low cost, high quality 
buile in modern plant. 
prompt service 


Waitt FoR OETANLS 


susyT ASK US! 


Turn to “What's New” Page for 
useful information on new products 


45 bin 


ee 


Ms cea he 


To obtain further information on the literature listed below, 
please refer to key number preceding listing. Please use the 
‘Information Center” form on “What's New” page. 


Paragon Bulletin Describes 
700 Series Time Switches 
——KEY NO. N-510- 


TWO RIVERS, Wis -A new bulle- 
tin describing ite 700 Series time 
switches has been published by Para 
gon Electric Co 


The two 


here 
color, four-page bulletin 
(No S207-10M) includes illustrations 


of the seven-day calendar dial 


switches, descriptive material show 
ing their applications, and diagrams 
which depict both the internal wir 
ing of the 700 Series switches and 
a suggested series of diagrams for 
their application to heating systems 

Flexibility of operations is the 
keynote of the Paragon 700 Series 
ewitches the company said Op 
erations from ‘on’ to ‘off, or the re- 


ean be accurately set as close 
hours apart, and are com- 


throughout each 


vere 
as three 
adjustable 

in the 
awitches are 


pletely 
24-hour day week 

The fitted with 6-in 
calendar diala which make one revo 
Not only is 
of the week separated from 


seven days 


lution every 
day 
other day 
half-hours 


the 


every and graduated into 


hours and but day and 


- a 


night periods are also distinctly 
separated 

With these switches, any electri- 
eally controlled operation can be 
turned on or off automatically—at 
different hours each day of the week, 
if desired. Any day or days can be 
completely omitted 

Settings can be made in advance 
for an entire week, and changed as 
required Dial settings on the 
switches show how heat may be cut 
down on Saturday noon, and resumed 
on Monday through settings ad- 
vanced to compensate for weekend 
shutdowns 

Switches in the 700 Series are 
available in 24, 115, and 230 volts; 
and 25, 50, and 60 cycles 


Permutit Bulletin Describes 
Home Water Softener Line 
KEY NO. N-511 
NEW YORK CITY--A_ six-page 
bulletin (No. 3637) describing its 
line of “Electro-Matic” home 
softeners has been prepared 


The advantages 
EM-25A and 


new 

water 
by the Permutit Co 
of the units, models 
EM-50A, are outlined. 


EXTRA DEPENDABILITY 
in ‘'Round-the-Clock” Performance 
Ils a Matter of Course with ANY 
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long-lived, 


and yeor-ovt, 


Out of 30 years of pioneering experience in 
building better units for commercial refrigera- 
tion needs, Servel engineers and craftsmen 
have learned what it takes to make a unit give 
trouble-free performance. 
why Servel Supermetics have proved in year-in 
round-the-clock service that 
they've “got what it takes.” 


Servel’s solid-quality construction leaves no 
doubt about durability. Precision-fitted internal 
engineering insures long years of smooth, quiet 
operation. There's obviously greater protection 
for motors in Servel’s refrigerant cooling and 
for compressors in Servel's force-feed lubrica- 
tion. And to top it all: Servel’s unmatched 
factory-extended Warranty has set a new 
standard for your protection. 


That's 


TO MEET EXACTLY 
COMMERCIAL REFRIGERATION 
AND AIR CONDITIONING | 


SIZES AND MODELS 
EVERY 


Ingersoll-Rand Motorpumps 
For Air Conditioning Pictured 
KEY NO. N-512 


NEW YORK CITY~-Ingersoll-Rand 
has recently published a picture-type 
bulletin which illustrates the various 
types of Motorpumps and their uses 
in the air conditioning field 

The booklet shows a number of 
installations using Motorpumps on 
air conditioning service, such as 
cooling towers, evaporative coolers, 
and condenser water handling. Sec- 
tional views, with complete descrip- 
tions of the various pump parts, 
point-up the construction features of 
the Motorpumps 

Other pages of the book show 
different sizes of the Motorpump line 
with their horsepower ratings. 


New Edition Issued of 
Perimeter Heating Booklet 


KEY NO. N-513—————— 


CLEVELAND--A new edition of 
No. 4 booklet on warm air perimeter 
heating, containing applications for 
basementiess structures build over 
crawl spaces as well as those con- 
structed on concrete slabs, has been 
announced by the National Warm 
Air Heating and Air Conditioning 
Association here. 

The design and installation recom- 
mendations presented were obtained 
from research work sponsored by the 
association at the University of Illi- 
nois and from its field investigation 
program 

Following a general discussion of 
warm air perimeter heating, site se- 
lection, and performance character- 
istics, the manual goes into specific 
applications. It also presents instal- 
lation suggestions for using several 
types of duct material and installa- 
tion practices common to all types 
of perimeter heating applications for 
basementless houses 

Six separate worksheets-one for 
each of the perimeter systems dis- 
cussed have been developed for use 
with the new manual. 

Copies of the manual with samples 
of the worksheets are available from 
the association for $1 per copy post- 
paid. Association members get 40° 
off this price. 


Dravo Issues Bulletin on 
Crane Cab Conditioners 


KEY NO. N-514——— 


PITTSBURGH.-A complete line of 
crane cab coolers and conditioners is 
described in a new 24-page, illus- 
trated bulletin available without cost 
from Dravo Corp. here. 

Designed to maintain comfortable 
working conditions and to supply 
clean, pure air under virtually all 
atmospheric and temperature varia- 
tions, Dravo crane cab coolers and 
conditioners are now available in sev- 
eral models to meet every require- 
ment, the company said. Functions 
of the equipment include dust, dirt, 
fume, and odor removal, winter heat- 
ing, and summer cooling. 

Included in the bulletin are com- 
plete specifications for the various 
models. 


Buy 


Mailing Piece Tells Story 
Of G-E Wringer Washers 
——KEY NO. N-515—— 


LOUISVILLE, Ky.—-A_ two-color 
mailing piece telling the story of the 
1952 line of General Electric wringer 
washers has been made available to 
dealers by the company. 

Designed for special mailings or 
as a stuffer unit, the four-page, two- 
fold brochure takes as its cue the 
slogan: “There's a model to fit your 
needs and your budget,” and cites the 
features of the three units in the line 

the deluxe AW-472, the lower 
priced AW-372, and the economy 
model AW-172. 

Line sketches supplement halftone 
engravings of the different models 
to place spot emphasis on such com- 
mon features as the adjustable 
timer, locking casters, sealed drive 
mechanism, and one-year warranty. 

Dealers can secure the broadsides 
in lots of 100. 


Catalog Sheet Gives Data on 
Sub-Zero Industrial Chiller 


KEY NO. N-516——— 


CINCINNATI—A catalog sheet on 
the new model industrial chilling ma- 
chine, W-120-H, is now available from 
Sub-Zero Products here. Complete de- 
scription and specifications of the 
new model are given. 

The W-120-H has been engineered 
by Sub-Zero to meet requests of small 
heat treating departments, labora- 
tories, and other small scale users 
of industrial chilling. With a tem- 
perature range down to -120° F., the 
same as the larger Sub-Zero models, 
the W-120-H has a thermal capacity 
of 500 Btu. per hr., the company 
said. This is sufficient, for example, 
to chill 20 Ibs. of steel from room 
temperature to -120° F. 

In addition to the W-120-H cata- 
log sheet, a copy of the complete 
Sub-Zero catalog is available. 


How To Explain Your 
Pension Plan to Employes 


KEY NO. N-517—— 


CHICAGO —-To assist employers 
in preparing effective booklets ex- 
plaining pension and retirement plans 
to their employes, a number of ex- 
amples of methods used by leading 
employers are included in a new 16- 
page booklet “How to Explain Your 
Pension Plan to Employes.” 

Employers are investing substan- 
tial sums in pension plans but they 
are doing very little to realize the 
highest possible return on that in- 
vestment in form of employe good- 
will and cooperation, it is pointed out. 

Too often, it is asserted, the legal 
and actuarial experts’ influence re- 
sults in a factful but over-compli- 
cated explanation of the plan which 
at the same time violates funda- 
mentals of advertising and selling. 
Regardless of whether the employe 
contributes to the plan, it should be 
sold, not just announced. 

The booklet is published by the 
Employe Benefit Plan Review, a 
publication. No charge is made for 
single copies. 


Bally 
Refrigerated Display Cases 


.-. Celebrating 20 years of serving 
America’s finest food stores 
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and their solution 


by Paul Reed 


Refrigeration Problems 


a For Service and Installation Engineers 


| 
| 
| 
i 
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Automatic Defrost (5) 


In the previous instalment, the re- 
evaporator method of hot-gas defrost- 
ing was discussed. This method in- 
volves applying supplementary heat 
to the suction line by means of a 
finned coil in the suction line; the 
coil absorbing heat from the air 
passing through the coil 

This coil serves the dual purpose 
of adding heat to the system to keep 
hot-gas defrosting from “running 
down,” and to re-evaporate any liquid 
“slopped over” from the evaporator, 
particularly at the beginning of the 
normal cycle, following defrosting. 

This type of coil can be mounted 
in almost any location between the 
evaporator to be defrosted and the 
compressor, and it can be used with 
either an air-cooled or water-cooled 
condensing unit. It is a common and 
successful method on large as well 
as small installations, and is fre- 
quently used on ammonia systems. 

The re-evaporator coil is some- 
times mounted in front of the air- 
cooled condenser, to take advantage 
of the fans of the condenser. If the 
condenser is the “blow-air” type, the 
re-evaporator coil can also absorb 
heat from the condenser. Some spe- 
cially made air-cooled condensers 
have separate coils made into the 
fins to act as the re-evaporator coil. 


RE-EVAPORATOR WITH 
WATER-COOLED CONDENSER 


The re-evaporator principle can 
also be used with water-cooled units 
by taking advantage of the heat in 
the water discharged from the water- 
cooled condenser. A third passage can 
be designed into the water-cooled 
condenser, but if this is not available, 
a separate heat exchanger can be 
used as shown in Fig. 4. 

The warm water from the water- 
cooled condenser passes through the 
shell of a_ shell-and-coil condenser 
similar to the one pictured. The suc- 
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tion gas passes through the gas pass- 
age that usually carries the hot gas 
from the compressor. Water-cooled 
condensers of the tube-within-a-tube 
or shell-and-tube types can be used 
similarly. 

The water control valve on the 
regular condenser should be set to 
maintain an outlet temperature of 
the water or not less than about 90°. 
The temperature and the amount of 
heat in the compressor discharge gas 
depends to a great extent on the 
condensing temperature, so it should 
be kept moderately high. 

Since the suction line is in contact 
with the condenser outlet water, and 
since the suction line temperature 
may be below 32°, especially after 
the hot-gas solenoid valve closes 
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and the pump-down starts, there is 
danger of freezing the water in the 
re-evaporator. To prevent this, the 
suction pressure through the re- 


evaporator coil must be kept from 


going below 30 p.s.i.g., corresponding 
to about 32° for “Freon 12.” 

This can be done by using a suc- 
tion pressure limiting valve (also 
called a back-pressure valve or a suc- 
tion pressure regulating valve) in 


the outlet of the re-evaporator coil | 


as shown in Fig. 4. This valve should 


be set to hold the pressure in the | 


re-evaporator coil 


30 p.s.i.g. 


slightly above 


ELECTRICALLY HEATED 
RE-EVAPORATOR 


——@ Another method of adding heat to 


the suction line is very similar to 
the re-evaporator method of using 
the heat from the condenser water. 
During defrosting, the suction gas 
passes through a coil in a tank of 
solution, as shown in Fig. 5. The solu- 
tion may be a brine, but preferably 
should be an alcohol and water or 
ethylene glycol and water mixture 


of about the same strength as used | 


in automobile radiators. 
The solution is heated by an elec- 


tric heater, either of the submersion | 
type as pictured in Fig. 5, or of the | 
strip heater type secured to the out- — 
side of the tank. To save electric cur- | 
rent and improve the operation of © 


the device in cool locations, the tank 


should be insulated with % in. or lin. | 


of some such insulation as asbestos 
or mineral or glass wool. 

It will take a little time for the 
heater to warm the solution, so the 
tank should be kept small and the 
amount of solution as little as pos- 
sible, for the solution is acting only 
to transfer the heat from the electric 


heater to the suction coil. This is not | 


too serious, however, for as mentioned 


previously, it is inherent in hot-gas | 


defrosting to start with the maximum 
amount of heat in the hot gas, but 
this gradually dwindles as defrosting 
progresses and the condensed refrig- 
erant in the evaporator increases. 
The size of the electric heater 


varies, of course, with the size of the | 


refrigerating system and the fre- 
quency of defrost, but for a 1-hp. 
system, about 400 to 500 watts should 
be ample. Obviously, the timer should 
turn the electric heater on at the 
start of defrosting along with the 
opening of the hot-gas solenoid and 
the closing of the suction line sole- 


| noid valve. 


If possible, a two-circuit 


timer 


should be used, so that the hot-gas © 


solenoid is turned off and closes first, 
and the suction solenoid is kept closed 
and the electric heater kept on, dur- 
ing the pump-down period as de- 
scribed in last week's issue. 

If the solution gets too hot, the 
suction pressure may become so great 


that the compressor motor will be 
| overloaded. The temperature of the 


solution may be controlled by means 


| of a thermostat set to limit the tem- 


—————f 
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perature of the solution to about 
100° or less. Even then, a suction 
pressure throttling valve should be 
placed in the suction line at the inlet 
of the re-evaporator coil. (Fig. 5.) 

The solution in the tank will ex- 
pand when heated; therefore, the 
tank should be only about seven- 
eighths full when cold, to allow for 
expansion. It would also be well to 
provide the tank with a fusible plug, 
which will melt and allow overflow 
in case the solution gets too hot from 
the thermostat or timer sticking in 
the “on” position 

If there are two or more evapora- 
tors on the same condensing unit, 
one at a time may be defrosted by 
using the heat from the other evapo- 
rator or evaporators. On some of the 
larger installations, this method is 
commonly done by manual control 

It may be done automatically by 
providing an electric solenoid valve 
in the hot-gas branch line to each 
evaporator or group of evaporators, 
and operating these solenoid valves 
by a sequence timer having a sepa- 
rate circuit for each solenoid valve 

Check valves should be used in the 
branch suction line at the outlet of 
each evaporator, to prevent the hot 
gas from the evaporator being de- 


frosted from condensing over into 
the other evaporator 

If one evaporator ts much smaller 
than the other, it may not furnish 
sufficient heat for defrosting the 
larger coil; so ideally, the evapora- 
tors should be of equal size, or two or 
more small evaporators may be 
grouped together. If there are more 
than two evaporators on the same 
condensing unit, those not being de- 
frosted should have at least as much 
combined capacity as that of the 
evaporator being defrosted 

Although other evaporators on the 
same system may furnish enough 
heat to defrost one evaporator, there 
will probably be some liquid slugging 
when the hot-gas solenoid to the one 
evaporator being defrosted, closes, 
so it will be necessary to use some 
form of re-evaporator to vaporize 
the liquid returned to the compres 
sor during the pump-down, and on 
resumption of the normal cycle 

On some systema, it may be pos- 
sible to use a suction line accumula 
tor to take up the temporary surge 
of liquid after the hot-gas solenoid 
valve closes. Care must be taken, 
however, to prevent the accumulator 
from oil-logging 

(To Be Continued) 


Refrigeration Manufacturer 
Safeguards Motors with 
KLIXON Protectors 


HAGERSTOWN, MD.: B. C. Davison, Manager of Service 
and W. L. Currie, Chief Sales Engineer of Victor Products 
Corporation agree KLIXON Protectors give complete motor 
burnout protection to their world famous line of refrigeration 


products. Mr. Davison says: 


“Our returns of compressors equipped with Spencer relays 
and motor protectors have been nil. Klixon protectors have 
proved of immeasurable value in safeguarding compressor 


motors against over-loading and inadequate voltage.” 


KLIXON Protectors Build Customer 
Goodwill by Preventing Major Repair Costs 
The KLIXON Protectors illustrated are built into the 
motor by the motor manufacturer. In such equipment 
as refrigerators, oil burners, washing ma- 
chines, etc., they keep motors working by 
preventing burnouts. If you would like 
increased customer-preference, 
service calls and minimized repairs and 
replacements, it will pay you well to ask 
for equipment with KLIXON Protectors. 


reduced 


SPENCER THERMOSTAT 


Division of Metals & Controls Corp. 


2405 FOREST ST., ATTLEBORO, MASS. 
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Typical of mony ech ‘estutiotions 
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SAN ANTONIO The San Antonio 
Produce Terminal Market, second 
largest wholesale produce terminal in 
the world, has a refrigeration installa 
tion that is probably unique for this 
type of establishment 

Connected refrigeration machines 
market com 

all of it in 


for the entire terminal 
prise a total of 270 hp 


the National Electrical Code, Temp 
rite hus designed special Model 
PEIOWE Explosion roof Drinking 
Water Cooler for ase with positive 


safety and security in potentially com 


brursteble 
tow lack 


atin pheres The« 
hosprnal surgical at 


containing ether fumes: Cacteries and 
petroleum reGueries contaming gase 
lane i“ troleam naphtha ale ohels, 
acetone, grain dust, naturel gas or lec 
quer solvent, mines containing coal 


dust, ete 
low for complete details 
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tower setup for cooling condenser woter 


shown here ore weed in another oreo of the terminal 


San Antonio’s Produce Terminal 


2nd Largest Wholesale Market In the World Uses 370° Hp. 
In Low Pressure Units To Handle 9 Buildings 


low pressure units 

Installation of the refrigeration 
equipment also took a rather unusual 
pattern because each of the mer- 
chants who lease space handied their 
own refrigeration contracts 

Refrigeration Engineering, Inc., of 
Los Angeles reported that of the 317 
hp in new units installed in the new 


DESIGNED FOR 


market (53 hp. were in used units 
moved from the old market), more 
than 42% of the refrigeration coils 
are Recold standard Humid Air ceil- 
ing type “Freon” blower coils 

A total of 74 Recold Humid Air 
coils have been installed in the mar- 
ket by three different refrigeration 

mitractors, the company added 


1, ‘eeling hermetically 

* sealed, including lifetime-lubri- 
cated motor and compressor. 
Condenser is water cooled. 


2. bntire electrical system enclosed 
* in explosion-proof housing and 
conduit. No open sparks! 


3. Neninflammable, nontoxic re- 
frigerant (Freon 12). 


4. Approved by Underwriters’ Lab. 
oratories according to the Na 
tional Electrical Code for class I, 
sroups © and D; class Il, groups 
F and & 
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The Catolini Produce Co. operctes the three compartment refrigerator shown here. 


Each 


comportment measures 20 by 20 by 10 ft., moking o total refrigerated space of 60 by 20 


by 10 #. 


tt is representotive of the three comportment refri led 


in the 


majority of market creas in the terminol. 


The huge produce market was separate units occupied by the com- 


opened last fall. It is conservatively 
estimated by Lioyd W. Edwards, 
market manager, that during the 
first year of operation, more than 
$60,000,000 worth of fresh fruits and 
vegetables will pass through the 
terminal to serve not only the local 
trading area, but territories extend- 
ing as far east as Louisville, as far 
west as Denver, and from the Gulf 
of Mexico on the south to Minne- 
apolis on the north. 

The new produce terminal market 
made the city of San Antonio one of 
the nation’s top distribution centers, 
according to a report which was 
issued by the marketing and research 
facilities branch of the U. S. Depart- 
ment of Agriculture. 

Covering more than 27 acres, the 
new Terminal Produce Center is the 
culmination of an idea which had its 
beginning in 1946. At that time it be- 
came apparent that new facilities for 
the original produce market of the 
city had to be provided and in 1948 
the San Antonio Produce Terminal 
Market, a Texas corporation, was or- 
ganized. 


Space Leased for 20 Years 


The market totals more than 102,- 
000 sq. ft. with more than 60,000 
sq. ft. of this space occupied by nine 
large buildings. At the north and 
south end of the market tract, two 
huge merchants’ buildings contain 84 


mission merchants have a series of 
three storage refrigerators in a con- 
tinuous row. Each of these individual 
coolers are 20 by 20 by 10 ft. making 
a total storage space of 20 by 60 by 
10 ft. 

Walls, ceiling and floor have 4 in. 
of insulation. Refrigeration cooling 
equipment in the majority of these 
rooms carries the Recold trade-mark. 

For example, in one room will be 
found a Recold standard Humid Air 
coil model 948 and along side of it 
a model 1148. In another room with 
a heavier refrigeration requirement 
will be found two of these same coils, 
model 1348, each having a B.t.u. 
capacity of 14,540 at 10° T.D. Still 
other rooms combine the model 1148 

(Concluded on next page) 
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separate units where produce dis- | 


tributors and shippers have leased 
space for terms as long as 20 years. 


At the front of each of these long | 


buildings is a 28-ft. dock, covered 
with a steel canopy. The docks are 
truck-bed height which eliminates 


the necessity of lifting merchandise _ 


when loading or unloading. 


Each of the buildings also has a 


12-ft. covered dock in the rear, served 
by double railroad tracks. One build- 
ing was so long—1,128 ft.—that the 
dock was broken, because freight 


trains that long could not be switched. | 


Directly in the center of the mar- 
ket are the farmer’s decks, two long 
covered buildings with 120 stalls. 
Farmers rent these stalls on a day 
to day basis, for each selling period 
as their individual need arises. 

The stalls and brokerage buildings 
are surrounded to the east and west 
by four buildings which provide 
facilities for out-of-town buyers. A 
huge administration building, com- 
pletely air conditioned provides more 
than 40 offices, a 300-seat restaurant, 


' and many other conveniences for the 


| 


thousands who have a part in the 
operation, or who do business in the 
market. 

With such a vast amount of pro- 
duce moving through the market at 
such a rapid pace, it would hardly 
seem possible that there would be 
time to place any of it in refrigerated 


storage, and yet, next to the size of | 


the market, refrigeration is one of 
the most important phases of the 
market's operation. 

Temperatures range from a sultry 
68° down to 34° with relative hu- 
midity ranging from 50% to dripping 
wet lettuce and avocado holding 
rooms. 


Each Refrigeration Contract 
Made Separately 


Although each of the refrigeration 
contracts were made separately, the 
layout of the entire job follows pretty 
much the same pattern and the type 
of equipment used is typical through- 
out. Cooling water conservation and 
economy are observed in the majority 


(REMCO DRIERS) 


The lowest-cost, most efficient 
DRIER on the market. 


These are the ideal low-cost stand- 
ard duty driers—for use by 
original equipment facturers, 
field installation or service replace- 
ment. With new MOLDED Rem- 
cal drying element or granular 
silica gel. Copper bodies 1-5/8” 
diam. with spun ends. In 1/3 thru 
1 H. P. Send for descriptive folder. 


REMCO INCORPORATED 


ZELIENOPLE, PA 
Mic roMorors 


“ONE OR ONE THOUSAND” 
74 different models in stock 
FACTORY DISTRIBUTORS 


CYCLO-FREEZ CORP. 


MARVIN L. “FERGIE” FERGESTAD 
2120 S$. Lyndale, Dept. A, Mpls. 5, Minn. 


GET ‘IN ON’ THE 
CHANGE OF LIFE! 


MAY 26 ISSUE OF THE 
NEWS WILL CARRY 


COMPLETE “SPECS” 
ON ALL MAKES OF 
FREEZERS. 
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One of the mommoth loading docks serving produce jobbers, shippers, ond 
buyers of the Son Antonio produce terminal. 


San Antonio Produce Terminal -- 


(Concluded from preceding page/ 
with a model 1348 giving a total of 
35,060 B.t.u. capacity at 10° T.D. 

One refrigeration contractor, the 
Industrial Refrigeration Co. of San 
Antonio, installed a total of 40 Recold 
standard Humid Air units as low side 
equipment operating on 18 Brunner 
3 and 5-hp. condensing units making 
a total of 72 hp. 

On these installations, condensing 
cooling water is provided by nine 
cooling towers, varying from 10 to 
50 tons. Most of the cooling towers 
are figured at a 78° wet bulb with 
an average water consumption of 
4 g.p.m 

Where the cooling towers are used 
they are served by Peerless “Flu- 
idyne"” pumps. Although one tower 
will serve several 5-hp. condensing 
units, each condensing unit is pro- 
vided with its own circulating pump 
with a common suction but 
discharge to its individual tower 
header. 

Eight other individual contracts 
which were handled by P. K. Craw- 
ford of San Antonio called for 18 
Recold standard air coils, operating 
on 15 Brunner condensing units, 
three Frigidaire condensing units, 
and 16 Peerless pumps. 

Still more Recold equipment was 
installed by the Bickham Refrigera- 
tion Co. of San Antonio. This con- 
tractor used another 16 Recold 
standard air coils, three Mills 5-hp. 
condensing units with a 15-ton at- 
mospheric cooling tower and five 
Peerless pumps for the condenser 
water cooling circuit. 


Cooling Towers Form 
Individual Skyline 


The roof deck of the market is 
made impressive by the number of 
cooling tower installations that seem 
to form an individual skyline. 

An unusual feature of the tower 
installations is a by-pass of the tower 
return water from the nozzles to the 
ponds to prevent tower ice accumu- 
lation and nozzle freeze in the sud- 
denly varying Texas weather. This is 
accomplished by a Minneapolis-Hon- 
eywell three-way valve with a thermo- 
stat sensing lowered temperature of 
the tower pond water. 

Typical of the many Recold instal- 
lations throughout the market is the 


unit space occupied by the Catalani 
Produce Co. where a total of six 
Recold standard Humid Air coils 
operate in three separate storage 
rooms. 

Each room is equipped with a pair 
of coils, model 1148, operating from 
a 5-hp. Brunner condensing unit. 
Each of the three rooms, each 20 by 
20 by 10 are held at variable tem- 
peratures depending on the type of 
produce that is stored. 


Unique Wet Lettuce Room 


A unique arrangement is achieved 
in the wet lettuce and produce room 
by bringing the coi] condensate drain 
from the adjoining room into the wet 
room and allowing the moisture to 
drain onto the floor. 

This results in a very high relative 
humidity which is ideal for the let- 
tuce and other type of produce stored 
in this room. 

All of the Recold equipment in- 
stalled in the San Antonio Produce 
Terminal Market was sold by United 
Refrigeration Co. of San Antonio, 
Recold distributor. 

Throughout the market there have 
been installed a total of 14,698 sq. ft., 
or 140,838 cu. ft. of prefabricated 
storage coolers for bananas and as- 
sorted fruits and vegetables which 
was sold and installed by Friedrich 
Refrigerators, Inc., under various 
contracts and several 
produce firms. 

Individual storage coolers of vary- 
ing sizes have been installed and 
these have been divided up into from 
two to six compartments. 


2. 


Two Recold stonderd Humid Air coils, models 1148 ond 
provide 35,060 B.t.u. of refri ’ ge torage 
room along produce row in the terminal. A total of 74 coils 
like these furnish o substentiol part of the refrigeration of the 


market. 


; 4 
9 ino s 


1348, 


an 


independent | 


A total of 172.5 hp., made up 39 | 
condensing units from 3 to 7% hp. | 


capacity provide the refrigeration for 
all of these coolers. 


Banana Ripening Process 


The approximate temperatures for 
ripening bananas ranges from 70° to 
56° depending on whether the fruit 
is to be ripened in a period of any- 
where from four to 10 days. 

If for example it is desired to ripen 
the fruit in a four-day period, the 
temperature is held at 70° the first 
day and then graduated down to 60°. 
For slow ripening periods such as 
10 days the temperature is held at 
58° for the first nine days and then 
dropped to 56° for the tenth day. 
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DOOSIE Oll DEWAXER, BUD. . WE'VE 
og GOT A REFRIGERATION Oil NOW 
8 THAT'S REALLY WAX-FREE.. IT’S 
», ANSUL* REFRIGERATION OIL. 

———< 


Why | 


-_ 


> 
WE WON'T NEED YER DOUBLE. 


During most of the ripening process, 
it is necessary to maintain a relative 
high humidity somewhere between 
85 and 90%. This is obtained by the 
use of overhead vapor sprays which 
keep the fruit moist. The moisture 
enters the stalks and is absorbed by 
the fruit itself, thus preventing undue 
drying. 

During the first two days of stor- 
age the bananas begin discharging a 
gas which hastens the ripening 
process. With the generation of this 
heat it is necessary to lower the tem- 
peratures accordingly. The tempera- 
tures, of course, will vary depending 
upon the condition of the fruit when 
it arrives at the terminal. 

Recovering from a bad start in the 
fall of 1951, a lean produce year in 
the Southwest due to a severe freeze 
and drought, the Produce Terminal 
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Our famous MM4 Ful-Vision Disploy 
Cose is still aveilable aot its old 
‘rock-bottom’ price of $249 
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is expected to handle an average 
2,034 car and truck loads of produce 
monthly in 1952 

This average is made up of 155 
carloads of bananas, 182 carloads of 
tomatoes, 146 cars of potatoes, and 
475 cars of mixed produce and vege- 
tables with the balance made up of 
citrus fruits, cabbage, apples, and a 
variety of other commodities. 


New Facilities Planned at 
Willow Grove Air Station 


WASHINGTON, D. C.--The dis- 
trict public works officer, Fourth 
Naval District, Philadelphia, will 
announce bid dates late this spring 
on new construction at the Naval 
Air Station, Willow Grove, Pa. it 
was announced here. 


coors the MARKET 4 
LUE in @ SLOPE-FRoyy 


A very high humidity is moaintoined in this wet lettuce and produce department by 
bringing in the coil condensate drain from the adjoining room and allowing the 
moisture to droin onto the floor, Recold ceiling coll discharges oir in oll directions 


Howell Manages Sweden 
Freezer-Eastern Corp. 


SEATTLE .. The Sweden Freezer 
Mfg. Co., maker of direct service 
frozen custard, soft ice cream, and 
other soft-served products machines, 
announced the appointment of Her- 
bert R. Howell as manager of Sweden 
Freezer-Eastern Corp 

Howell has moved to New York and 
is now at headquarters at 1123 Broad- 
way 

Joseph C. Kranker, who has been 
with the New York office, will con- 


tinue to handle local and certain 
special accounts. Toddo Irolla, Jr., 
is handling certain dealer accounts in 


the territory 


Gain! 
FREEZ¢p 


Why this is America’s Best Freezer Value!... 


@ DUAL-PURPOSE. . . (1) A modern Self-Service Freezer—6 feet long; 
(2) Spacious Counter for scale, displays, “check-outs,” etc. 


@ SLOPE FRONT with interior Fluorescent Lighting shows foods with 
highest visibility—increases buy-appeal. 


@ FORMICA “LIFE-TIME” TOP can be furnished in any desired length. 
@ FULL-WIDTH REFLECTING MIRROR provides the extra attraction that 


means extra sales. 


@ SELF-CONTAINED with '/, H.P. Hermetic Condensing Unit, standard 


make, 


@ GLEAMING WHITE ENAMEL on bonderized steel... made to last! 
@ PAYS FOR ITSELF in added volume and profits—in short time! 
UNCONDITIONALLY GUARANTEED! 


This guorantee is backed by General's 25 year old reputation. If, on 
instatlotion, SF-6 Freezer does not perform to complete satisfaction, 
we will take it bock without question, poy return freight costs and 
REFUND YOUR MONTY IN FULL! 


Manufacturers Since 1928 


GENERAL REFRIGERATOR 
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Leak In Seal Can Be 
Difiealt To Detect 


Bometimes you can test « seal over 


and over again and not find @ leak 
and still for ne apparent reason the 
head pressure continues to climb 
It happened in the case of one BO 
job 

The suction line aives were sehut 
off at the ‘ pivses a the leak 
had to be in U hine Every cor 
owivable fr J 1) wae uaed to 
hwate the oak « resulta and 
wines this a a! Mi) job every 
print an thunder th ammonia and 
a ' 1 gauge put on the low 
eule tat Ff ear sa found 

t ‘ it wae feured out that the 
only place iid be leaking would 
he the seal 

The nen! “an hanged and all 
trevtabyle stopped The neal had 
been leaking one way only and the 
lenk wae ao amall tha’ it took until 
midnight (from noon to build up 
enough pressure t trip the over 
had 


Rubber Hammer Easily Made 


A rubber cruteh tip on the head 
_slent for straight 
floors and walla 
installations that 


cceptionally 


of «a hammer ie ex 
ening 
eupectally cn Ulveom, 
want to look 


and neat 


tubing along 


you nice 


q 
1S Oh 


AIR CONDITIONING & REFRIGERATION NEWS, MAY 5, 1952 


Cabinets Can Be Repainted 
Successfully Even by Hand 


If you do not have spraying equip- 
ment or have had bad luck spraying 
cabinets, here ia a way out. Spraying 
is @ trade in itself but some of your 
customers will want you to refinish 
their cabinets and you might just as 
well have that extra money for 
yourself 

You can do a good job 
brush using «a self-leveling paint 
(euch as Nu-Enamel) that won't 
show brush marks. Just follow direc- 
tions on the can and you won't have 
any trouble 


with a 


Touch up the bare spots and give 
it one coat, and while the spots are 
still tacky cross all the strokes. Use 
a strip of cardboard between the 
door and the gasket and, of course 
take off all the hardware 


Hints on Adjusting 
The Expansion Valve 


After 
stem of 


checking for 
the 
way out 
for awhile 
vacuum 
With the 
slowly turn 
you get the 


leaks, turn the 
automatic expansion 

Run the machine 
and get a good deep 


valve 


machine still 
the valve stem 
you 


running, 
in until 
reading want on 


your compound gauge 


Points 
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Kutner Heading Up 
Norge Advertising 


CHICAGO David H. Kutner, di- 


rector of merchandising for Camp- 
bell-Ewald Co., 


New York, is now 
director of adver- 
tising and public 
relations, H L. 
Clary, vice presi- 
dent in charge of 
sales for Norge 
announced recent- 
ly 
Kutner succeeds 
Charlies H. Mac- 
Mahon, who has 
been named east- 
David H. Kutner “™™ ‘egional man- 
ager, with head- 
quarters in New York City. Mac- 
Mahon has been with Norge nearly 
20 years in sales, advertising, and 
public relations 
Kutner brings to Norge a back- 
ground of major appliance merchan- 
dising gained from two years’ experi- 
ence with Zenith Radio Distributing 
Co., Chicago, as advertising and sales 
promotion manager, and from work 
on the Norge account after joining 
Campbell-Ewald 
He also handled merchandising ac- 
tivities for Rheem Mfg. Co. while at 
Campbell-Ewald. For almost two 
years he was account executive for 
DuMont Radio 


Another “Super” Air Cooled 


RALEIGH, N. C.. Air conditioned, 
a new supermarket has been opened 
by the Piggly Wiggly chain at Five 
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ty SELLING METHODS 


Demonstration Makes the Difference 


Showing a Customer Convincingly Gets Her Into 
A Buying Frame of Mind 


TORONTO, Ont, Can. “Poor 
demonstrations leave room for doubt, 
but good ones never do,” Hal L. 
Biddle, general sales manager for 
Ironrite Corp. told the Canadian As- 
sociation of Appliance and Radio 
Dealers here recently. 

“The thing that makes a demon- 
stration click is the fact that people 
are generally ready to believe what 
they see. When you demonstrate and 
demonstrate well, you paint a picture 
without words and in so doing you 
eliminate all possibility of argument 
or negative thinking on the part of 
your prospective buyer.” 

To help the dealers grasp the plan- 
ning and thought that goes into a 
thorough program of demonstration, 
Biddle outlined in detail and demon- 
strated the steps that are taken from 
the manufacturer's level right down 
through the dealer level to the clos- 
ing of the ironer sale in the pros- 
pect’s home 

In Biddle’s own words, this is what 
happens 


Get Manufacturer's Help 


Let's start with the manufacturer 
first. If he depends on demonstra- 
tions to make sales, all of his litera- 
ture and advertising should call 
attention to that fact and he should 
push steadily in these media for 
those demonstrations. 

In all of our national advertising 
we stress the fact that a free 10-day 
home trial is available to all who 
are interested, and we call attention 
to the fact that our dealers are listed 
under “Ironing Machines” in the yel- 
low pages of the phone book. 

Our dealers all recognize the value 
of this free home trial and are set 
up to follow through. Whatever you 
are selling, whether it be goods or 
services, and you are willing to 
demonstrate to the ultimate con- 
sumer, then be sure to let them know 
that these demonstrations are avail- 
able and under what terms they are 
available 

The manufacturer must go further 
in assisting his dealers to secure 
demonstrations by producing promo- 
tional materials that lend themselves 
to the securing of demonstrations as 
well as the preparation of promotions 
that will do the same thing. 


Show “Em How It Works 


These promotional materials and 
promotions must be placed in the 
hands of the dealers with proper in- 
structions for their use or much of 
the value will be lost at this level. 
The dealers must understand how 
these things work. I will give you a 
case in point: 

A few months ago we produced a 
wall plaque which is made of 100-Ib 
board with a very nice message litho- 
graphed on the front. It resembles a 
picture somewhat with a frame litho- 
graphed around the outside. 

This wall plaque is 20 in. high and 
30 in. wide. At the bottom there are 


holes in which we can place hooks | 


which in turn will 
2 by 5-in. cards. 

It is an exceptionally fine instru- 
ment for moving 


hold 15 small 


merchandise, but | 


until a dealer understands how it is | 


used it has practically no value and 
he is not interested in purchasing it. 
Here is the way we used it, and used 
demonstration to sell it: 

We called on the dealer and asked 
him if he would like to 
beautiful wall plaque, to which he 
replied, “No.” (Frankly, I couldn't 
blame the man because at this point 
it seemed like only another way to 
spend some of his hard earned 
dollars. ) 

So we attack from another angle. 
We told the dealer, “We will give 
you two hours of our time in return 
for two hours of yours, and certainly 
your time is no more valuable than 
ours.” 

Naturally he wanted to know what 
we were going to do, but instead of 
telling him we asked for a 4-H pencil. 
This aroused his curiosity. After 
some rummage through the drawers 
in his desk he finally came up with a 
4-H_ pencil. 


buy this | 


Then we laid out five cards on the 
counter, end to end, and asked for 
a ruler. His curiosity was further 
aroused, but still he got no answers. 
The ruler was laid on top of the five 
ecards stretched out in a row and a 
line was drawn midway through 
these cards from end to end. 

We then asked the dealer where 
the dime store was and after having 
been told we went down and pur- 
chased a large grocer’s marking 
pencil. Before we left for the 10 cent 
store we asked him to get us the 
names of five Ironrite users. These 
were ready upon our return. With 
that we took the small cards, the 
grocer’s marking pencil, and the 
typewritten copy of the wording on 
the wall plaque and started out to 
make calls. 

The dealer was instructed to rap 
on the door and inquire as to how the 
user was getting along with her 
Ironrite. If the answer was “good” 
or “fine” then he was to introduce us. 

If there were any service problems 
or demonstration problems to be 
taken care of those were to be done 
first because we wanted to have a 
good, sweet customer to talk to. 

Arriving at the first home the 
dealer followed the instructions and 
the woman said she was getting 
along very well and was highly 
pleased with her Ironrite. Then came 
the introduction. We explained to the 
lady first of all the purpose of our 
visit which was this: 


Using the User 


We wanted to secure her personal 
autograph on one of the small cards 
that we held in our hand because 
we were going to put a wall plaque 
up in the store which would be 
notice to all people who came into 
the department that there were many 
women in this town who enjoyed 
the advantages and the time and 
labor saving of our Ironrite ironer. 

This lady was to be one of our 
Ironrite stars. We asked her if she 
agreed with the typewritten message 
we held in our hand and she said 
she did. (She even wanted to add 
some nice things to the plaque.) 

With that we were invited into the 
home and the card was laid out on 
the desk. We supplied the lady with 
a piece of paper and asked her if 
she would please write her name a 
couple of times on the piece of paper 
so that she could measure the size 
of the writing on the card. We ex- 
plained that we wanted the writing 
to be legible so that everyone coming 
into the store could read it. 

After she had written her name a 
couple of times on the piece of paper 
she signed our card on the line that 
had been drawn with the 4-H pencil. 
She used the large grocer’s marking 
pencil that we had bought at the 


dime store. 
We then printed her exact address 
(Concluded on next page) 


A PERFECT HOTEL FOR 
YOUR CONVENTION GROUP 


The STRAND, one of Atlantic City's Finest 
Boordwolk hotels is splendidly equipped 
to be oa gracious and efficient host to 
every requirement of your convention 
group. 

Ample meeting halls, display rooms, 
private dining rooms, all combined with 
complete hotel service ond a selected 
Personnel to coter to your every want. 


For Special Rate Plan and 
Information—Address 
Convention Manager. 
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THIS IS HOW the overage housewife hos to carry her heavy lood 
of wet wash up on interminably long fight of stairs without being 


eble to see where she 


is putting 


her feet, demonstrotes Hol 


Biddle, general sales manager of tronrite Corp. He is showing 


Canedion appliance dealers 


the appeo!l to the housewife of 


the collapsible cort at the left. 


Plan Demonstrations Well In Advance 


(Concluded from preceding page) 
under the name and asked her if she 
would please sign a small release slip 
giving us permission to use her name 
in the store, which she did. 


Begins To See the Light 


The dealer now began to see why 
we had gone to all the preliminaries 
and likewise he began to see how 
this promotional item worked even 
though he didn’t see the “hook” 
which was now ready to come to 
the surface. 

We thanked the lady profusely for 
her cooperation and told her that we 
felt an obligation to her for having 
been so cooperative. After about 30 
seconds of careful study we told her: 

“We would like to do something 
for you for having been so nice and 
come to think of it, maybe we can. 
Most accidents happen in the home, 
according to statistics, and maybe 
we can save you from having an 
accident. Would you wait here just 
a moment, please?" 

With that we went out to the car 
and brought in a small Wash Day 
Maid. The Wash Day Maid is a small 
laundry basket that stands at con- 
venient waist level height on four 
legs with a wheel on each leg. The 
basket part is made of heavy canvas 
and the whole thing closes up in 
much the same manner as you would 
close a pair of scissors. 

After placing the Wash Day Maid 
on the floor and giving it a slight 
push so that she could see it roll, we 


THE FAMILY’S 
PREFERENCE EVERYWHERE 


went into the demonstration of it. 
This was done to make the woman 
want it. Here is the way the demon- 
stration works: 

We take any convenient item that 
might resemble a huge laundry bas- 
ket or a traveling bag brought along 
for the purpose, which might be 
opened up and hard to handle and 
demonstrate the manner in which 
she tugs and pulls at this laundry 
basket down stairs and how she has 
to strain her back in carrying it 
up the steps to the outside. 


Create Desire of Ownership 


We also show her that she cannot 
see the steps as she comes up, nor 
can she see them when she goes back 
down, and therefore, is liable to 
stumble and fall. We demonstrate 
how the little basket can be pushed 
along the wash line as the garments 
are taken out to be hung up and then 
demonstrate how she has to pull the 
big laundry basket across the yard 
which is a definite strain and which 
might injure her back. 

After this demonstration we ask 
her how she likes the little basket, 
and in almost 100% of the cases she 
says she likes it fine. Then we ask 
her if she would like to have one, 
and of course, she always says, 
“Yes.” Now, here comes the “hook.” 

“If you, Mrs. So-and-so, will give 
us the name of some person who has 
been in your home and has seen you 
operate your Ironrite, and who has 
commented favorably upon your ma- 
chine, we will make every effort to 
place a machine in her home for a 
free trial and if we are successful in 
making this sale this basket is yours 
free.” 


‘It’s Yours If... 


We can make a counter offer by 
pushing the little basket to her with 
the remark, “O.K., the basket is 
yours—you owe us a prospect.” We 
then explain the type of prospect 
that we want, assuming all the time 
that we will do the selling and will 
not expect her to be our saleslady 
and pick hand made prospects who 
are ready to buy right at the mo- 
ment. 

The dealer now sees how this pro- 


| motional item works and his enthusi- 


asm is very high. He is anxious to 
get to that prospect’s house whose 
name we have secured. 

Next we call on the prospect and 


For Competitive 
Selling of Freezers 
1952 ‘SPECS Is 
The Answer 


COMPLETE IN THE 
MAY 26 ISSUE OF 
THE NEWS. 


Spotlight your 
freezer line 
with a dominant 
Ad tor sales 


magic. 


Cepy Cleses 
May 16 


when she comes to the door we ex- 
plain the purpose of our visit telling 
her that her name was given to us 
by Mrs. So-and-so and that she had 
told us about the ironing problem in 
her home. With that we pull out the 
small “Lox-on” bottle cap which has 
holes in the top and is used as a 
sprinkler top. 

“Do you have a bottle, Mrs. Pros- 
pect?" This question usually brings 
on the remark, “What kind of a bot- 
tle?” Then we answer, “Just any 
kind of a bottle, but we prefer the 
one you sprinkle your clothes with.” 

With that she says yes she has and 
starts for the kitchen and we follow 
along right behind her with the little 
bottle cap in our hand. For the first 
15 seconds we demonstrate the use of 
the bottle cap which in turn loosens 
up the conversation to the point 
where we can talk about the thing 
we came here to talk about 

We then turn immediately to her 
problem. We know the type of washer 
she has for we have asked for that 
information from the lady who gave 
us the name. The conversation which 
follows varies only slightly whether 
she has an automatic washer or a 
conventional washer. 

We start by taking the number of 
pounds of dry clothes done each week 
for a family the size of hers. These 
charts are all prepared in advance 
by our Home Service Department. 
We cover the amount of time con- 
sumed in doing the clothes and then 
get her to admit that she could do 
the same amount of clothes with a 
tub, a washboard, a bar of strong 
soap, some hot water, and a lot of 
good old elbow grease in about the 
same time if she would simply work 
like a dog. 

Then we go into the ironing time 
consumed. Most generally she will 
agree with the time that we have 
laid out in our charts for all the 
articles. It always adds up to eight 
or more hours of hard hand ironing, 
and it is at this point that we ask 
this prospect this pointed question: 

“If we can show you how to cut 
your ironing time in half on the first 
try, would you be interested?" 


‘Yes’ Commitment Is 
50% of Job 


This is a part of a careful quali- 
fication. We find that if we can get 
a “Yes” commitment from the pros- 
pect that 50% of the sale is made. 
From there on the balance is up to 
us. A home instruction by a good, 
qualified instructor will take care of 
another 40% of the sale, and the 
demonstration of the features of the 
machine plus the merchandising of 
terms and service will take care of 
the other 10%. We are successful in 
approximately 85% of such cases. 

After we have secured’ the 
woman's permission to place the 
machine in her home for a free home 
trial, all arrangements are made 
concerning the home instruction. 

After the home instruction has 
been made the lady who makes it 
writes a report on the back of the 
card and turns it over to the sales- 
man who then knows what tactics 
to follow in closing. This report tells 
him how the prospect reacted, how 
well she handled the machine, and it 
gives him an approximate date for 
his call back. 


Salesman Follows Instructor 


Next the salesman calls on the 
prospective customer and dem- 
onstrates the features of the ma- 
chine. He tells her why the machine 
is built as it is and what these fea- 
tures mean in terms of convenience 
to her. 

Let's take first of all the two open 
ends on the rol] and shoe. This is 
demonstrated by the use of a rolling 
pin. Held in one hand and by one 
end it is of practically no value to 
the woman in rolling dough or 
crackers or for any other operation 
a rolling pin is required to do. 

Held in one hand it demonstrates 
how the rolls of all other ironing 
machines are supported, and it be- 
comes very apparent that she would 
want a machine that is supported at 
both ends of the roll like both ends 
of the rolling pin. This demonstra- 
tion is very effective and convincing. 

Next he demonstrates why we use 
cast iron for our ironing shoe. He 
does this by making a comparison 
between a cast iron skillet and a 
steel skillet. The steel skillet will 
warp and buckle and will not spread 
the heat evenly, while the cast iron 
shoe will always remain flat on the 
bottom and never buckle or warp. 

It spreads the heat evenly across 
the entire surface. She is very well 
acquainted with these qualities in 
the cast iron skillet and this demon- 
stration drives the point home. 
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The salesman then 
why the machine will 
pleats, gathers, etc. by holding up 
in front of her an old hand iron 
with a point on each end. He dem- 
onstrates how the points of this old 
hand iron reach up into these gathers 
and pleats, etc. and then lays the 
point of the hand iron right up 
against the points on each end of 
the shoe. He then explains how the 
ironer pulls the gathers over the 
shoe and irons out the hard-to-get-at 
places. 


demonstrates 
iron ruffles, 


Value of Human Interest Story 


He finishes his demonstration by 
demonstrating the use of the two 
knee controls which allow both 
hands to be free at all times. While 
he is in the process of this demon- 
stration he tells the housewife a 
little story of her advent into this 
business of ironing which happened 
when she was a small girl hanging 
around the kitchen, watching her 
mother iron 

She made the mistake one day of 
asking her mother if she could iron 
too, and of course, her mother was 
very glad to consent. As a little girl 
she was started out on flat work and 


told to smooth the garment with one 
hand while pushing the tron with 
the other 


After she became professional at 
ironing flat pieces, her mother then 
gave her more difficult things to do 
and she finally wound up with the 
whole ironing as her weekly reeponsi- 
bility 


This will usually provoke a laugh 
and put the prospect in a good frame 
of mind because she realizes that 
that is just about what happened 


He then shows the prospect that 
by using the forming board as her 
little ironing beard she can sit com. 
fortably and operate the machine 


with both knees and use both hands 
to do the smoothing. It is just twice 
as easy as hand ironing 

At this point the sale is usually 
closed, although I must admit that 
many are closed prior to that time 

Whatever you plan to demonstrate, 
for heaven's sake think out your 
demonstrations carefully in advance 
and make them mean something in 
terms of conveniences or services to 
your customer. Only in that way wili 
your demonstrations be convincing 
and produce results 


‘THE EASIEST COOLER TO SELL 


@ When you sell Oasis water coolers, you have three big selling features— 
more cooling capacity per dollar . . . quiet operation . . , and s-m-o-o-t-h-e-r, 
even-flowing drinks. And you have “salesmen” working for you in Time 
and Newsweek — big Oasis ads that tell your prospects about these three 


Oasis advantages : 


The patented Oasis “Fountain” delivers a smooth-flowing, 
level drink, regardless of varying water pressures. No unex- 


pected “eye-wash!" 


2 


3. QUIET OPERATION! 


The fanless Oasis condensing unit not only means fewer mov- 
ing parts and fewer service problems, but also completely 


eliminates all fan and fan motor noise! 


The Ebco 


r---cfterr 


44s 


2. DOUBLE CAPACITY! 


Even on the hottest days, there's plenty of water from the 
famous Oasis “Pre-Kooler.” It nearly doubles the volume of 
cooled water served in a given time! 


“fs 


And when you sell Oasis, you can sell the type and size cooler 
your customer needs — because Oasis offers a complete line 
of coolers: 3 to 20 gallons-per-hour capacities, in hand or 
foot-operated models. Send coupon today for free catalog and 
details on the fast-selling Oasis line of coolers, and the sensa- 
tional Oasis Air Drier that stops moisture damage. 


OGASIS 


the world's largest manufacturer of 


ELECTRIC DRINKING WATER COOLERS 


= 8: 6969S 8 ee 


Co. 
409 W. Town $t., Columbus 8, Ohic 


Send me the full details on the profits | can make with 
Oasis Water Coolers and Oasis Air Driers. 
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Michigan RSES Hears of Association's Continuing 
Campaign To Reduce Accidents, Insurance Rates 


GRAND RAPIDS Mich In Ohio 
4 have reduced he accident rate 
mn the refrigeration industry by 50% 
which hea alae renuite!d in lower in 
surance raten” FR. Hollingsworth 
International MAK eafety director 


told Une Michigan «ete OSES associa 
tion at ite third annual convention 
mere 
In epite of such ghina, however 
1LSE8 atill has numerous objectives 
in ite aafety program 
Wed ul like t& 


he said 
see larger name 


plates on condensing unite, high-low 
pressure controle on air-cooled units 
where theyre just af important as 
on water-cooled units, relief valves 
used instead of fusible plugs on con 
denaing unite vor identification of 


refrigerant drums and other cylin 


fers, labela which are available, on 


arbon tet containers to warn of its 
hasarda 

We would tke to see the B® 
safety code adopted everywhere and 


then enforced 

Kefrigerant vapors are hazardous 
to breathe, but the effecta may not 
show up for years We have prepared 
information on thin matter for do« 
tora,” he revealed 

“Abandoned refrigerators which 
lead to the death of children are still 
a problem Aas of November, 1951, we 
have records of 64 such deaths, When 
a refrigerator is thrown out, remove 
the hinges or nail it shut so children 
can't suffocate in it 

Accidents with ammonia, he de 


clared, have apparently been increas 
ing in recent years, So Hollingsworth 
reminded the servicemen that when 
mixed in the right proportion with 
air, ammonia will explode and per- 
haps burn 

Electrical equipment and tools 
should be grounded, and be sure you 
get good wiring on all installations 
There's nothing so permanent as 
temporary wiring. The words ‘In 
God We Trust’ are put on pennies,” 
he added, “for the people who place 
them behind fuses. Rubber-covered 
flashlights should be used to avoid 
shorting out electrical lines 

Everyone should know by now 
that mixing oi! with oxygen is danger- 
ous, Obviously, don't use oxygen to 
test a system. And when using any 
solvent for cleaning, always make 
certain that yeu have adequate ven- 
tilation.” 


REWA Region 5 To Meet 
June 26-28 at St. Clair 


INDIANAPOLIS. Region 5 of the 
Kefrigeration Equipment Wholesalers 
Association will hold its summer 
meeting at St. Clair Inn, St. Clair, 
Mich., June 26-28, it was announced 
here 

Program details are now being 
worked out, according to Ed Hunter 
of Duncan Supply Co., Inc. Reserva- 
tions are to be made directly with 
St. Clair Inn 


Serviceman 
should know 


‘about “VIRGINIA” 
REFRIGERATION 


Pit 
4 
¥ 

\ 


(bp 117.6°F 
(bp 


“VIRGINIA” DISTRIBUTES... 
“FREON” REFRIGERANTS 


(a product of “ 


“FREON a1 gi 


“FREON.-12" 


Rydlyme Removes Scale 
From Pipes, Evaporators 


CHICAGO. Scale forming in pipes, 
evaporators, condensers, heat ex- 
changers, water heaters, and coils 


can be safely and quickly removed 
with “Rydlyme” solvent, according 
to the manufacturer, Apex Engineer- 
ing Co., here 

The fact that Rydlyme is com- 
pletely safe is illustrated by a dem- 
onstration the company uses to show 
ita non-corrosive, yet fast-dissolving 
qualities A particle of scale is held 
in the hand by a company represen- 
tative and a small amount of Rydlyme 
is poured on the scale 

In a few moments the scale disap- 
pears into a harmless gaseous state 
Water is completely safe for drink- 
ing purposes after pipes are cleaned 
by Rydlyme 

The liquid is packaged in glass gal- 
lon-containers, 4 gal. per case. In 
addition to Rydlyme, the company 
also produces a variety of other 
boiler and pipe compounds for aiding 
industrial plants, service organiza- 
tions, and homeowners in maintain- 
ing heating and cooling plants at 
proper levels of efficiency 

A few select territories are open 
for agents, according to Apex Engi- 
neering Co 


Miami Firm Opens Branch 


MIAMI, Fla. Collins Appliances, 
Inc, featuring all Frigidaire prod- 
ucts, has opened a branch establish- 
ment at 14353 NW. 27th Ave., 
Opa-locka, according to Harley G. 
Collins, president 


——— 


EXTRA DRY ESOTOO (bp + 14°F.) 


The refrigeration grade SO, that service and 
maintenance engineers have endorsed for more 
than 20 years. Comes in all popular cylinder sizes 


V-METH-L (bp —10.7°F.) 


“Virginia Methyl! Chloride is made specifically 
for refrigeration use 
low acidity and narrow boiling range meet the 
most exacting requirements, 


Ita low moisture content, 


Kinetic’ Chemicals) 
“FREON.-114" “FREON- 11" 
(bp 38.0°F (bp 74.7°F.) 


“FREON-22” 


21.6°F (bp —41.4°F.) 
SUNISO REFRIGERATION OILS 


PERMAGUM SEALING COMPOUND 
PRESSTITE INSULATION TAPE 


TO CHARGE A SYSTEM, USE REFRIGERANTS THAT ARE 


CONSISTENTLY PURE, CONSISTENTLY SURE 


FILL IT AND FORGET lik 
WITH ESOTOO 


common troubles 


“Virginia” 


When you charge a system with 


Insist on quality. 


“Virginia” Extra 


Dry Ksotoo, the job is done. You won't be called 
back to fix corroded lines, stick-ups or frozen expan- 
sion valves. That's because the quality and purity 
of Ksotoo has won it a world-wide reputation. Every 
cylinder is triple-tested to eliminate moisture and 


impurities which cause sludging, plating and other 


Insist on 


Extra Dry Esotoo. It's unexcelled. 


INIA 


CHICAGO 


° DETROIT ° 


ASK YOUR WHOLESALER 


OR WRITE 


VIRGINIA SMELTING 


COMPANY 


WEST NORFOLK, VIRGINIA 
PHILADELPHIA 


* NEW YORK * BOSTON 


ATLANTA 
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FIG. 15—Directions for setting low pressure 
control are given on diol. 


6—Pressure Controls 


We have had to change, for me- 
chanical reasons, the setting of the 
low pressure control so that it varies 
slightly from the setting of a tem- 
perature control. However, you still 
have the direct reading dials, and 
ease of adjustment. 

Directions for setting this control 
are indicated on the dial of the con- 
trol (Fig. 15). You cannot go wrong 
if you follow these directions. The 
dial of this control is marked in Ibs 
pressure and in. of vacuum. Pres- 
sure readings are in black, vacuum 
readings are indicated in red. 

The cut-out pressure is indicated 
on the large dial under the fixed or 
center indicator on the control. To 
set this pressure insert a screwdriver 
in the slot, rotate the dial until the 
desired cut-out pressure is indicated 
under the center pointer 

To set the cut-in pressure, insert 
a screwdriver in the slot in the cen- 
ter of the small dial and rotate this 
dial until the desired differential is 
indicated by the figures on the small 
dial directly underneath the upper 
pointer on the dial 

If you have this control set at a 
given point for cut-out pressure indi- 
cated on the large dial and then set 
the cut-in point at figure “5” on the 
small dial, the cut-in pressure will be 
5 p.s.i. above the pressure indicated 
on the large dial. 

You add the small dial reading to 
the large dial reading to get the cut- 
in pressure 

In Fig. 16 is shown the suggested 
position for mounting the pressure 
control. It can be mounted either on 
a refrigeration machine or on the 


, control panel. 


A control, like any other piece of 
mechanical equipment, is affected by 
vibration. The more vibration that 
occurs, the shorter will be the life 
expectancy of any mechanical de- 
vice. When pressure controls are 
mounted on the machine, it is essen- 


| tial that we eliminate as much vibra- 


tion as possible from the unit. 

In any mechanical switch, regard- 
less of manufacturer, a contact arm 
must open and close the centacts. 
Severe vibration will at times over- 
come the pull of the magnet that 


| holds the contact arm against the 


By Service Information Division, 
W hise-Rodgers Electric Co. 


REFRIGERATION CONTROLS | 


FIG. 16—Pressure controls shovid be mounted 
in @ manner to avoid excessive ) vibration. 


contacts. Take, for instance, truck 
applications. The impact of starting 
or stopping a truck can cause the 
contact arm to make or break the 
circuit. 

To eliminate the effect of the me- 
chanical vibration, it is often pos- 
sible to mount the control in a posi- 
tion where the contact arm swings 
at right angle to the motion of the 
vibration. This will eliminate a great 
deal of trouble if excessive vibration 
is the cause of trouble. 

We find that controls are being 
widely used on transport vehicles 
and in some cases we have found 
where controls have been mounted 
on poorly set condensing units. In 
each case the proper installation of 
the controls has eliminated the ma- 
jority of difficulties. 

(To Be Continued) 


Marlin Associates Names 
H. W. Johnson Sales Mgr. 


DALLAS—aAppointment of H. W. 
Johnson as sales manager of Marlin 
Associates was announced recently 
by Morris Margolin, president. The 
firm distributes a number of nation- 
ally-known appliance lines over a 
wide area of north and east Texas. 

For the past four years Johnson 
has been serving the Shield Co. of 
Fort Worth, distributors of furniture 
and appliances, as sales manager, 
which position he resigned to accept 
the new post with Marlin Associates. 


Roedder Western Mgr. of 


General Controls Division 


LOS ANGELES--General Controls 
has appointed Rudy Roedder western 
manager of its Refrigeration Controls 
Div., it was announced by J. F. Ray, 
vice president in charge of sales. 
Roedder has been with the company 
two years and was refrigeration sales 
engineer for Los Angeles. 


Baltimore Aircoil Names 
Miller Export Distributor 


BALTIMORE -—- Baltimore Aircoil 
Co., Inc. here has announced the ap- 
pointment of Joseph Miller of 11 
Broadway, New York City as exclu- 
sive export distributor (except to 
Canada) for its line of evaporative 
condensers and cooling towers. 


TELEVISION - 


eee the new No. 156 


nd SUMMER 


SPRING © 


nes DEPENDABOOE 


REFRIGERATION 
Parts & Supplies 


plus 
RADIO 
HEATING 


ELECTRIC MOTOR PARTS 
AIR CONDITIONING 
Write for your copy NOW! 


Service doesn't falter when it comes from Harry Alter 


The HARRY ALTER CO. Inc. ttc 
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Plan Rack Up 185 Calls 


Landers Officials Shifted; 
Neece Elected President 


G-E’s Year-Round Home Air 


Conditioner 


Spotlighted In New Spring Promotion 


33 
and Howse Beautiful, and ads in 
American Buiider, and House dé Home 
to cover the new construction mar- 


ket. A big schedule has alao been 
: drawn up to cover several trade 
trom Seattle Viewers E NEW BRITAIN, Conn..-Landers, magazines 
Frary & Clark has announced the BLOOMFIELD, N. J. — General to advantage during the campaign The campaign was presented to 
election of Bret C. Neece as presi- [Electric has announced a big spring are outlined in the announcement. 


SEATTLE—Public interest in the 
freezer-food plan set up by Love 
Electric Co. distributor of Amana 
freezers, has been “terrific” in the 


dent and Richard L. White as chair- 
man of the board. 

Neece was formerly vice president 
and general sales manager. White, 


“Clean-Up” sales campaign to its 
dealers on home heating and cooling 
equipment, according to S. J. Levine, 
general manager of the G-E home 


Suggestions include using lead-get- 
ting radio and newspaper advertising, 
and a “reward the user” plan in 
which current G-E users of home 


G-E home heating and cooling rep- 
resentatives covering the entire coun- 
try at a recent three-day meeting 
here. The sales representatives are 


currently making this presentation 
: early stage, it was reported. former president of the company, heating and cooling department. The heating and cooling equipment are in the field to dealers a distribu- 
Titled the “Family Food Plan,” the succeeds Arthur E. Allen. campaign runs from April 15 through given prizes for leads to new cus- tors. 


promotion ties in a retailer of Amana 
upright freezers, a frozen food sup- 
plier, and a bank. 

A one-minute television commer- 
cial on the plan brought some 185 
calls. The TV station was literally 
“bogged down” by calls and was 
forced to call in extra personnel to 
handle the inquiries. 

Irene Cox, manager of the metro- 
politan division of the Love concern, 
pla d to duct a 15-minute daily 
radio program 
support cooperating dealers. In addi- 
tion, a weekly “Amana” TV show 
was to be sponsored. 

Although details of dealer partici- 
pation had not been worked out by 
a recent date, at least one dealership 
was scheduled to be set up in quar- 
ters which would include a frozen 
foods storage setup, with facilities 
for cutting and wrapping meats. 

Under the plan, the customer pays 
the required 15% down payment on 
the freezer, but need not pay any- 
thing down on the food. If desired, 
the food payments can be spread 
over a six-month period and added to 
the freezer payments. In addition, 
the customer may order in quantity 
lots whenever the first supply of food 
is used up. 

A “test run” of the plan with 
Amana dealers in Puyallup and Bel- 
lingham proved highly successful. 


Presnail, Bridges Take 
New Westinghouse Posts 


Charlies N. Presnoil 


Roy A. Bridges 


MANSFIELD, Ohio Appointments 
of Charles N. Presnail as head of major 
appliance advertising and sales train- 
ing, and Roy A. Bridges as laundry 
equipment advertising supervisor 
were announced by J. R. Clemens, 
advertising manager of the Westing- 
house Electric Appliance Div. 

Presnail succeeds Robert M. Fich- 
ter who was recently named sales 
promotion manager for the Westing- 
house Consumer Products Div. in 
Pittsburgh. Bridges, 
Presnail, was supervisor of laundry 
equipment sales training. 

Presnail was graduated from De 
La Salle college, Toronto, Can. He 
joined Canadian Westinghouse as a 
wholesale salesman in 1930 and 
served as sales promotion manager 
from 1931 to 1944. During World 


In other changes, A. S. Bross was 
promoted from assistant to Neece to 
vice president in charge of sales, and 
Donald F. McManus, former control- 
ler, was named treasurer. 


Appliance Store Opened 


SCRANTON, Pa.—J. E. Quinn has 
opened a new appliance store at 203 
East Drinker St.. Dunmore Corners. 


June 30. 

Taking its cue from baseball, the 
campaign announcement, a colorful 
folder carrying out the baseball 
theme, urges dealers to be “clean-up” 
hitters and not bench warmers. It 
tells G-E dealers how to boost their 
“batting averages” by alert and ag- 
gressive selling 

A variety of advertising and sales 
promotion angles the dealers can use 


a 
e 


on the promotion to | 


who succeeds | 


7 * . * . * * 
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* know what we're against, but do we know what we are for? 
Which are the causes of our fears and uneasiness? What 
can we do about the “fix we're in.” and how can we find 


* interesting answers. 


. . * . 7 . 


What We Can Do 


For Ameria: 


Timely New Book 
Presents Origmal Suggestions 


Just what IS the American Way, anyhow? We may 


peace and contentment? This book gives some remarkably 


tomers 

Major emphasis in home cooling is 
being centered on G-E's new resi- 
dential packaged air conditioner de- 
signed especially for use in small and 
medium-sized homes. 

An extensive national advertising 
program by G-E will back up the 
dealer selling efforts. This schedule 
includes weekly ads in key city news- 
papers, insertions in American Home 


MISSING SOMETHING? 
More and better useful 
information is yours for 
the asking. See “What's 

New” page. 
Use Key No. for fastest service. 


George F. 
Taubeneck 


CONIURE HOUSE 


America largely is a nation of middle-class people. Its elections 
are swung by independent voters, and its directions pointed by men * 


and women who seldom raise their voices. 


At the same time vociferous elements in our country usually 


represent biased pressure groups. 


Preface 


Part One 


Contents 


THE FIX WE'RE IN 


tention have been partisans. 
or Right wings of opinion. 


This book attempts to define the American Way fairly 


Most of the clamorous pleaders and writers who claim our at- * 
As a rule they advocate either Left 
Caught between such crosefires, the 
normal citizen seldom sees his own position stated satisfactorily. 


and 


Sie 0 ts soe, ak os ieee excitingly in a manner which unselfish citizens may approve with 
Westinghouse to the government of 
Canada to direct the scrap rubber 
drive. In 1945, he joined Westing- 
house in Mansfield as supervisor of 
laundry equipment advertising, a 
post he held prior to his present ap- 
pointment. 

Bridges was graduated from the 
John Heron Art Institute in Frank- 
lin, Ind. A veteran of the utility field 
in the electrical industry, he served | 
in various sales and advertising ca- | 
pacities with the Indiana Public | 
Service Co. from 1919 to 1937. Prior | 


Chagter 1~—W hy Avests We Beaplei? 7 confidence, and cheer with appreciation. 
Chapter 2—What Price Security? 
Chapter 3—/t Is Happening Here 
Chapter 4—Doghouse for Uncommon Men .......... 
| Chapter 5—Squeezing The Turnip ................. 
| Chapter 6—Liule Boys Who Don't Grow Up ....... 
Chapter 7—1Is World War Ill Inevitable? ... ... Page 52 


Part Two HOW WE GOT THAT WAY 


PEACE AND PROGRESS is presented as a reasonable synthesis 
of the attitudes and thinking of thousands of “grass roote” Ameri- 


cans to whom the writer has listened over a span of three decades. » 
Additionally, it contains novel and stimulating ideas for doing some- 
thing about the “fix we're in.” r 


. * * * * * 7 * * * . . 7 * ‘?* 
Conjure House Division 
Business News Publishing Co. . 
450 West Fort St, Detroit 26, Michigan 
Please send me .... copies of “Peace and Progress” @ $2.95 each. 4 


(10 to 100 copies, 10% discount. 100 to 500 copies, 15% discount. 
500 or more copies, 25% discount.) * 


to joining Westinghouse in 1945, he 


Chapter 8—Unstuffing The Shirts sss Page 62 
was with Indiana Service Corp. 


Chapter 9—Every Man A King .............-...... Page 72 
Chapter 10—Peeping Toms And Pompous Titmice .. Page 82 


Chapter 11—Life With Bother 
Part Three--WHAT WE CAN DO ABOUT IT 


Wesco Appoints LaGue to 
Branch Manager Position 


NEW YORK CITY—Harold LaGue 
has been appointed manager for con- 
sumer products for the Long Island 
City and Hempstead branches of the 


Chapter 12—-YOL . Page 106 


ate P Name 
Ww. El <8 ly Co., it Chapter 13—No Need To Take It Lying Down .... Page 114 


was announced recently. Chapter 14—American Ideas Need Emancipation .. Page 123 SP ea cdenenesvccce suave sesistebes cube a : 4 i. 
LaGue has been with Westinghouse ; 

since 1941 when he joined the com- Chapter 15—-Women Don't Talk Enough ; 

pany as a salesman. He was named Chapter 16—The Forbidden Three R's 

Brookl 

re ae «4 4 aan ae Chapter 17—Peace And Plenty For All 
recently held the position of special- 
ties sales manager of the company’s 
eastern district. . * * * * * * 


Are Important ............. 
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UsAirco Establishes 
Export Department 


MINNEAPOLIN Katablishment of 


* new export department at 13 E 
“th mt New York City was an- 
mrunced recently by the United 
Mates Air Conditioning Corp 

The new foreign eales division, 
under the directon of Arthur J 
Kocke, export manager, will main- 
tain branch offees in Mexico, Cuba, 
Costa Pica, Arge tina, Brazil, Vene- 
huela England France, Belgium 
and Haly It will dietribute the com- 
plete line of UsAtrcoo air conditioning 
refrigeration. hearing, and ventilat 


ing equipment. 


Hospitol Unit Air Conditioned 


MIAMI Pla The Jackson Me- 
mortal Hoeprial has just dedicated 
ite new $2,500,000 utility building 

Air conditioning of the new build 
ing wae handled by Orr Alexander 
Associates, Inc Carrier dealer It 
i primarily @ service unit 


Air Conditioning, Refrigerated Cases Aid 
Growth of Drugstore’s Animal Health Dept. 


YORK, Neb Installation of a 
year-round air conditioning system 
at A & T Drug Co. in this “Egg 
Center of the Nation” has helped the 
firm's animal health department dou- 
ble ite volume compared with the 
first year of operation, according to 
Roy Smidt, proprietor 


Taking cognizance of the pre- 
eminence of the York area in the 
poultry industry, A. & T. drug in 


1946 decided to add an animal health 
department catering to poultry rais- 
ers an well as growers of cattle, 
hogs, and other livestock 


FIXTURE FOR SERUMS 


A large Frigidaire vending fixture 
was purchased for storage of the 
serums and antibiotice which make 
up « profitable phase of the animal 
health business, and the department 
was set up along the wall adjoining 
the open prescription department 


I'M MISS “ 


YOUR WAY? 


WON'T YOU LET ME SWITCH 
SOME AIR COOLING PROFITS 


COOLERS 


AND MONEY MAKING 
COOLER ACCESSORIES 


with the GOOD HOUSEKEEPING 


WINNING ACCEPTANCE 
as the nations leading 


EASY SELLING 
ECONOMICAL 
AIR COOLER 


BREZE 


, coun a 

* Guaranteed by ™ 

\ \ Good Housekeeping 
” oy . 


J 


eo) 


rs 
45 aoveanistd ™ 


Seal of Guaranty 


PALMER MFG. CORP. 


The department now is doing twice 
the business it did during the first 
year of operation and sales are in- 
creasing consistently, Smidt said 
He gives some of the credit for this 
to the year-around air conditioning 
system which was installed later. 
Included are a 5-hp. packaged air 
conditioning unit mounted above the 
front entrance, and a gas-fired auto- 
matic heating system 

A 5-ft. section of open shelving of 
the adjustable type was provided for 
the new department five years ago, 
and it has since grown into a 10-ft. 
section 

Each section has eight shelves, 
with those at the bottom angling 
outwards to provide more space for 
larger items such as gallon sizes of 
dips and antiseptics 

The drugstore has acquired the 
nationally advertised animal and 
poultry health lines that farmers of 
the area prefer. Advertisements are 
run in the local newspapers tying in 


| with national advertising. Smidt also 


PHOENIX, ARIZONA 


sends out factory-prepared bulletins, 
folders, and cards an average of 
every two months to farmers and 
poultry raisers in the area, and em- 
ploys seasonal window displays. 

The drugstore has found veterinary 
instruments to be a valuable addition 
to the department, too. 


YORK IS POULTRY CENTER 


Smidt pointed out that the impor- 
tance of York as a poultry and egg 
center was pointed up by the transfer 
of the Nebraska State Poultry Show 
from Omaha to York. 

Also, the York cold storage plant 
had about 2,000,000 Ibs. of eggs in 
cold storage in December, 1951, and 
this was the low production season 

The same plant in 1950 had its cold 
storage bins filled with over 25,000,- 
000 Ibs. of chickens, turkeys, butter, 
etc. Shipments came in from Kansas, 
Iowa, Minnesota, and South Dakota 


| as well as Nebraska. The poultry is 


frozen and then stored to be shipped 
out later to both coasts and some- 
times overseas 


EGGS CAN BE STORED FOR 
SIX MONTHS 


Maurice Miller, assistant manager 
of the plant, said that from 200 to 
300 carloads of fresh eggs are stored 
and shipped annually from York. 
Eggs are stored at temperatures of 
-6° to -8° F. He declared that an 
egg can be stored for six months at 


| proper temperature and still be as 


fresh on the day the consumer gets 
it as on the day it was laid 


Another major plant which came 


| to York, after its preeminence in the 


poultry fleld was first publicized, is 
Standard Brands which deals in 
breaking eggs and separating the 
yolk and whites 

The egg and poultry industry now 
means an annual income of $10,000,- 
000 to York. The egg industry pays 
out over $300,000 annually in wages 
in York, a town of slightly over 6,000 
population 


SOLENOI 


Evaporative Coolers 


Air Force Engineers Find That When Properly 
| Installed In Arid Zones They Do Good Job 


WASHINGTON, D. C.-— “When 
properly installed and used in the 
right location, an evaporative cooler 
will do a wonderful comfort cooling 
job,” U. 8. Air Force engineers were 
told by John O. Johnson, refrigera- 
tion engineer attached to Head- 
quarters, Air Training Command, at 
the Refrigeration and Air Condition- 
ing Engineers Technical Conference 
held by Headquarters, USAF, at Bol- 
ling Air Force Base here. 


OFTEN ABUSED 


“No piece of air-handling equip- 
ment, however, has been more 
abused,” he commented. 

In reviewing the subject, Johnson 
pointed out that there are two main 
types of evaporative coolers, the 
“drip” type and the “spray” type. 
The latter is more expensive, but is 
used on the larger jobs, he indicated. 

“Don't confuse evaporative coolers 
with air washers. All evaporative 
coolers have a cabinet, water tank, 
fan, filters, and eliminators, but the 
trend of thinking in new Air Force 
specifications is to restrict use of 
evaporative coolers to the spray type 
units. And these will include both 
thermostat and humidistat controls. 

“Evaporative coolers operate on 
the adiabatic heat principle. Loss of 
sensible heat in the air due to an 
evaporative cooler equals the gain 
in latent heat. The total heat in the 
air and the wet bulb temperature 
remain the same. 

“Once the air is cooled by evapora- 
tion, it must be rapidly exhausted 
from the space while it’s still holding 
this latent heat,” Johnson cautioned. 
“It must not be allowed to recircu- 
late. 


EFFECTIVENESS RISES AS 
AS HUMIDITY DROPS 


“The drier the air entering the 
unit, the cooler will be the leaving 
air. The effectiveness of the evapora- 
tive cooler increases as the relative 
humidity goes down.” 

Thus, he explained, the Air Force 
limits use of these units to “arid” or 
“dry” regions. 

“Even here, though, you must be 
careful about installations involving 
high latent heat conditions. Theaters 
and classrooms, for example, should 
not have evaporative coolers because 
the latent heat of occupancy is too 
high. 

Johnson referred to Air Force 
Regulation 91-8 for the areas and 
type of facility where evaporative 


coolers are considered “allowable” by 
the Air Force. 

Within the “Arid zone,” AFR 91-8 
permits evaporative coolers to be in- 
stalled for the following medical 
facilities: 

Medical wards other than surger- 
ies, equipment sterilization rooms, 
X-ray rooms, patients’ preparation 
rooms, labor rooms, delivery rooms, 
nurseries, recovery and critically ill 
patient rooms, and all specialized 
treatment wards; 

Clinics, infirmaries, dispensaries, 
counseling rooms, and patient exami- 
nation spaces, except dental, eye, ear, 
nose, and throat, flight surgeon, and 
specialized treatment clinics, includ- 
ing clinical and allied laboratories; 

Mess halls for patients and duty 
personnel; 

Patients’ recreation rooms, librar- 
ies, and post exchanges when part of 
hospital; 

Medical administration building; 

And in the following “miscellane- 
ous” facilities: 

Classrooms; 

Theaters (excepting those of per- 
manent construction), auditoriums, 
and chapels; 

Barracks and quarters; 

Administration buildings; 

Mess halls. 


ARID ZONE DEFINED 


The “Arid zone,” in which evapora- 
tive coolers are permitted for the 
above facilities, is defined by the Air 
Force as including: 

Arizona; 

New Mexico; 

California, south of the northern 
borders of Monterey, San Benito, 
Fresno, and Inyo counties except for 
the 25-mile wide coastal strip from 
the northern border of Monterey 
county down to the Mexican border; 

Nevada, south of the northern 
borders of Esmeralda, Nye, and Lin- 
coln counties; 

Oklahoma, west of the eastern 
borders of Grant, Garfield, Kingfisher, 
Canadian, Grady, Stephens, and Jef- 
ferson counties; 

Texas, west of the eastern borders 
of Montague, Wise, Parker, Hood, 
Somervell, Erath, Comanche, Mills, 
San Saba, Liano, Gillespie, Kerr, 
Bandera, Uvalde, and Maverick 
counties. 


Bilexi Dealer Adds Carrier 


BILOXI, Miss..-Wadlington Radio 
Sales and Service, 302 Porter Ave., 
recently announced its appointment 
as dealer for Carrier. 


\ 


. MANUAL STARTERS with PUSH BUTTONS 


that provide dependable overload protection 


These compact, hand operated starters have two con- 
venient push buttons . . . START and STOP . . . that operate 
the switch mechanism. Press the START button and the 
silver alloy contacts close with a quick snap. Press the 
STOP button and the contacts open with the same positive 
action. Two overload breakers automatically open the 
switch in case of sustained overload. Just what you need 
for single phase or three phase air conditioning and refrig- 
eration motors. Send for Bulletin 609. 


Allen-Bradley Co., 1313 South First Street, 
Milwaukee 4, Wisconsin 
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Freezer-Food Plan Developments-- 


(Concluded from Page 1, Column 5) 


Earlier, in New York, Birds Eye 
Div. of General Foods Corp. re- 
affirmed its policy of selling only to 
established suppliers of the retail 
trade there and not directly to 
freezer-food plan operators 

In so stating, a spokesman for 
Birds Eye, said present freezer-food 
plans tend to cut the profit of food 
distributors and eliminate retailers. 

(For other reports on the plan, see 
page 2.) 

Time's story related that the use 
of the plan enabled Maytag out- 
lets in Albuquerque to sell four car- 
loads of freezers in one week. This 
was 25% better than they normally 
did in an entire year. 

Maytag’s Rocky Mountain out- 
lets, the magazine said, made ar- 
rangements with large frozen-food 
wholesalers (Birds Eye, Snow Crop, 
Pictsweet, etc.) to purchase bulk 
lots of food. As a reported result, 
for example, freezer buyers could 
purchase frozen peas for 17 cents, 
compared with a price of 23 cents in 
Santa Fe chain stores 


8 Cents Above Wholesale 


Noting that some food retailers 
fought back, Time said others decided 
to go along with the scheme. It 
quoted the manager of a large Santa 
Fe supermarket which offered to sell 
meats in quantity to Maytag cus- 
tomers at only 8 cents above whole- 
sales prices: “I'd rather make a few 
cents a pound and get rid of a big 
quantity than make a lot more and 
have to peddle it in little pieces.” 

There are 118 freezer-food plans 
going in California, where the idea 
originated, according to the maga- 
zine. In San Francisco, freezers have 
replaced TV as the appliance sales 
leader. 

Although some plans claimed to 
offer foods at “wholesale” prices— 
from 20% to 30% under retail—“the 
average saving may be no more than 
15% below retail, not counting the 
cost and depreciation of the freezer,” 
Time said in commenting on the 
counterattacks of “angry retailers.” 


Band Against ‘Fly-by-Nights’ 


The magazine added: “Moreover, 
scores of fly-by-night promoters have 
unloaded so much inferior merchan- 
dise (in California, frozen hamburger 
often contains far more suet than 
the law allows retailers to use) that 
freezer dealers in some cities have 
had to organize to stamp out abuses.” 

However, Time declared, a great 
many consumers are enjoying con- 
siderable savings and “many of them 
are extremely pleased with the re- 
sults.” 

To meet this competition, it was 
stated, many aggressive food retail- 
ers are resorting to special loss lead- 
ers or price cuts equalling food plan 
prices. One of these, Time said, is the 
Greater All-American chain in Los 
Angeles which sold a record 1,081 
cases of Birds Eye peas in three 
days by dropping its markup from 
the regular 14% to 4%. 

The magazine said other food re- 
tailers are installing big freezers “so 
they can buy in bulk (at 5% below 
usual wholesale prices) and sell case 
lots to their customers even cheaper 
than the food planners.” 

The two plans suggested by Cros- 
ley were outlined in a letter to dis- 
tributors. However, the distributors 
were cautioned by 8S. L. Faust, 


Is the Freezer 
Sales Rush On? 


HOW'S THE DEMAND 
FOR YOUR FREEZER? 


Top freezer outlets 
will be checking the 
May 26 issue of the 
NEWS for “SPECS.” 


Well? 


COPY CLOSES 
MAY 16 


freezer sales section manager, not to 


inaugurate any plan until it was 
thoroughly studied and carefully 
worked out 


Crosley Plan Outlined 


Both plans provide for a continu- 
ing source of food supply to freezer 
purchasers at quantity discount 
prices 

Distributors who follow one plan 
would arrange financing for food and 
freezer for their dealers; contact a 
locker plant to arrange for package 
food programs and determine method 
of food delivery; secure dealers to 
promote and sell the program; plan 
advertising and sales promotion, 
using such media as radio and TV 
spots, newspapers, handbills, and 
freezer parties in both home and 
store; and secure outside salesmen 
to follow leads and sell plan 

The second plan is similar to the 
first except that it involves coopera- 
tion between established freezer 


pay the same price for the soup 
bones, other bones, suet, etc 

“A retail store customer last week 
could have bought all the components 
of a side of beef in a local chain 
store market at an average price of 
65 cents a pound. (Actually, said 
Duffield Smith, executive vice presi- 
dent of the local BBB, the freezer- 
food-plan customer was paying an 
average of 85 cents per pound for 
‘usable’ meat cuts.) 


“Some advertisements and sales- 
men have held out the promise to 
prospects that the savings resulting 
from the ability to buy foods at 
wholesale prices would be sufficient 
to meet the payments on the 
freezer. The BBB doubts 
the consumer's ability to do so dur- 
ing the 18-month term of the time 
payment contract.” 
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Explaining Birds Eye's sales policy, 
an official said the company’s prod- 
ucts “are sold only to those qualified 
direct accounts, including wholesale 
distributors, who supply retail food 
stores. They are not sold by us to 
distributors of home freezers.” 

It was added, however, that the 
company does not attempt to control 
the operation of its distributors un- 
leas they violate basic guiding prin- 
ciples 

He said frozen food distributors 
who tie-in with freezer-food plans 
cannot hope to make a fair profit 
beyond the initial orders used gen- 
erally to stock freezers. Fill-in 
orders, he opined, are never large 
enough to make it worthwhile for 
the distributor to continue making 
home deliveries. 


The consumer will benefit in the 


35 


long run, the official stated by mak- 
ing arrangements with the iocal 
grocer or butcher who offers savings 
on case-lot purchases and delivery 
service. Savings offered by super- 
markets can be realized only if the 
consumer picks up his order at the 
store, he said 


Cory Distributors Asked To 
Urge OK of Fair Trade Bill 


CHICAGO...Cory Corp. has recom- 
mended to distributors that they urge 
their Congressamer. by wire or letter 
to vote for the McQuire fair trade 
bill with the Keogh amendment. Dis 
tributors were also asked to suggest 
to at least 10 key dealers and as. 
many others as possible that the 
dealers take similar action. 


One always has te be first. and in controls its Raneo/ 


dealers and a supermarket or chain | 


of supermarkets. 


Under this setup, the distributor 


gets the supermarket to permit the 
freezer dealer to put a freezer and 
salesmen in a strategic spot in the 
market, and to furnish meats and 
frozen foods at quantity discounts to 
freezer purchasers. The freezer 
should be operating and filled with 
the variety of food a family would 
use. 
The most successful plan so far, 
according to Faust, is to finance six 
months’ supply of food over that 
period with nothing down and to 
finance the freezer on Regulation W 
terms. He said the food is generally 
financed on a personal loan basis at 
8 or 8%% per annun. 

Single payments are made to a 
bank for both freezer and food. Cus- 
tomers can reorder another six 
months’ supply of food and pay for 
it on time when the original order 
is consumed. 


Figures Show $17 
Monthly Saving — 


Figures were also presented show- | 
ing that a family of four could save | 
$17.06 a month by using the freezer- | 


food plan. According to the example 
given, such a family would spend 
about $75 for perishable food and 
$35 for staples and dairy products, 
or $110. Using the freezer-food plan, 
they would spend $57.94 a month for 


freezer and food plus $35 for staples | 


and dairy products, or $92.94. 

Under the recommended rules for 
freezer-food advertising drawn up by 
the Dallas Better Business Bureau 
after a comprehensive study of local 
operations, advertisers would be re- 
quired tox 

1. Make it clear that the consumer 
must buy a freezer 

z. Avoid featuring choice cuts of 
meat adjacent to such prices as 60 or 
65 cents a pound. One or more cuts 
of beef should not be featured adja- 
cent to a price if such price prevails 
for the entire portion, such as the 
whole carcass, side, or quarter 


Avoid Use of ‘Free’ 


3. Avoid such expressions as “No 
cost to you,” “Free,” “Save cost of 
freezer,” etc. in connection with the 
freezer. 


4. Avoid statements that the food | 


is being offered at wholesale. 


5. Avoid use of alphabetical grad- — 


ings, such as “AA.” Only govern- 
ment grading terms should be used. 

6. Make it clear that if the amounts 
of the down payments are quoted in 
dollars, they must be in accordance 
with Regulation W. Such statements 
as “Pay as you eat,” “Low down 


| payments” are not acceptable since 


| part: 
| statements have 


they might suggest that freezers are 
being offered at terms less stringent 
than Regulation W permits. 

The Dallas bureau's report said, in 
“Some advertising and sales 


purchasers with the prospect of buy- 
ing their family's food requirements 
at wholesale prices for an unlimited 
or indeterminate period of time 

“The BBB’'s study 
there are some wholesale prices 
lower than other wholesale prices, 
making it extremely difficult to de- 
fine just exactly what is a wholesale 
price. ... 

“Advertisements have proclaimed 
that freezer purchasers can eat T- 
bone steaks at the price of ham- 
burgers. None have stated that the 
reverse is true, however. 

“Since a freezer-food-plan member 
pays a flat 60-odd cents a pound for 
a side of beef, he does get T-bone 
steaks at that price but he must also 


lured prospective | 


indicates that | 


by Paul Reed 


men.. 


First for accuracy and dependability 
... first choice of expert refrigeration 

. more Ranco controls are in use 
than any other make. They eliminate 
call-backs and increase your profits 

on every replacement job 

Ranco controls are available for over 
4,000 replacement installations. 


REFRIGERATION PROBLEMS 
AND THEIR SOLUTION 


In five volumes, J-1, J-2, J-3, J-4, and J-5 


Handy, practical, reference information for the refrigeration service 
engineer, ‘‘Refrigeration Problems and Their Solution’ is written and 
illustrated so as to be of interest to salesmen, users, 
who want a fuller knowledge of refrigeration. 


You'll like the way Paul Reed has organized his material 

and he writes clearly, making these books easy to understand and o 
pleasure to read. And because Paul Reed has such a wealth of 
practical knowledge of refrigeration, and years of experience behind 
him, you'll find reading these books the next best thing to a person-to-person chat about your 


refrigeration probl Con 


VOLUME 1 


Compression Cycle; Expansion 


Exchangers; 


VOLUME 2 


Condensers; Compressor Shaft 
Evaporators; Compressor Oil; 


Dioxide; Use of Gauges; 


Service Charts. 
VOLUME 3 


Properties; Capillary Tube; Float Valves; Heat 
Oil-Refrigerant Mixtures; 
Settings; Air Circulation; Multiple Systems; etc. 


erant; Humidity and Air Circulation; Carbon 


Preventive Maintenance; Control of Moisture; 
leaks; Care of V-Belts; Lapping Seals, Plates; 


Lost Time and Short Cuts; Refrigerants and 
Tables; Mollier Chart; Two and Three Stage 
Compression; Leaks and Moisture; Electric Cur- 
rents; Single and Three Phase Systems; Motor 


Measuring Temperature; What Heat Is; Tempera- 
ture-Pressure Relationships; Components In the 


Cleaning Parts 


Valves and Their 
sors; 


Control 


Seals; Defrosting 
Charging Refrig- 


Trouble-Shooting; 


tly cross-indexed for instant use, ‘Refrigeration Problems and Their 
Solution" can provide “the missing link’ In your search for authentic advice on “how to make It work.”’ 


VOLUME 4 


Before Repairs; 
Noise; Compressors In Parallel; Frozen Compres- 
Service Problems; 
Making Money In the Service Business; Absorp- 
tion; Evaporative 
Comparative Cost of Fuels. 


VOLUME 5 


The Oil Cycle; Oil Slugging; Copper Plating; 
Properties of Water Important In Cooling; Rail- 
way Car Refrigeration; Safety in the Field of 
Service Work; Mystery of the Hidden Moisture; 
Mystery of the Missing B.T.U.'s 


In Five Volumes J-1, J-2, J-3, J4, and J-5 


$1.50 per Volume 


and others 


Compressor 
Overloaded Motors; 


Cooling; The Heat Pump; 


Troubles; etc. 
USE THIS HANDY FORM 
Business News Publishing Co. 
450 W. Fort St., Detroit 26, Mich. 
Please send Paul Reed's books as follows ea ee 
Deals coples J-1, $1.50 each Address..... 
copies J-2, $1.50 each 
copies J-3, $1.50 each Ci ga kek 
Set copies J-4, $1.50 each 
Pi te copies J-5, $1.50 each BE Ge eee 
Chak Gr. Bic. cedvs enclosed* ([] Bill me oo 33 
— al 
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| PATENTS “aiMess 


COOLER AUTOMATIC 


25006) IBDUSTRIAL LIQUID 


LIQUID LEVEL 


CONTROL Clarence L Ash, Chere 
oe ind.. senigner & General Biecirtc 
Os, *& corporsticn of Hew Vort. 
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110506. LOW TEMPERATURE DE. 


FROSTING SYSTEM. Richard B Pabst, 
San Antonio, Texas. 


a #) 
f r- ke 


~ 


‘ bam’ 
1 ’ 
j ; 
4 hy 2 
2 | “es b 
~ ane 
| 


by James J. LaSalvia 


COMPLETE AT LAST! 


A modern series of 3 simplified, practical training 
manuals and reference books to help you with the 
layout and installation of comfort air conditioning. 


The Key to tir Conditioning gives you a whole picture 
of comfort air conditioning in erystal clear language. 
It gives immediate answers to almost every problem 
in layout and installation, 
details that add up to larger profits on your air 
The author, James LaSalvia, is 
«i engineer of 30 years with extensive 
background in teaching and writing. 


conditic 
an experi 


iz jobs. 


MANUAL NO. Kl The physics 
conditioning; use of charts; 
ventilation; 
frigeration problems in air condi 
we af fans: methods of air die 


Pevehrometric chart) included with 


MANUAL NQ KD) Sheet 


(steing methods, probleme of design) ; 


cussion of air cleaning devices; 
missron coclhcients: problew 
through 


figuring heat gain au 


valves, compressers, 
MANUAL NO KS 
heating sy etennes 


‘aw friction, condensation) ; 


and operation of evaporative condensers 


water cooling towers: 


piping refrigerant, water and team 


insulation proableou:y, 


CLIP AND SEND THIS | HANDY ORDER _FORM 


Suen News Publishing Co 
450 West Port Street 


Detroit 6, Michigan 


Please send the following Aey to Air Conditioning books. 


ot I. 2.00 each, 
A-2, 8. oo each, 

K-3, 82.00 each, 
Name 

dddress 


City 


*Prepald orders save shipping charges. 


methods of Tet Cer eeeearion 
re 


figuring air requirements; 


hook 


metal 


heat trans 
and tables for 
cooling 
cuile, selection of cooling coils, expan 
and water cooling coils 
General discussion of 
selection of heating 


desert tplion 


outematic controls 


copies. 
copies. 
copies. 


i In «@ refrigerating system. an evap 


nieneer. & compressor and « 


. er peratively onnedted nh reuit 
witl » reversing means for reversing the 
fiw f refrigerant nm the evaporator and 
ndenee? « pipe bleeding from said evapo 
trator nd atending mt mid receiver 
te » iu . ' th rerliver « 
na pip ft said condenser 

af . fing ‘ said rere and hav 
ha ite end terminating abewe the liquid 
eve nm the receiver and « siphon tube 
‘ ] said second pipe and having 
minut thon therewith aaid siphon 
she extending below the guid level in 
* 1 ve and mt ing ga8 pressure 


yuid flow from eald receiver to 


2,608,776. METHOD AND APPARATUS 
FOR REFRIGERATION. } i — _ 
lowski, Mew York, @ ~ seeignor 

Technical Assets, Inc., seo York, @. r. 


4% Refrigeration apparatus of the char 
acter described comprising. a permanent 
Mmagtet an armature arranged to con 
centrate the magnetic flux between the 
ends of said magnet a ferromagnetk 
section cecupying « gap in «aid armature 
the section having channels to permit 
the peseage of a fluid in heat-exchange 
relation therewith and including a part 
heaving a Curte point temperature approxi 
mating the desired temperature of refrig 
eretion, meane for alternately magnetizing 
snd demagnetizing the section. means for 
passing « fluid in heat-exchange relation 
with the section in one direction during 
the magnetization phase and in the oppo 
site direction during the demagnetization 
phase, means for removing heat from the 
‘uid after ite passage in the first direc 
tion and means for supplying heat to the 
fuid after ite passage in the opposite 
direction 


It covers the important 


ce . Nhe 4 


ducts 
die 


IN 3 VOLUMES 
snd $2.00 Per Copy 


*C) check enclosed 
bill me 


. 


Week of March 25 


Aug. 6, 1948, Serial Mo. 106,961. 3 Claims. 
(Cl 2.56.) 
lL. A refrigerated storage chamber com- 


prising « casing. spaced metal cooling 
fine located in the upper position of the 
casing, said fine being angularly disposed 
so 68 to have one end lower than the 
other and having roughened surfaces. a 
refrigerating coil passing through said 
fine, a drain trough located below the 
lowest point of said fins, the width of the 
trough being relatively small in compari 
aon with the width of each fin. a blower 
loeaied within said casing and a pair of 
air ducta connected to the discharge side 
of said blower and disposed on opposite 
sides of the fins 


2,590,409 
James W. Braswell, Jr. 
a.C.A 
T1435. 12 Claime. 


1 An tee-making machine, comprising 
a tank to contain water, freezer elements 
mounted within the tank and submerged 
in the water and adapted to have pieces 
of tee formed thereon which float toward 
the top of the tank, rotary crusher ele- 
ments mounted within the tank above the 
freezer elements and submerged in the 
water and adapted to crush the pieces of 
jee into fragments as the pieces float 
upwardly between the rotary crusher ele- 
ments, guide means mounted within the 
tank for conducting the floating pieces 
of ice between the inner sides of the 
rotary crusher elements and forming outer 
water circulating paseages with the sides 
of the tank and adjacent to the outer 
sides of the rotary crusher elements, driv- 
ing means to rotate the rotary crusher 
elements so that their inner sides travel 
upwardly and their outer sides travel 
downwardly, and a rotary conveyor ele- 
ment mounted upon the tank above the 
rotary crusher elements and adapted to 
receive the fragments of ice as they float 
upwardly from the rotary crusher ele- 
ments for conveying the same from the 
rotary crusher elements 


2,590,519. HOT-GAS ENGINE OR RE- 
FPRIGERATOR. Frits Karel du Pre, White 
Plains, NW. Y., assignor to Hartford Na- 
tional —_ and ‘Trast Co., Hartford, 
Conn., licati Jan. 21, 

Serial No. oeene ‘9 Claims. (Cl. 60 


1 A closed cycle 
having elements comprising means defin- 


hot-gas apparatus 


ing a het chamber, means defining a 
old chamber, a regenerator having a 
heat transfer ratio of between 9 and 1.0 
* Quality coefficient of between 06.05 and 
06 and a heat capacity at least about 
ne-half times the heat capacity 
of the work medium flowing therethrough 
in one direction during one cycle, a heater 
interposed between the hot chamber and 
the regenerator and having a heat trans 
fer ratio of between 2 and 75 and a 
quality coefficient of between 0.1 and 06 
and a cooler interposed between the cold 
chamber and the regenerator. said cooler 
having a heat transfer ratio of between 
2 and 75 and a quality coefficient of 
between 0.1 and 0.6 each of said elements 
being arranged in open communication 
with the adjacent element 


259.7%. MEANS FOR REDUCING 
NOISES IN REFRIGERATION SYSTEMS. 
Sam F. Shawhan, Syracuse, N. Y., assignor 
to Carrter Corp., Syracuse, Nw. Y., a corpo- 
ration of D Applicati Aug. 14, 
1947, Serial No. 768,621. 1 Claim. (Cl. @ 
—127.) 

In a refrigeration system, the combina 
tion of a compressor, a condenser an 
evaporator. and a capillary tube for regu 
lating refrigerant flow to the evaporator 
the capillary tube having a diameter less 
than the diameter of the tube of the 
evaporator to which it is connected. the 
end portion of the capillary tube extend- 
ing within the tube of the evaporator a 
distance of at least one inch in the direc- 
tien of flow of refrigerant within § the 
evaporator tube muffling mechanism 
comprising the portion of the evaporator 
tube enclosing said end portion of the 
capillary tube to muffle noise created by 
the discharge of refrigerant within the 


evaporator when the system i in opera- 
thon, the end portion of the capillary 
tube placed within the evaporator tube 
heaving approximately the same length 
as the portion of the capillary tube in 


es 


OS —Eee= 


—<— 
the same plane without the ev. porator 
tube, and means for supporting the end 
portion of the capillary tube at approxi- 
mately its center thereby balancing the 
capillary tube and eliminating vibration 
thereof when the ) ayatem is in operation. 


‘ 

5. In a refrigerating system, in combi- 
nation, a source of liquid refrigerant, a 
cooling coil, means for supplying liquid 
from said source to said coil in an amount 
greater than the coil is capable of evapo- 
rating, means for trapping the liquid 
passing through the coil, a reservoir for 


receiving and temporarily storing the 
trapped liquid, said reservoir having a 
connection with said coil, valve means op- 
erable to close off said source of liquid 
refrigerant from said coil, other valve 
means operable to introduce vaporized re- 
frigerant from the pressure side of the 
system into said reservoir to force the 
liquid therefrom and through said coil, 
and control means for initiating the op- 
eration of both valve means. 


Week of April 1 


2,591,100. COOLING BASIN FOR AIR 


Houston, Texas. Application Sept. 2, 1950, 
Serial No. 182,915. 2 Claims. (Cl. 299—7.) 


—2 -—, 
2 

1. A cooling system for heated fluid 
from a heat imparting unit which in- 
cludes a pump, said cooling system com- 
prising. a basin, a manifold, -a conduit 
line connecting said manifold with the 
discharge side of said pump, tubular 
risers from said manifold extending up- 
wardly into said basin and being radially 
spaced from the center of said basin 
and substantially diametrically opposed 
to each other across said basin and hav- 
ing radial slots therein spaced one above 
the other and above the bottom of said 
basin through which said fluid under 
the force of said pump may be expelled 
in fan-like sprays and directed radially 
inwardly toward the center of said basin 
so that said sprays from said opposed 
risers impinge upon each other to aerate 
and cool said fluid, and a conduit line 
in said basin below said slots for return- 
ing the cooled fluid to the suction side 
of said pump 


2,591,108. REFRIGERANT EVAPORA- 
TOR. James O. Wade, Adrian, Mich., as- 
signor to Bohn Aluminum & — Corp., 


Agpuection dup tk tou, Bertal "me. 
. ) 


1 An evaporator for a refrigeration 
system which comprises a sheet of metal, 
an elongated tube with closed wa form- 


ing a suction header, a plurality of tubes 
communicating with the header, each of 
the tubes being secured to the sheet 
throughout its length. the metal sheet 
having an elongated slot cut therethrough, 
the suction header fitting closely into 


1. In apparatus as deacribed including 
an insulated enclosure to be temperature 
conditioned, a plurality of temperature 
conditioning tile comprising inner and 
outer chambers in heat exchange relation- 
ship, brackets securing said tile to the 
inner surface of the enclosure with said 
outer chambers adjacent thereto, means 
including passages in said brackets for 
connecting said inner chambers in parallel 
and for connecting said outer chambers 
in parallel, a storage medium in said 
inner chambers and means for circulating 
a heat transfer medium through said outer 
chambers. 


(To Be Continued) 
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“CONSISTENTLY PROVIDES” 


D. E. URNER 


D. E. Urner, Appliance dealer, 
Bakersfield, Calif.. says: 


“I have been in the appliance busi- 
ness for more than 30 years and for 
more than half these years the NEWS 
has been a regular weekly visitor to 
my store. 


“It's one thing to subscribe to a 
trade publication but far more im- 
portant to find it of such interest that 
it is regularly read. 


“Congratulations and best wishes to 
the staff that has consistently provided 
the appliance dealers of America with 
& good, wholesome trade publication.” 


“Look twice—it's worth the price!” 


AIR CONDITIONING & REFRIGERATION NEWS 
“The Newspaper of _@e arte 


Subscribe Now 


Receive the greatest trade 


refrigeration, commercial 


ing, and contracting. 


Only 


Conprrioninc & Rerriceration News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 


Fill in coupon and mail today 


paper in the Industry—Air 


$5 per year, 52 issues. 


[AIR CONDITIONING & REFRIGERATION NEWS =| 
450 West Fort Street, Detroit 26, Michi | 
Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [) Bill me [) Bill the company 
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PROCUREMENT INFORMATION 


The following is a list of proposed procurements issued by the 
various indicated U. 8. Government procurement offices. This 
list is compiled and made available daily on a free pick-up basis 
Prospective bidders may obtain complete bid sets by a request 
te the purchasing office under which the purchase is listed in 
this Synopsis. Be sure to identify completely the bid invitation 
you wish by including in your request the item description. the 
invitation number or reference number and the opening date 
This will save time in filling your request. For reasons of 
economy, specifications are normally not included with the bid 
invitations unless the specification is a new one. First time 
bidders on a particular item should request a copy of applicable 
specifications and drawings at the time the request for a bid 
is made. 


DEPARTMENT OF DEFENSE 


It is not mecessary to refer solely to i issuing office for 
a data on a bid invitation issued by any of the follow- 
ing 8. Army Ordnance Offices: Ordnance Tank Automotive 
} AA Detroit Arsenal; Frankford Arsenal 
Raritan Arsenal; Rock Island Arse 
Watertown Arsenal: and Waterviiet Arsenal 
tion on any purchase listed by any of those offices alone can be 
obtained from the Ordnance District Office nearest you. Its ad- 
dress is on file in your nearest Department of Commerce Field 
Office. Do not ask an Ordnance District Office for information 
unless it is listed by one of the above-named 
Ordnance District Offices net have information on 


Picatinny Arsenal; 
Springfield Armory: 
Complete informa- 


Invitations for Bids numbers will ae _Soowet by the letter 
= uotati 


equests for pro! will be indicated in 
column by_ the 


or 

this letter “Q” or. if “numbered. the number 
will be followed by the letter “Q.”’ 

Description Quantity 


Invitation in, 
Ne. Bate 
Headquarters, Fifth Naval District 


District Public Works Office 
orfoik 11, Virginia 


Naval Base, N 


Air ma A hb-24 Job 33243 6 May 52 
at the U aval Base, Norfolk, 
Virginia 


Post Purchasing ane Contracting Division, Bidg. 104, Fort Mon- 
mouth, New Jerse 
Air conditioning building Job 28-043-52 
T519 and annex Fort Monmouth, 9B 
New Jersey. 
Corps Of Engineers, U. 8. sone Cogheenvtiie District, 
575 Riverside’ Avease, Jecksonvi ie, 


6 May 52 


Bakery air police hdqs —,. ~OR- 20 Jun 52 
cold stor. addition motor 123-52-153B 
grease & oil stor oper. 
ord Igloo Palm Beach Int. 
Airport ee 
Chieago Qua: r Depot, Quart r Purchasi 
Division, C —,_ ilinets 
Refrigerators & refrigerating var 52-1392B 9 May 52 
unit 
Bain marie spec Mil-B-2377 75 ea 52-1430B 15 May 52 
Cabinet frozen food display 1200 ea 52-1423B 15 May 52 
Cabinet ice cream storage 500 
spec Mil-C- — 
Chest ice storag 836 ea 52-1450B 15 May 52 
spec Mil-C- 11iS8A 
Range electric 675 ea 52-1292B 15 May 52 


spec R-W-101. 


Refrigerators prefabricated 722 «a 52-1388 16 May 
sectional & components 
spec Mil-R-101S7A 
Ice Cream plant portable 20 ea §2-1427B 13 May S82 
Mi)-L-2066 
Buereae Of Ships, ypireme, D. Cc. 
Air filters, sizes 11 2065 M9 3MQ 6 May 52 


13. 14 and 15 AF 
Corps Of Engineers, U. S. Army Office Of The District Engineer 
Omaha District, 1708 Jackson St., Omaha, Nebraska 
Construction of gas station Job sag See 16 May 52 

warehouse, Ald and maintenance 52-80 

facilities, at Duluth Air Force 

se, Duluth. Minnesota 

the work includes 

a. One l-story frame bidg 

(256"x81") with 2V x 26° wing 

including two prefabricated 

refrigeration units approx. 

oY x W each 
Commandant Of The Marine Corps, 
Attention Supply Dept., Preew 
Cooking equipment alley 184 it 

heavy duty, natural gas burning 

ranges, fry top and even heat 

top ovens 3 tier roasting 

kettles, deep fat frying 

curement description wit 


Washington, D. C. 
11128 «6.23: May ‘52 


ro- 
bid. 


GENERAL SERVICES ADMINISTRATION 
Description Quantity Raqpense “op ee 


Gonsgal Services Administration Business Service Center, 


5 U. 8. Courthouse, Chicage 4. Ulinois 

Valves: gate. glove and 358 ea 48 WCH51912 5-13-52 
check swing. 

Refrigerators: electric and gas 24 ea CHD1027 5-13-52 
fed spec AA-R-211B. 


FEDERAL SECURITY AGENCY 
National Institute Of Health, Public Health Service, Bethesda, 


Maryla 
Service and maintain two (2) CC-16-53 


air conditioning units 


CONTRACTS AWARDED THROUGH APRIL 28 


Chicago Quartermaster - San Purchasing Division, 

1819 West Pershing Road "Tnicage 9, Iilinols 

52-1099 B Refrigerated warehouse, prefabricated size 2—15 ea., 
oes gn Ed Friedrich, Inc., 1117 it Commerce, San Antonio 


Tex 
52-1089 . Refri 


5-8-52 


erated warehouse, 


refabricated size 3.—9 ea., 
$55.143.—-Ed_ Friedrich, Inc., 1117 East Commerce St.. San 
Antonio 3, Texas 
Navy Purchasing Office, New Fook, Y 
electric re rigeration.- -1,370 .360.—LeJohn Mfg. Co., 


702 Hibbs Bidg., 725 15th St. N. Ww 
Ordnance Corps, Watertown Arsenal, 
Watertown 72, Massachusetts 
Coolant tank.—1 ea.—A. Harold Frauenthal, 

man Bivd., Muskegon, Michigan. 


ashington, D. C. 


Inc., 930 W. Sher- 


Department Of The Navy, Bureau Of Ships ashin ss D.C. 
Construction of steel retrigerated car 3. es.—2, $540,160.- 
Gunderson Brothers & Engineering orp, ‘ortiand, Oregon. 


OPS Issues Standard for Judging Fairness 
Of Ceiling Prices for Particular Products 


WASHINGTON, D. C.—-A standard 
for judging the fairness and equity 


The term 


“product” 


crease may be concentrated on the 
out of line prices in a manner which 
will provide greater uniformity. 
Where possible, dollars and cents 
ceiling prices should be established. 

The memorandum includes other 
methods of determining whether a 


refers to a_ ceiling price increase is justified, but 


of ceiling prices for a particular 
product or product line has been 
issued recently by the Office of Price 
Stabilization. 

The product standard is applied to 
the producers of a product as a group 
rather than to individual firms. 

Price operations Memorandum 37 


general product or line of products, 
including joint or by-products, rather 
than to particular sizes, grades, speci- 
fications, styles, models, or brands. 

OPS has set up six factors that 
it will consider in determining what 
constitutes a product. These are: (1) 
the general understanding of the in- 
dustry as to which constitutes a 


describes the circumstances under product or line of products; (2) the 
which ceiling prices for a single prod- end uses; (3) the similarity of 
uct line can be judged to be fair and specifications and manufacturing 
equitable and explains the method for processes; (4) the similarity of re- 


providing ceiling price adjustments 
to meet the product standard. This 
applies to manufactured products 
only. 


PROVISIONS OF STANDARD 


The standard provides that the ceil- 
ing prices cover the aggregate of 
current operating costs attributable 
to the production and distribution of 
the product line including a proper 
share of the general expense of the 
company producing it. 


fb 


JUST ASK U8! 
Turn to “What’s New” Page for 
useful information on new products. 


For Competitive 
Selling of Freezers 
1952 ‘SPECS Is 
The Answer 


COMPLETE IN THE 
MAY 26 ISSUE OF 
THE NEWS. 


Spotlight your 
freezer line 
with a dominant 
Ad tor sales 


magic. 


COPY CLOSES 
MAY 16 


action to common cost increases; 
(5) the stability of the price rela- 
tionships among the items; and (6) 
the similarity of types of purchasers 
and marketing conditions. 

Costs relevant to the product stand- 
ard include all direct and indirect 
costs of production, distribution, and 
transportation, excepting unreason- 
able or excessive costs. 

The procedure to be followed ordi- 
narily for applying the standard is 
for OPS to obtain from all firms, or 
all firms in a representative sample, 
tor the most recent available account- 
ing period, normally a quarter, the 
aggregate cost of production and dis- 
tribution of all commodities in the 
product line. 

These costs should be adjusted to 
a current basis to take account of 
changes in prices or wage rates sub- 
sequent to the beginning of the ac- 
counting period. This aggregate 
should then be compared with the 
actual total dollar sales of the com- 
modities in the product line for the 
same accounting period, adjusted if 
necessary, to the basis of current 
ceilings. 


TEMPORARY INCREASES CAN 
BE IGNORED 


From this comparison, the neces- 
sity and the amount of any price in- 
crease can be directly ascertained. 
Cost increases that can reasonably 
be expected to be temporary can be 
ignored. 

If a ceiling price increase is re- 
quired under the product standard, 
it may be given as a flat percentage 
increase for all items in the product 
line. Or an adjustment which yields 
the same number of dollars of price 
increase to the producers may be 
applied in some other, non-uniform 
way. 

If prices of different producers are 
out of line with one another, the in- 


it strongly indicated that the above 
method is the preferred one. 

OPS officials indicated that they 
did not expect much use to be made 
of this standard because present 
methods of determining ceiling prices 
already cover total costs and because 
application of the industry earnings 
standard would be needed generally 
before the product standard could 
be used. 

The memorandum noted also that 
OPS feels under no obligation to in- 
crease ceiling prices to the full 
amount of total operating cost on 
those products which normally are 
sold at prices which fail to return 
full operating costs let alone yield 
a profit. 


Sparks Named Whirlpool 
Sales Promotion, Ad Mgr. 


ST. JOSEPH, Mich.—Jack D. 
Sparks has been named sales promo- 
tion and advertising manager for 
Whirlpool Corp., it was announced 
recently by John M. Crouse, sales 
manager. 

For the past year, Sparks has been 
on a special assignment in the De- 
fense Contracts Div. He was adver- 


tising manager up to the time of his | 


| TECHNICAL 


WM. ALLES 


&. 8. STRANAHAN 


Deepfreeze Appoints 
2 Sales Specialists 


CHICAGO -—- Appointment of two 
sales specialists to work nationally 
with distributors and dealers on pro- 
motion and merchandising activities 
has been announced by Ben G. San- 
derson, general sales manager of 
Deepfreeze. 

Richard B. Stranahan and William 
G. Alles have been appointed to the 
newly created posts, according to 
Sanderson. 

The specialists will hold meetings 
for distributor sales personnel, con- 
duct dealer meetings, and establish 
new outlets, Sanderson said. 

Stranahan has been in charge of 
utilities accounts at Triangle Indus- 
tries Corp., Chicago, major appliance 
distributor, since 1947 and from 1938 


to 1947 was engaged in retail sales 
of major appliances with Common- 
wealth Edison Co., of Chicago. For 
many years he was in this field at 
the distributor and dealer levels 

For the past three years Alles has 
been with the Chicago factory branch 
of Stromberg-Carison Co., and prior 
to that was in major appliance sales 
with Peoples Gas Light & Coke Co., 
Chicago 


Wright Succeeds Ward 
As Johnson Vice 
Ward Died April 12 


MILWAUKEE.-In a major execu- 
tive change. Johnson Service Co 
manufacturer of automatic tempera- 
ture control systema, has announced 
the appointment of Kenneth A 
Wright, Cincinnati branch manager, 
as vice president and central district 
manager to succeed Oscar G. Ward 

Wright's appointment was effec- 
tive April 1. Ward was scheduled 
for retirement in August after 40 
years’ service with the firm but died 
on April 12 

The central district, with head- 
quarters in Chicago, is one of three 
major administrative divisions in the 
Johnson field organization and com- 
prises some 30 direct branch offices 
in the area extending from Pittsburgh 
to Omaha to the Gulf of Mexico 


| CLASSIFIED ADVERTISING 


RATES for “Positions Wanted" 
per insertion. Limit 50 words. 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 3 words. Ue per 
word over 50 

ADVERTISEMENTS set in usual claasi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


$5.00 
10¢ per 


POSITIONS AVAILABLE 


WRITER~—manufacturer of 
mechanical equipment desires services of 
technical writer. Engineering training or 
equivalent necessary, plus minimum of 
2 to 4 years experience in technical writ- 
ing and editing. Location New York 
State; salary up to $6000. Write giving 
details of experience, training and his- 


| tory of salary progression in first letter 


assignment to the Defense Contracts | 


Div. 

Sparks first joined the Whirlpool 
staff in 1940. During World War UI, 
he was a captain in the Army Air 
Force. Upon being assigned to re- 
serve status after the war, he re- 
turned to Whirlpool’s personnel 
department. In 1948 he became as- 
sistant to the general sales manager, 
and in 1949 was appointed advertis- 
ing manager. 

Donald H. Davidson, who has been 
acting advertising manager, will re- 


assume his duties as sales promotion | 


| natural or bottled gas 


| wire 


All anewers will be treated in confidence. 
BOX 3985, Air Conditioning & Refrigera- 
tion News 

ENGINEER. 
Unique and interesting permanent 
supervising NYC lab engaged 
and evaluating home appliances. Mini- 
mum 10 years’ experience, including 
supervisory exp. Salary open. Send resume 
including salary desired, to BOX 3984, 
Air Conditioning & Refrigeration News 


job 
in testing 


SERVICE MANAGER—Experienced in air 


conditioning and refrigeration § installa- 
tion and service. Must have supervisory 
and administrative ability and be willing 


to take complete charge of established 
independent service agency in southern 
city. Permanent position. Advancement 


through part ownership. Write and state 
full qualifications to BOX 3986, Air Con- 
ditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


HERE'S YOUR chance to make a buy, 
limited quantity. 5 ton - 4 row ~- air con- 
ditioning coils with expansion valves, 
each $69.50. 12 inch D. I W. blowers 
for vertical mounting, including pulley, 
each $15.25. All merchandise guaranteed 
and sold only on a be satisfied or your 
money will be refunded. AIR CONDI- 
TIONING ENGINEERING CO. 2116 
Locust Street, St. Louis 3, Mo. 
dnpepetniechianmempetiiietnah eines 

NEW—% and %- -hp. open type refrig- 
erating units, air cooled. Price: % hp.- 
$84.24; % hp.-$10260. These units are 
equipped with Chieftain compressor bodies 
and Century capacitor type motors with 
built-in thermal protection. Freight al- 
lowed on quantity orders of 10 units or 
more, may be assorted sizes. Write for 
literature and specifications. ARCTIC- 
AIRE, 1621 Grand Ave., Kansas City, Mo 
460)6 BERVEL) sogas refrigerators, 1946, 
model (R400A). 4 cu. ft.. used. Perfect 
operating condition. For manufactured 
Clean, attractive 
lot. $25 each, min. quantity—40. Call, write 
today. BEACH REFRIGERATOR 
80-05 Boulevard. Kockaway Beach 


co., 


| N. ¥. Neptune 4-4960. 


| follows 


| 2 4 


manager, Drier and Ironer Div., a | 


position which he left open to take 
over responsibility for advertising 
during Sparks assignment to the 
defense contracts division. 

Renewed emphasis on sales promo- 
tion in the Drier Div. is a part of an 
over-all stepping-up of promotional 
activity by Whirlpool Corp. Intensi- 
fied sales effort is a result of increased 
production made possible by the 


FOR SALE-—80 ton cooling equipment as 
with magnetic starters and auto- 
matic controls; 2 Frick 4 cylinder Freon 
compressors 44 x 4, Model F.W.-440 
H.P.—208 volt—3 phase—60 cycle 
17) R.P.M. motors; 5 Aero fin coils, 4 
pipes deep, 18 pipes high 81” = 26”; 1 
8) ton Buffalo fan 33” x 42” delivery 2.- 
000 C.F.M.: 3 new American coils model 
20300. BOVAL REALTY CO., 312 Mth 
Street, Union City, New Jersey. 7 

$62 BUYS standard brand \-HP open 
type or sealed type complete units. Other 
sizes up to 3 HP. Write for complete list- 
ings on units and parts, including Klixon 
overload relays @ 18 MANN REFRIG- 
ERATION SUPPLY CO.. 440 Lafayette 
Street. New York 3, N. Y. 


SACRIFICING 18 cu ft display “freezers 


| with superstructure and Thermopane glass 


sliding doors. Only $371 each, fob. New 


| York. List price $714.Fer complete detaila, 


| 
recent merger with Clyde Porcelain | 


Steel Corp. 


write or call MANN REFRIGERATION 
SUPPLY CO. 40 Lafayette St. New 
York, Gramercy 32-8000. 


ELECTRICAL or mechanical. 


| erated new motor 2 h.p 


| heavy—.1b¢ 


| BLP... $46.00. 
| quest 


IMMEDIATE DELIVERY.new air cooled 
condenser 6 fins to inch, hot dipped (not 
painted) \ hp. 2 row M\& L « 10% H 
2 aq. ft.-$295; % hp 3 row 4% L « 
10% H. 30 aq. ft.--83.95; 1% hp. 3 row 
32% L. x 15% H. full shroud-$0.95; 2 h.p. 
3 row 37 L. x 15% H. full shroud—$12.%; 
crated new motor 3 hp. 230/440-—$78.96; 
220) 440-— $69.96 . 
Mayflower % hp. Freon water with 
motor—-$108.50; Mayflower \ hp. Freon 
water with motor--§149.50; Mayflower 1 
hp Freon water with motor—$i60.00; 
Mayflower 2 h.p. Freon air with motor 

$199.50; Mayflower 2 hp. Freon water 
with motor--$219.50. Forged % SAE flare 
nuts heavy-—.19¢; forged % SAE flare nuts 
forged % SAE x % IP half 
union—.15¢; forged % SAE x %&% IP elle— 
244; % BAE tee \ IP branch—.30¢; % 
SAE tee x % IP branch—36¢; % SAE 
cross 6% §=6obranch—68¢. Belts: IMOl @ 
5O¢, 1M060 @ 80¢, IM0R0 @ .78¢ 

2M061 @ $1.19, 2M067 @ $1.99 
$1.59. Mayflower-Rotary special 
(state model)—-$2.50. Mayflower ort- 
ginal compressor parts and bodies. Popu- 
lar brands of controls, brass fittings, 
range burners. We ship anywhere 
at lowest prices. RINEHART. INC 
(Since 1980), 511 Main &t., Phone-22581, 
Richmond, Ind. 


FOR SALE—brand new % H.P. hermetic 
compressors. Model 8-88 -8%” high. Com- 
plete with relay and overload $44.50. Send 
for your list on driers, valves, belts, pres 
sure controls, fittings, relays. Supplics 
and parts at great savings. Sold on money 
back guarantee. WALTER W. STARR. 
2833 Lincoln Ave. Chicago 13, Iilinots 


STOCK CLOSE-OUT. Brand new; not 
salvaged, damaged or distress merchan- 
dise. 8 Brunner AISFC & 8 Copeland & 
AFC compressors each with 4 hp motor 
complete; 7 Temprite F22W & 8&8 Heatex 
HX-10 ERI cast aluminum Freon cool- 
ing units complete; & Temprite 227-1 cabi- 
nets; 8&8 Temprite #1 equalizer tanks: 6 
Temprite #101 of! separators; 9 Temprite 
#4 adaptor blocks. All in original factory 
containers; never used. Submit offer for 
all or part now! VOIGT, 1649 No. Broad 
St. Philadelphia 22. Pa 


BUSINESS OPPORTUNITIES 
REFRIGERATION 


SALES & service 
business in California city of 190,000 
population. Well-established for over 20 


years. Owner retiring. Price of $19,500 in- 
cludes five room furnished home, fully 
equipped shop, truck and trailer and 
about $6000.00 in atock. A real money 
maker. Termes to right party. CLARENCE 
BOWMAN REAL ESTATE, 133 Bridge 
Place, Stockton, California. 


ESTABLISHED COMMERCIAL re refrigern- 
tion & air conditioning business for sale 
Distributor for nationally known lines, In 
ventory approximately $10,000 plus trucks 
tools & equipment. In the northwest, wee 
of the Rockies in city of 150,000 pop: 
tion. Reason for selling, health, 1961 sales 
$125,000. BOX 3979, Air Conditioning & 
Refrigeration News. 


APPL IANCE AND | commercial “refrigera 
tion business for sale. Growing community 
forty miles from San Franciaco & Oak 
land. Leading brand franchises only. Ex 
cellent year ‘round climate. For further 
information, write BOX 3983, Air Condi 
tioning & Refrigeration News. 
MISCELLANEOUS 
“SEALED UNIT Rebuilding-Basic Tools 
& Methods” now in its third and final 
printing. This course of trade secrets 
gives complete information on equipping 
a shop to handle this work. Information 
found nowhere else. $12.50 while supply 
lasts or write for detailsa, H. CUSTER, 
Box 98. Center Line, Michigan. 


HERMETICALLY SEALED units remanu- 
factured. One year warranty. Norge all 
models. Hotpoint, G. EB. (bottom units), 
$49.50. Coldspot, Frigidaire, Westinghouse, 
Crosley, Kelvinator, to and including % 
Other models priced on re- 
You ship freight prepaid. Return 
shipment forwarded C.0.D. NORD HER- 
METIC CO., 17% San Leandro Bivd., San 


Leandro, California. 
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Aluminum Group Seeks 
Additional Materials 
For Consumer Goods 


WASHINGTON, D. C.—A recom- 
mendation that NPA take every pos- 
sible step to see that any additional 
aluminum from expanded facilities is 
used in production of consumer goods 
was made by the Aluminum Castings 
Industry Advisory Committee, meet- 
ing with the NPA 

Among suggestions by industry 
members were: 

(1) That the aluminum product 
manufacturers be informed of recent 
NPA statements that from now on it 
is possible there will be more alumi- 
num available for consumer products, 
from quarter to quarter, with decon- 
trol possible in the tirst quarter of 
1953 

(2) That users of aluminum be 


Frigidaire Commercial Line for '52-- 


(Concluded from Page 1, Column 4) 
Prigidaire branch, dealers also 
learned that the company's national 
advertising program on commercial 
refrigeration and air conditioning is 
the “biggest ever scheduled.” 

Frigidaire calls its sales drive the 
“Big L Campaign” and its theme is: 
“Increased sales power means in- 
creased Leadership in 1952." 

Featuring “Flowing Cold” refrig- 
eration, the new frozen food cases 
are provided with automatic defrost- 
ing. Basic principles of refrigeration 
is the same in both cases, but the 
Hy-Viz Self-Server is a self-con- 
tained case intended primarily for ice 
cream and is 80% in. long, while the 
frozen foods case is 96 in. long and 
requires remote location of condens- 
ing unit. 

Coil is in the bottom of each case. 
Part of the chilled air is forced up 


urged to start designing and pl ing 
and reinstating deferred designs now, 
to be ready to go into production of 
consumer goods immediately upon 
getting the aluminum they need. 

(3) That present provisions for 
amall amounts of aluminum for re- 
search and development of new prod- 
ucts be liberalized. 

NPA officials said these suggestions 
would be considered. Officials pointed 
out that currently aluminum prod- 
uct manufacturers, even those making 
the least essential products, are being 
allocated 45% of their base period 
use of aluminum, and that there is 
an additional 5° in reserve for hard- 
ship cases. 

An industry member suggested this 
information be given fabricators and 
other aluminum users, and that those 
failing to get their entitlement be 
urged to communicate with the 
Aluminum and Magnesium Div. of 
NPA. 


Coolerator Appoints New 
Grand Rapids Distributor 


DULUTH, Minn.—Kent Wholesale 
Distributors of Grand Rapids, Mich. 
has been appointed Coolerator dis- 
tributor in the Grand Rapids area, 
F. C. Margolf, Coolerator Co. sales 
manager, disclosed recently. 


REPLACEMENT GASKET 


Restores Original App 


Without Replacing the Entire Gasket. Easily 
poes it; 
ao 


installed. 


peed ee 


No. 710 Bik. No. 711 Grey i 

Tapered design of under- Weee 

cut lip applies permanent pressure against the 

web of old gasket forming o tight, dirt-free seal. 
Available Through Your Wholesaler 


Speedy, dependable service 
when you need it ... wherever in 
the world you want it 
New! Sectional Ca saves you 
time. Write for pov 54 copy. 
today! 


AIRO SUPPLY CO. 


2732 N. Ashiond Ave.. Chicago 14, it 


Authorized factory 
rebuilding service 


WANTED 


by large eastern 
sealed unit plant — 
COMPLETELY EQUIPPED 


WRITE BOX 3955 
AIR CONDITIONING & 
REFRIGERATION NEWS 


ReSeal Cushion | 


behind the display section, over the 
top, and down the front to the coil. 
Some cools the bottom of the dis- 
play section. Other air goes up 
through hollow dividers separating 
the frozen foods or ice cream. Dif- 
fusers which fit over the top of the 
hollow dividers discharge this air 
horizontally across the top of the dis- 
play. 


MOVABLE DIVIDERS 


The dividers, incidentally, are mov- 
able so that displays of varying 
widths can be arranged within the 
cases to suit the retailer's needs. 

Virtually no frost collects on the 
diffusers or packages because the 
moisture has been frozen out on the 
coil beneath the display compart- 
ment. Automatic defrosting of the coil 
is accomplished by a time clock. On 
the self-contained Hy-Viz case, water 
from the melting frost is collected in 
a pan and evaporated. On the large 
remote case a drain connection is 
provided at the rear of the cabinet. 

Front of each case is fitted with 
multiple glass exposing the full width 


and depth of the food display com- | 


partment. On the rear of the Hy-Viz 
is a merchandising superstructure 
with provision for six full-color illus- 
trations and a sales message. This 
case also has a telescoping cover 
which can be pulled over the display 
at night. 

A somewhat similar merchandising 
superstructure is also available for 
the large frozen foods case, but this 
can be eliminated to permit back-to- 
back island arrangement of two 
cases. A steel hood standing 3% in. 
above the case serves as a price rack 


| and can be pushed forward for load- 


ing from the rear when the super- 
structure is not installed. 


FRIGIDAIRE URGES DEALERS 
TO USE SPECIAL INDUCEMENTS 

To promote these cases Frigidaire 
is urging its dealers to offer special 
inducements so they can spot a case 


in the leading stores in their com- | 


munities and use this installation to 
sell other prospects. 

“The frozen foods industry today 
is in a tremendous & ion pro- 
gram, and by 1960 it is estimated that 
frozen foods will account for 25% 
of all food sales,” dealers were told 
by Ralph Blakelock, manager of case 
and fixture sales for Frigidaire, in 
introducing the new frozen food 
cases. 

“Today over 90% of food stores 
are now selling frozen foods, and the 
self-serve display case is the most 
important link in the frozen foods 
business,” he said. 

Air conditioning was also given 
considerable emphasis at the meet- 
ing with the dealers being urged to 
push both the larger package models 
and window units. 

Emphasizing the importance of free 
trial in promoting window units, 
Frigidaire has offered its dealers $8 
for every room unit installed on trial 
for five days that is not sold. This 
offer runs through May, June, and 
July only. 

New sales tools developed in air 


| conditioning include a new sound- 


slide film in color on room units en- 
titled, “Take a Tip from the Doc,” 
which points out the advantages to 
health and comfort obtainable with 
room air conditioners; a new floor 
display which by means of six 1-gal. 
bottles dramatize the dehumidifying 
feature of the window units, and for 
the larger store units a booklet of 
48 testimonials from owners of all 


types of stores entitled, “What Users | 


Say About Frigidaire.” 

Anent air conditioning, dealers 
were reminded that “you must tell 
a $2,000 story to sell a $2,000 order.” 

Features of the new 7%-hp. store 
conditioner that Frigidaire announced 


last fall were also reviewed at the 
meeting. This model takes up no 
more than the 5-ton condi- 
tioner, weighs but 59 Ibs. more, and 
is the first one to use Frigidaire’s 
newly developed sealed reciprocating 
compressor. The latter is a three- 
cylinder model with a one-piece cast 
body and one-piece rotor and crank- 
shaft. End plates, cylinder head, and 
bottom plate of crankcase are re- 
movable. 


LOOK FOR ALL THE BUSINSS 
IN EACH CONTACT 


To increase their over-all sales pic- 
ture, the dealers were told by Frigid- 
aire to “look for all the business that 
ean be obtained from every contact.” 
Too many salesmen approach a pros- 
pect with a preconceived idea of what 
he wants instead of what he needs. 

Besides being obviously a prospect 
for display cases, the operator of a 
supermarket could use large pack- 
age conditioners for his store (and 
room units at home), a water cooler, 
a reach-in for back-room storage, 
beverage coolers, compressors, etc., 
Frigidaire believes. 

Extensive use of “bird-dogs” was 
cited also as one of the best lead- 
getting methods known, and accord- 
ing to Frigidaire, “leads are the 
beginning of every sale.” The service 
department shouldn’t be overlooked 
for leads, either, it was emphasized. 

New direct mail packages aimed 
directly at (1) food handlers, and 
(2) food servers have been prepared 
for commercial dealers, they learned, 
and this year during June, July, and 
August, Frigidaire will pay dealers 


2% cents for each piece sent out. 
And for promoting the new auto- 
matic ice cube maker, Frigidaire is 


Winding up the meeting was a fast- 
moving skit humorously pointing up 
the faults found in both dealer and 
salesman that keep them from mak- 
ing the most of their sales potential. 

The crew from the Frigidaire fac- 
tory at Dayton which put on the 
meeting at Detroit and other mid- 
western cities included A. J. Ritten, 
assistant service manager; Ed Lewis, 
assistant sales training manager; 
Ralph Bilakelock, sales manager for 
cases and fixtures; George Ewing of 
national business department, and 
John Annau of dispiay division. 


4 Changes In Personnel 
Announced by Schaefer 


MINNEAPOLIS -—~ Schaefer, _Inc. 
has made four changes in personnel, 
according to an announcement by 
Robert B. Norris, vice president. 

Joseph H. Schneider, formerly as- 
sistant production manager, has been 
made factory superintendent; Rich- 
ard E. Smith, formerly of Milwaukee, 
has been made design engineer; and 
Carroll A. Ray is now sales promo- 
tion manager. Ray formerly was as- 
sociated with Erwin Wasey & Co. 
advertising agency. 

Raymond R. Bishop has been ap- 
pointed field sales correspondent and 
will assume part of the duties for- 
merly handled by A. H. Rose, sales 
manager, who recently resigned. 
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UsAirco Plan -- 


(Concluded from Page 1, Column 8) 


any part of the equipment, including 
the compressor, fail during the first 
year, it will be replaced free of 
charge, f.0.b. destination, ie. with 
freight charges for the returned de- 
fective part and the replacement part 
paid for by the manufacturer 

In addition, the company will pay 
scheduled charges to the dealer or 
distributor performing the repair 
service. 

During the following four years of 
the policy, the company guarantees 
the motor-compressor unit or, in the 
case of the window unit, the refrig- 
eration circuit to be free from de- 
fects. During this period, a new com- 
pressor or window unit chassis will 


‘ be shipped to the dealer or distribu- 


tor on a prepaid basis and the old 
one may be returned on a collect 
basis. In addition, UsAirco will make 
payments ranging from $10 to $40 to 
meet labor expenses involved in 
changing these parts. 

To facilitate the handling of re- 
placement compressors under the 5- 
year program, the company has 
made arrangements nationally for 
direct over-the-counter exchange 
with replacement parts distributors 
who stock the types of compressors 
used in UsAirco equipment. 


A. C, Set for Hosiery Plant 


BETHEL, N. C.--Her Majesty 
Hosiery Corp., of New York City, 
has begun construction of a nylon 
hosiery manufacturing plant here 
which will be air conditioned through- 
out. 


Ne 


Consulting engineers for office areas in Empire State Bidg. 
conditioned by Bush units were Meyer, Strong & Jones. 
Contractors—York Distributors Inc., L. |. City, New York, 
and J. L. Murphy, Inc., New York City, N. Y. 
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